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1—Organization of an integrated and articulate construction industry 


which will provide more and better building products to consumers at 
lower real costs with fair wages and profits to all who serve in the in- 
dustry. 2—Coordination of all production, marketing, research and 
professional activities concerned with the development, sale, and delivery 
to the consumer of building products—including the functions of the 
manufacturer, wholesaler, retailer, architect, realtor, contractor, me- 
chanic, financier, association official and public servant. 3—Identifica- 
tion of the building products merchant as a central headquarters for the 
industry’s consumer selling activities in the local community. 4—Per- 
petuation of the American ideal of a free people as the basis of a more 
abundant and meaningful life for all. 5—Informative, educational and 
merchandising-minded journalism and service toward these ends. The 
Editors. 
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Starting January 15th, all types 
of Strand all-steel garage doors 
shipped from the factory will 
have smart horizontal-line 
styling. This is in keeping with 
the latest architectural trends, 
not only for ranch-type con- 
struction but for practically all 
of today’s popular designs. So 
—you can now give your cus- 
tomers the beauty of horizon- 
tal lines in 8’ x 7’, 9’ x 7’ and 
16’ x 7’ doors. 






































STRAND DOORS ARE STEEL-STRONG 5 models. (2) the one-piece door leaf and factory- 
Grooved steel sheets welded to a deep steel assembled hardware; this is the quickest and 
frame form a rigid “box unit’—the kind of easiest of all doors to install. 








structure used in bridges. Heavy, welded, diag- 


AVAILABLE IN 5 TYPES ° . 


te onal steel braces prevent sagging. Galvannealing 
ee adds rust-protection—these doors are galvanized 8’ x 7’ Receding (track) and Canopy; 9’ x 7 
ae with a heavy zinc coat; then oven-baked to pro- Receding (track) and Canopy; 16’ x 7’ Receding 


vide a clinging base for paint. No prime coat (track) only. Order from your jobber, or mail 
coupon for information and jobber’s name. 





needed. 













AMAZINGLY LOW INSTALLED COST 


she results from (1) low first cost, because of large See Strand Exhibit—Booth 74 at NAHB Conven- 
$445 | scale production, in a single plant, concentrated on tion, Conrad Hilton (Stevens) Hotel, Chicago, 
say ut January 20-24. 
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WASHINGTON REPORT 





Controls amendments and some other things that 
are getting pointed at the New Year. ... An 
announcement some little time ago carried the 
news that CMP Reg. 1 was being changed to 
shift certain Class “B” steel products over to 
controlled-materials classification, beginning 
the second quarter of 52. Well, several of these 
items have already made the shift; as of the 
first of this year. 


The new list carries several steel products that 
are handled by many building materials deal- 
ers. Roofing—galvanized, corrugated, V-crimp 
and channel drain; siding—corrugated and 
brick; ridge roll, valley, and flashing; most 
types of nails, spikes, and brads; fence staples; 
woven wire netting, and welded wire mesh. 
The netting and mesh are either of carbon 
or of stainless steel. 


These items now come under complete CMP al- 
location. Their weight must be computed in 
the tonnage allowances of Direction 1, CMP 
Reg. 6 and in the self-certification that is pro- 
vided under M-89. 


Inventory control: An amendment to NPA Reg. 
1 shifts these same items to Table 1B and 
places them under a 45-day inventory limita- 
tion. Table 1A, as you know, limits items to 
“a practical working inventory; while Table 
1B spells out the inventory permitted in terms 
of days. 


These changes were made in the latter part of 
December, and you probably know about them. 
But they’re mentioned again, at this time, be- 
cause they MAY reflect some coming changes 
in Federal policy. 


For example, the controls people say that these 
and similar changes in control regulations are 
to meet a probable tightness in steel supplies, 
at least for some time, as military and defense- 
connected production picks up speed. 


4 prolonged steel shortage! That idea comes as 
a shock to business. Cotton Northup of the 
NRLDA points out that this industry has 
taken reassurance from earlier statements by 
DPA-NPA Administrator Fleischmann that 
shortages of structural steel would ease off 
by midyear. Builders felt quite certain of 
enough critical materials for those 850,000 
houses in 752. 


ihey still do; at least fairly certain. But some- 
thing different has been added that builders 
don’t exactly understand. It seems that De- 
fense Mobilizer Wilson is bringing in some 
new policy makers who, for the time, appear 
to be turning off the butter and turning on 
the guns. That would be on the big produc- 
tion control board. 


Loud criticism of the slow production of weapons 
may possibly have inspired Mobilizer Wilson 
to stir up the production fires. Plane makers, 
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according to the New York Journal of Com- 
merce are predicting a tripled output rate by 
the end of ’52. Likewise, the DPA has told 
automobile manufacturers that they must 
make a substantial reduction in their second 
quarter passenger car output. This is to save 
materials for weapons production. 


The storm of criticism, so called, doesn’t seem 
to be the real answer. That storm has been a 
Washington performance, stirred up chiefly 
by Senator Lyndon B. Johnson’s committee. 
So far as this page can tell, the country as a 
whole hasn’t been too hot after Uncle Charlie 
Wilson. Sure, everybody wants enough guns. 
But they were willing to take Uncle Charlie’s 
word about these things. 


Several other possible reasons. Maybe more mili- 
tary-goods factories are getting finished and 
ready to go into production, all at once, sooner 
than had been expected; calling for more metal 
supplies than had been planned. Northup 
points out that the controls men soon must go 
back to Congress for appropriations and ex- 
tension of powers. The word of the Johnson 
committee carries weight on the Hill. 


Builders expect a good year; despite that itchy 
feeling, all of a sudden, that maybe there’s 
somebody in this chicken house besides us , 
chickens. However, they think it’s at least 
possible that the earlier Fleischmann policies 
will be followed. Rumor has it that the Admin- 
istration has told the brass hats they’ve been 
asking too much. 


The Department of Labor reports that new 
housing starts for the first eleven months of ’51 
numbered 1,022,600; of which 952,500 were 
handled by private builders. There were 76,- 
000 new starts in November; an expected 
seasonal decline from October of about 12 per- 
cent. These figures are for the year, you re- 
member, that couldn’t exceed 600,000 starts in 
twelve months! 


The Department of Commerce and the SEC tell 
us industrial plant and equipment expansion 
still goes high, wide and handsome. This ex- 
pansion was the foundation of last year’s 
business boom. In the first quarter of ’52, 
private business is fixing to spend more money 
for plants and equipment than in any other 
three months period in the record book. 


Much industrial expansion of course has been, 
and still is, attached to the defense production 
program. It bids fair to carry on for quite 
a good many years. Some industrial economists 
think that a sudden stoppage of defense pro- 
duction would send the country into an eco- 
nomic tail spin. But they don’t worry; since 
they think no armistice or such things could 
do anything to the defense program save to 
slow it down and stretch it out. 
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NEWS BRIEFS 





Builders are rapidly applying for programmed defense 
| using units. From the outset of the program until December 
1), 1951, the government has scheduled 60,805 units and private 
biilders have applied for permission to construct 112,571 units. 
1 is evident that there is no lack of interest among builders 
i) the erection of this needed housing. Actually, private builders 
found it difficult to even make plans to enter this field prior to 
November 20, 1951, when the final rules and regulations (CR 3) 
were made public. The importance of builders getting their share 
o defense housing can be understood after studying the trend 
siown in 1951. Private starts are 25 percent behind last year 
while public housing starts are 143 percent ahead. 


® * * 


The part of the house cost represented by heating, plumbing 
and other interior equipment has jumped from 15 percent to 40 
percent of the total since 1900, according to Professor Kent Baker, 
University of Toronto faculty member. 


* * * 


Natural Wood Finishes for “Exteriors of Houses,” is the title 
of a new folder recently published by the Forest Products Labora- 
tory, Madison, Wisconsin, that should be “must” reading for 
every lumber dealer. Natural finishes for wood siding on the 
exterior of houses are becoming increasingly popular and this 
report offers intelligent suggestions for applying and maintaining 
all types of woods. Copies may be obtained by writing directly 
to the Forest Products Laboratory. 


x % * 


A Chicago engineer, with help from the ancient Greeks and 
Romans, has come up with a “new” heating system that beats the 
copper and steel shortage. J. K. Fairbairn has installed masonry 
hot air heating systems in everything from a airplane hangar to 
a church during the past four years. But he credits the basic 
idea to the ancients who converted floors in their homes into a 
horizontal member of the chimney. Their method was to leave a 
cavity under the floor surface that was supplied with hot air 
from a outside wood burning furnace. The air, after traveling 
under the floor, left the home through the chimney. The chimney 
and the furnace were on opposite sides of the home. Fairbairn’s 
system is basically the same, except that load-bearing masonry 
ducts-tile or flexicore replace the open air spaces, and concrete 
{lls the remaining area. Also, he has added ventilating facilities. 


® a a 


The Contruction Industry Advisory Committee to NPA has 
Leen called to Washington January 9. Lynn Boyd, of Texas, 
Norman Mason, Massachusetts, and George West, of Georgia, are 
the lumber dealers,on the committee. The discussions planned 
: pparently have some relation to expanded military demand for 
(ritical materials, especially copper and copper preducts. A re- 
\ision of the Construction Limitations Order is also expected. 


* * * 


Action that affords significant cost savings in small home 
construction has been taken by the FHA which now permits %%- 
inch fir plywood (Plyscord grade) for roof decking over rafters 
‘paced 24 inches on center. FHA had previously required 14-inch 
»lywood in such construction. Plywood decking 34-inch thick is 
«bout 25 percent cheaper than the 14-inch thickness and the 
change from the usual 16 inches on center means a further saving. 
The Douglas Fir Plywood Association, Tacoma 2, Washington, 
nas prepared a folder on this development that may be had on 
request. 
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Thomas P. Coogan, newly appointed 
Director of the Armed Forces Housing 
Agency. 


Coogan to Head 


Defense Housing Agency 


The appointment of Thomas 
P. Coogan, past president of 
the National Association of 
Home Builders, as Director of 
the Armed Forces Housing 
Agency and Assistant to the 
Secretary of Defense, was an- * 
nounced this week by Defense 
Secretary Lovett. 

Coogan’s appointment is ex- 
pected to spark into faster ac- 
tion the present military 
housing program. One of his 
first assignments is expected to 
be a study of military housing 
in critical areas both here and 
overseas. 

Because of his experience in 
all phases of construction, fi- 
nance and legislation Coogan’s 
appointment is being regarded 
as one of the soundest ever 
made by Defense Secretary 
Lovett. As a builder in Miami 
Florida Coogan pioneered at- 
tractive, low-cost housing in 
that area. His practical back- 
ground can be extremely val- 
uable in establishing long-range 
military housing policies. 


U. S. Chamber Issues 
Building Code Guide 


“Building Codes and Con- 
struction Progress” is the title 
of a new booklet just published 
by the U. S. Chamber of Com- 
merce that reviews building 
codes and ordinances to the 


9 
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construction industry and sug- 
gests model building regulation 
acts for state adoption. 

There’s a general effort being 
made to modernize building 
codes and to fit them realis- 
tically to local needs. This 
practical booklet on the sub- 
ject carries a foreword by Nor- 
man P. Mason, Chairman of 
the Construction and Civic De- 
velopment Department Com- 
mittee, of the Chamber. 

The Building Codes booklet 
carries a model building regu- 
lation act. This is not a code 


but is a proposed State enabling 
act that would permit muni- 
cipalities to deal swiftly and 
efficiently with their local 
problems. 

Three purposes to be aimed 
at in the passage of these 
enabling acts. 1. To require 
that codes permit the use of 
materials and construction 
methods which meet the mini- 
mum standards required by the 
municipality. 2. To require 
periodical reviews to keep the 
code up to date. 3. To permit 
the municipality to adopt code 
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From sawmill to 
stacking yards... 
and ultimate loading 
out... the heavy-duty 
Fork LIFTRUK 
produces savings of 
from 50 to 75%. 

By skillful stacking, more 


efficient utilization of existing HEAVY DUTY 





storage space—by reducing LIFTRUK 

handling operations, with 5-72-10 

fewer hands—the Fork ton cap. mavestignte 
the lower 

LIFTRUK creates a speed-up - price of the 

that produces a PROFIT ee 


where expenses come the 
highest! 


ce ee 















ILENT HOIST & CRANE CO. 


Fork LIFTRUK. 


“DEAD” AXLE carries the load 
Full Weight of Truck and Fork Load rides 
on the Stationary Alloy-Steel Forged 
Axle. No weight carried on Differential 
Housing or Power Axle! Differential Axle 
cradled safely in the chassis. The LIFTRUK 
Traction Axle, on which the Wheels are 
mounted, never fails. 





Pioneers of Heavy Duty Materials Handling Equipment 





860 63rd STREET, BROOKLYN 20, N. Y. 


provisions by reference to 
standard codes, without ve) 

batim printing. Copies of th 

booklet may be secured fron 
the Chamber of Commerce « 

the United States, Washingto: 

D. C. Single copies are 50 cent: 

In larger numbers, the price is 
less per copy. 


Lumber Urged 
For School Building 


There is no valid reason fo 
holding up or putting off the 
building of vitally needed 
schools throughout the nation 
in 1952. John B. Veach, Presi- 
dent of the National Lumbe: 
Manufacturers Association, 
Washington, D. C. declared to- 
day that plenty of timber is 
available for both defense and 
civilian needs. He said that 
savings up to 30 -percent for 
roof construction alone are 
possible through the use of 
timber trusses, and that tim- 
ber fabricators have adequate 
capacity to supply structural 
framing for schools and other 
buildings. 

Veach announced that, as a 
result of a recent national sur- 
vey, over 1,600 architects have 
reported that they are design- 
ing all types of jobs in timber, 
and 225 reported they are de- 
signing wood frame_ schools 
now. A concurrent survey of 
timber fabricators in all sec- 
tions of the country shows that 
the industry, on one shift, has 
the capacity to provide the 
needs of over 400 million board 
feet of wooden roof trusses per 
year. 

Veach drew attention to the 
growing popularity of one- 
story frame schools in the past 
several years. He attributed 
this increasing trend, now ac- 
centuated by the metal short- 
age, to the ready availability, 
prompt deliveries and econom!- 
cal prices for wood frame 
materials. On a recent Mary- 
land job, Veach stated, the 
architect found it possible to 
make a 30 percent saving in 
roof construction cost by using 
glued laminated timber in 
place of metal. 


Missoula Hoo-Hoo 


Twelve new members of the 


recently re-activated Missoula. 
Montana chapter of Hoo-Hoc 
were officially initiated recently 
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include these 2 new tiles in 
your sales plans for ’52 


Heavy-duty BULLNOSE 
OUTSIDE CORNER CAP 
(available for right 
or left hand returns) 


Heavy-duty BULLNOSE CAP 

















Tl CERMAK TILES 
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give you th 


jp Na —4 m% 
AYN 


Bulinose Cap 





ET your 1952 sales off to a record start. 
Display the new Cermak Bullnose Cap 
tiles, featuring broad butted edges for easy instal- 
lation ... beveled edges for a softer, tufted ap- 
pearance. Their generous depth gives a finished 
appearance and new beauty to every installation. 






Bullnose Outside Corner Cap 
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With Cermak’s complete line of tiles you are 
sure of selling the most discriminating customer. 
At no time has the quality of Cermak plastic wall 
tiles been sacrificed. They are second to none for 
lasting beauty and sound design. 


Outside Corner Field 
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v4 You sell the best when you sell Cermak! 
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Proncers in the Plastic Tile Industry | UNDERGATED 
CERMAK TILE COMPANY, INC. 


4901 Brookpark Road e Cleveland 29, Ohio 





IN. CANADA: BUILDERS FLOORING 2 MILLWORK, LTD., HELENS AVENUE, TORONTO 
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BETTER 
EQUIPPED! 


This concavity is important! 


This pre-fit wood window unit 
is equipped with Dura-seal 
. . . the combination metal 
weatherstrip and sash balance! 
Your jobber delivers the 
entire unit to you completely 
assembled . . . you sell it 
to builders “‘as is” ... the 
builder saves on-site labor... 
and the home buyer gets the 
best weather protection plus 
the easiest window operation! 


@ Dura-seal’s jamb member is 
made in one piece and its 
concave back surface provides 
a flexibility which maintains 
a constant air seal and smooth 
window operation even when 
the sash expands or contracts 
due to changeable atmos- 
pheric conditions. (Springs are 
completely covered—photo- 
graph shows cover down on 
lower sash to illustrate spring.) 


@ Full jamb weatherstripping 
provides better weather pro- 
tection, eliminates paint-stuck | 
windows and improves window 
oppearance. 


@ Because Dura-seal is self- 
adjusting, it assures trouble- 
free operation with no replace- 
ment or maintenance costs. 

LUMBER DEALERS! Ask your jobber 


for information on Dura-seal equip- 
ped window units. 


Dura-seal is cut exactly to the 
pitch of the sill—another feature 
that helps make a more attrac- 
tive and efficient window. 





at the Florence Hotel in th 
city. 

The new members incl 
Lyle Manning, R. D. Flightn 
Gerald White, Clyde Kinn: 
George Neff, Charles G. B: , 
nett, Newton McCallum, Lo: ‘s 
Bernard, Ora P. Thompson. 
Castle Thornton, Cameron W 
ren and F. G. Clark. 

The members of the deg 
team were Supreme Gurd 
Art Geiger, Tacoma, Eugene 
Clauson, H. G. Johnson, | 
Laird, L. M. Tarbet, and 
Riefflin, Missoula, and War: 
Boyer, Leonard Johnson, FE: 
Wales and E. C. (Ted) W 
Spokane. 


M. C. Mclver Heads 
Hardwood Plywood Group 


M. C. Melver, president of 
the Penokee Veneer Co. and 
chairman of the board of the 
Splicedwood Corp., of Mellen, 
Wisc., was elected president of 
the Hardwood Plywood Insti- 
tute, national organization of 
plywood manufacturers, at its 
recent annual meeting held in 
Chicago. He succeeds William 
F. Durbin, of the Hoosier Panel 
Co., New Albany, Ind. 

F. S. Kuhn of the Southern 
Laminating Co., Memphis, was 
elected vice-president and 
Charles E. Close of Chicago 
was re-elected secretary-treas- 
urer. 

Newly-elected directors of 
the Institute for 1952 are: 
Fred G. McDonald, of the 
Picayune Veneer and Plywood 
Co., Picayune, Miss., Frank 
Isaacson, of the Jamestown 
Veneer and Plywood Co.,, 
Jamestown, N. Y., Charles 
Southgate, of International 
Fibre Board and Plywood 
Sales, Ltd., Gatineau, Canada, 
C. A. Kirn, of The Mengel Co., 
Louisville, Ky., and George 
Vehlow, of the Baldwin Ply- 
wood and Veneer Co., Gillett, 
Wisc. 


Zonolite Opens 
New Arizona Plant 


A new vermiculite processi! “ 
plant to be operated by tie 
California Zonolite Compan, 
has been opened in Glendal., 
Ariz., it was announced ths 
week by the Zonolite Compan: , 
Chicago, the parent firm. 

The plant will process ve - 
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pgint set-up and then compare it with any 
BRS Dealer. You'll find he sells faster and 
makes more profit, gets more repeat business 
from thoroughly-satisfied customers, has more 
tr@e made-with-oil colors for selection by 
the buying public. What’s more, he has no 
me ti) Xe lan aren Zal-To MI (o] g-tRe] MoNZ-Valol o) ollalemRel-Tol 
efs to contend with because he operates 
intlependently under an exclusive protected- 
territory BPS Franchise. Can you say the 


BPS so... do it today! 








The keys to the single- 
color style market... 
\ color-matched Flatlux, 
\ Satin-Lux -and Glos-Lux. 


The nationally-advertised 
made-with-oil wall paint 
that’s tops for profit. 


RUS AUlarolUL Mata maslokeK-taCal iar 
fol] Ike L=X=] oe) (014 Latol MT-I 
on sight and beauty. 


. 


anata) 





The Patterson-Sargent Company, 
1325 East 38th Street, 
Cleveland 14, Ohio 


I'd like to know more about the BPS Line and its profit advantage 
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NAME 
ADDRESS 


CITY 





miculite ore from the Zonolite 
mine at Libby, Mont. for use 
throughout Arizona. In_ its 
finished form, vermiculite is 
used as plaster and concrete 
aggregate, loose fill insulation, 
acoustical material, soil condi- 
tioner, and poultry litter. 

The new plant will provide 
faster delivery and improved 
service to contractors, dealers 
and architects throughout the 
state, according to C. L. Wood- 
worth, in charge of sales and 
production at the new plant. 

This brings to 36 the number 


of Zonolite processing plants in 
the United States and Canada. 


In the Market Centers 


SEAT TLE—With gross 
stocks of lumber increasing 
week by week to a total of 54 
million just before Christmas 
mills in the Pacific Northwest 
badly need business. A little 
flurry of orders a fortnight ago 
proved just that and it was 
mostly expressed in demand 
for green fir dimension. One 










the Oxtg door 


that gives all SIX 
SELLING SERVICES | 


1. ARCHITECT'S SPECIFICATION SERVICE when you 


need if. 





1 bal + ld [4 

sas sey re ; ae $ 

S| Healer 
Sal be . 


2. COMPLETE LINE—residential and industrial, 8’ x 7’ 


thru 12’ x 12’. 


3. FAST DELIVERY from local service warehouses. 
4. INSTALLATION and SERVICE CREWS when you need 


them. 


5. MAGI-COTE DIP seals wood against moisture, 


termites, fungus. 


6. NATIONAL ADVERTISING and local sales helps. 


Dealers the country over have told us that the trouble 
with the ORDINARY garage door deal is that all 
they get is a garage door to sell. That isn’t enough 
and we know it. So we’ve gone all the way and made 
the Fleetwood deal COMPLETE with everything you 





need for a successful, headache-less operation. 


Write for further Takielaiil: hited t bee 


Crawford Door Company 
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91-401 St. Jean 
Detroit 14, Mich. 


buyer who ordinarily has 
orders come to him steadil) 
right up to the holidays re 
ported no orders for the firs: 
time in 30 years. This ma: 
sees no change until Januar: 
15th. 


The caution which ha 
characterized buying for th 
past three months continue: 
Hope is expressed that hom 
building will increase. Mos 
lumbermen here believe yar 
stocks need building up. Bu: 
most yard requirements for 
shingles, siding, pines and 
spruce are believed to hav: 
been bought. 


Several mill casualties have 
occurred which tends to in- 
crease the caution with which 
business is done. It is unlikely 
prices will go much lower. 
Plywood dropped around 25 
percent of high. 


Pines are soft except for 
Ponderosa commons which ad- 
vanced five dollars. No. 2 Pon- 
derosa pine boards are scarce. 


Prices the past fortnight on 
the whole are unchanged but 
tend to soften. The market in 
the face of poor demand is ex- 
hibiting considerable strength. 
Most traders admit they can- 
not pinpoint prices due to the 
small amount of trading. 


In view of the lack of busi- 
ness mill shutdowns over the 
holidays may be _ prolonged. 
Shingle mills are 75 percent 
down; some have been closed 
two and three months. Stocks 
are low and any demand will 
start the prices up. 


TACOMA—The market for 
Douglas fir plywood has 
stiffened and last week’s sales 
were 50 percent over current 
production, according to indus- 
try spokesmen. Declaring that 
this was the first time since 
last March that sales had sub- 
stantially exceeded production, 
spokesmen interpreted it as 
meaning that both buyers and 
consumers have become con- 
vinced that the plywood mai- 
ket has turned after hittin: 
bottom. Three firms submitte:! 
bids on 10,400,000 board feet «! 
state owned Olympic peninsu! : 
timber killed by last summer’: 
Forks fire. The Standard Lun 
ber and Manufacturing Con - 
pany of Carlsborg was the on! 
bidder for the total amount c° 
timber offered on the 29 piece; 
of land. Their bid was $20 


January 14, 1952, AMERICAN LUMBERMAN <* 








— VS oe cre 

















“We wrecked a tackling dummy every week 'til 
Coach started using Gold Bond Rock Wool Blankets!” 














RUGGED NEW GOLD BOND 
ROCK WOOL SPEEDS SALES 


Tissise a tough, all-new Gold Bond Rock Wool line. 





It sells faster for you because it speeds jobs for builders! 
Here’s how: 


BREATHER STRIPS 


i. The fireproof center won't slip or sag. Rock Wool ad- 
heres to casing, both front and back. 











2. Exclusive rugged construction reduces tear and damage. 
These new Blankets and Enclosed Batts are built to take 
punishment! 


3. They’re easier to handle, go up faster...save time and 
labor on the job. 


drawing (right) shows the new breather strips and the built- 
n vapor barrier and nailing flange on the opposite side. 
\ type to meet every FHA and Building Code requirement. 
ull-page ads in leading Builder magazines shout these ad- 
antages to your contractor customers. 
Vhey'll be calling for Gold Bond. 
stock the full line now! 





You'll build or 


- WOOL ADHERE 
iveproof Wallboards, Decorative Insulation remodel better with 


TO BOTH SIDES 
Boards, Lath, Plaster, Lime, Sheathing, 
Wall Paint, Textures, Rock Wool Insulation, Gold Bond 


Metal Lath and Sound Control Products. 


—_~ 








NATIONAL GYPSUM COMPANY e BUFFALO 2, N. Y. 
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DRIVE IT LIKE AN ORDINARY NAIL 
AND IT CLINCHES ITSELF 





The reputable builders’ preference for LOC- 
NAILS p!us the fact that they are the only 
clinchers recommended for ANY TYPE OR 
MAKE of !4" and 25/32" NON-WOOD 
SHEATHING encouraged us to expand our 
production facilities to meet the increasing 
demand. 


The new LOC-NAIL 

Has a shoulder. This minimizes asbestos sid- 
ing breakage. 

Drives easily with sensitive responsive clinch- 
ing. 

Performs in holes .112 to .120. 

Automatic radial action clinches tight every 
time. 

Fine point eliminates spalling back of sheath- 
ing. 

Operates when it strikes a stud. 





LOC-NAILS available through: 





Nova Sales Co. 
Pabco Products, Inc. 
The Celotex Corporation 
& 
YOUR BUILDING MATERIAL SUPPLIER 


APPROVED BY 
THE RED CEDAR SHINGLE BUREAU 


The LOC-NAIL is a product of 


E. G. BUILDING FASTENERS 
CORP. 


E. GISONDI, PRES. 
101 Park Ave., New York 17, N.Y. 
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thousand feet for fir, $15 for 
spruce, $10 for cedar and $6 
for hemlock and white fir. The 
Nettleton Timber Company of 
Seattle bid up to $35 for fir, $16 
for spruce, $7.30 for hemlock 
and $8 for white fir on nine 
pieces of land. The Cole Log- 
ging Company of Forks bid $15 
for spruce and $6.60 for hem- 
lock and white fir on one piece. 
The bids have been taken under 
advisement. Announcement 
was made here that the Defi- 
ance Mill Company, long ac- 
tive here, has closed and prob- 
ably will not reopen. Lack of 
logs was blamed for the closure. 
Company officials said that de- 
cision has not been made re- 
garding disposition of the plant 
machinery. The Weyerhaeuser 
Sales Company has been 
awarded a $31,220 contract to 
furnish 409,300 board feet of 
lumber to the Army Corps of 
Engineers in Portland, Ore. 
The Portland unit also has con- 
tracted for 260,000 feet of cross 
ties with the Export Pacific Co. 
for $26,975. 


KANSAS CITY—The year- 
end lull in lumber marketing 
was more pronounced than at 
any like period in years. Mills, 
with headquarters here, said 
about the only business evi- 
denced is that coming from in- 
dustrial concerns and the gov- 
ernment. Retail buying has 
dried up for the time being and 
no signs of any marked im- 
provement can be seen. In- 
quiries are far and few be- 
tween, lumbermen report. 


The Federal Reserve bank of 
Kansas City, in its monthly re- 
port of business conditions 
finds that residential contracts 
awarded in November dropped 
2i percent under a year ag: 
and that building permits is 
sued in 18 of the larger citie: 
in its district in Novembe 
totaled 36 percent less than : 
year earlier. 

Such a condition was r 
flected in lumber sales. Th. 
172 line yards reporting to th 
bank said that sales in Novem- 
ber were 17 percent less than 
year ago. Reports from whole- 
salers showed an 8 percent de- 
crease in November as against 
a year before. For the firs 
eleven months of 1951 reta:! 
lumber sales were 20 percent 
below the like 1950 period, the 
bank said. 

In addition to the general 
slow down in new construction, 
there was a check on building 
already underway on account 
of the severe wintry weather 
that covered the entire district. 
With price lists holding steady 
at recent declines and no ap- 
parent buying to change values, 
lumber dealers are satisfied to 
mark time. 

Fortunately, stocks of lumber 
at mills are not heavy. A sub- 
stantial amount of lumber has 
moved to the government as 
result of auction sale. De- 
mand principally has been for 
straight cars from the govern- 
ment and industrial concerns. 
What little retail buying has 
been for mixed cars. 

Mills report no stocks of 
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Building Wage Scales in 6 Selected Cities 
(As of October |, 1951) 

I.NEW YORK 2. CHICAGO 3. CLEVELAND 4. CHARLOTTE, N.C. 5. PHOENIX 6. WICHITA 
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But,/service is what we offer you 
fromU1 well stocked warehouses conveniently located 
to make overnight shipments to any point in the 
mid-west. In addition to warehouse deliveries, we will 


make prompt shipments direct from mills. 


A COMPLETE LINE OF FINE MATERIALS: 


FIR PLYWOODS All types for flooring and 
cabinet work. 


HARDWOOD PLYWOODS Birch, Mahogany, 
Walnut, and Oak for a variety of finest 


interiors. 


DOORS Fir Panel 
Hardwood Flush (Solid and Hollow Core) in 
Birch, Oak, Tupelo, and Philippine Mahogany. 
- Flush Solid Core Exterior Doors. 
Cupboard Door Stock. 


TILE BOARD Full line of colors and patterns ‘ 
HARDBOARDS Tempered and untempered. os 


Wakes ‘cated at: 


Chicago, Illinois Goshen, indiana — 
Cincinnati, Ohio Grand Rapids, Michigan 
Columbus, Ohio Indianapolis, indiana 






Decatur, tlinois Milwaukee, Wisconsin 
Detroit, Michigan Minneapolis, Minnesota 


Saginaw, Michigan 


ocHTOn sms 
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in each length for your raft- 
ers, plates, joists, studs and | 
small timbers — Air-King will |’ 
i fill the order. No need to 
Ha pile up an inventory of slow- ! 
i sale sizes while trying to get — 
Mt) your desired items. Air-King | 
Ht ships standard green Fir in } 
4 specified lengths, widths and | 
grade. |} I))| "h I" 
#1 When we accept your order 

, it is shipped on time. Let us 
mi demonstrate. |), .. 
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Net Profits of Lumber Companies 
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MILLIONS Corporations Engaged in the Lumber and Timber 
sic Products Busines 
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consequence in good grades of 
boards and 8-inch No. 2 grades 
are moving easily at $88 to $90 
a thousand. 


BALTIMORE—Lumber yard 
operators in general had a 
good year in 1951, according to 
a survey here, and for 1952 
they are looking on the bright 
side. At the moment, the con- 
struction picture is good de- 
spite earlier national] predic- 
tions concerning a cutback on 
housing. 


In the Baltimore area, the 
carryover in home construction 
is considerable and was pro- 
gressing favorably except when 
a severe spell of cold weather 
struck during the latter half of 
December. Prior to that, the 
weather had been mostly favor- 
able for outdoor work. Building 
permit figures compared favor- 
= with construction total of 


Some of the December ac- 
tivity in lumber yards was due 
to cutting down on year-end 
inventories for tax purposes. 
At the same time yards were 
getting favorable offerings 
from various supplying mills 
who also have been trying to 
reduce inventories. 


In Georgia pine, there has 
been some scarcity noted here, 
but yards have been able to ob- 
tain fairly good supplies, with 
price little changed recently. 
Examples of recently delivered 
material: 6 x 8 inch, 12 to 20 


feet in length, $90; for 10 inch, 
$105; for 14 inch, $120; and 
16 inch, $130. 


Short leaf pine is being 
shipped in for around $80 for 
2x4 and 2 x 6 material; $90 
for 2 x 10; and $95 for 2 x 12 
in the No. 2 common and better. 


Fir which was weak around 
the middle of the month, be- 
came much firmer. In plywood, 
erratic for many weeks, there 
have been no discounts offered 
recently, local yard operators 
say, as a result of many mills 
shutting down and also the re- 
entrance of government buying. 


Fir dimensions have been ar- 
riving here recently for around 
$104, the market during the 
latter part of December firming 
up considerably. 


In the hardwoods, all the 
better grades are near the ceil- 
ing levels. Hardwood flooring 
is rounding out the year some- 
what higher than early in 1951. 
There has been some softness 
in the lower grade materials. 

Furniture factories, over- 
stocked some months ago, have 
reentered the market and now 
are buying steadily. 

White pine, considered by 
dealers as badly overpriced for 
a long while, is being delivered 
for $270 as the year closes, $30 
to $45 under the going price of 
a very short time ago. One op- 
erator reasoned that this re- 
duction again was an effort to 
dispose of overloaded inven- 
tories at this time of year. 

Winding up their observa- 
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NEWS OF INTEREST TO DEALERS ¢ PUBLISHED BY THE RUBEROID CO., 500 FIFTH AVE., NEW YORK 18, N. Y. ¢ NO. 1 





POST & TIME HELP BUILD DEMAND FOR 
RUBEROID BRAND IN ‘52 AD PROGRAM 


67,871,833 Advertising Impressions 


16 national magazines will carry 
Ruberoid sales messages to over 15 
million customers and prospects all 
through 1952! Time, Good House- 
keeping, and a new addition, The 
Saturday Evening Post, will con- 
tinue the Ruberoid consumer cam- 
paign. Your farm market will be 
thoroughly covered by Farm Jour- 
nal, Progressive Farmer, Success- 
ful Farming, and Capper’s Farmer. 


High spot in early Spring will be 
a beautiful full-page, four-color ad 
in The Saturday Evening Post, fea- 
turing Color-Grained Siding in a 
beautiful setting bound to stimu- 
late interest and create more siding 
business for you. That ad alone will 
reach more than 4 million families 
in the Post and it will reach an- 
other 2,800,000 families in Good 
Housekeeping. 


But we will not stop there. You 
will get a poster-sized blow-up of 
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Here are the top magazines on Ruberoid’s schedule that will help do a 


this ad in full color for window or store 
display use, to help you cash in on this 
powerful sales-building program. See 
your Ruberoid salesman for other 
point-of-sale tie-in material and 
product displays. 


You’re heading into a big year again 
this year and Ruberoid’s campaign will 
help you capitalize on today’s condi- 
tions. Although new residential con- 
struction may be curtailed somewhat by 
restrictions, the re-siding and re- 
modelling market will be more active 
than ever before to take care of the 26 
million homes that are over 30 years old. 


Ruberoid advertising is designed to 
accelerate the rapidly growing demand 
for colorful, economical, durable, and 
non-critical asbestos siding and other 
Ruberoid asphalt and asbestos prod- 
ucts. By tying in now with this big, ’52 
campaign, you can assure yourself of 
bigger profits and more business in the 
future. 
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powerful sales-stimulating job for you and Ruberoid products. 
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Color-Grained, 
Sensation In 


Siding Market 


Ruberoid’s new Color-Grained As- 
bestos-Cement Siding is really 
“ringing the bell.” Builders are 
switching to it after just one good 
look. Home owners are welcoming 


}-the rich color-styled shades. 


Color-Grained Siding is not just 
an assortment of new colors. It is 
an entirely new process of inte- 
grating two-tone color shades and 
texturing to produce an overall re- 
sult of highlight and shadow har- 
mony. Many months of pioneering 
research were required to work out 
this unprecedented advance in side- * 
wall beauty. The aim was to give 
warm personality and ‘“decorator- 
styled” charm to home exteriors. 
To accomplish this, the creative 
abilities of a famous color consult- 
ant were combined with the ex- 
tensive facilities of Ruberoid’s 
research laboratories. The result: 
four exciting color blends... Rustic 
Brown, Birch Gray, Moss Green, 
and Mission Ivory. 

The asbestos siding business has 
become an increasingly important 
volume and profit factor with build- 
ing supply dealers. The introduc- 
tion of Color-Grained Siding will, 
without question, enable you to in- 
crease your share of the market... 
for both re-siding and new con- 
struction. 





Ruberoid brings Color-Grained 
Sidewalls to color-conscious Amer- 
ica with this revolutionary siding. 
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NEW COLORFUL DIS- 
PLAY makes sales on the 
spot! More merchandising 
helps available. including 
folders, newspaper ads, 
mats, etc., to help you cash 
in with Keystone! 





FRAMELESS TENSION SCREENS 


It’s a MONEY-MAKER for you—this 
revolutionary new KEYSTONE Aluminum 
Frameless Tension Screen! Cash in on 
today’s great market—thousands of homes 
with double-hung windows need full 
length window screens. Keystone is the 
answer—a low cost, top-quality, new type 
of screen that appeals to your customers 
.-.and sells fast! 

You sell the COMPLETE screen, 
available in standard and special sizes. 
The user gives you width and height 
measurements and he can install complete 
unit in a few minutes. Sells on sight with 
these advantages: adjustable sill bar for 
tight fit on uneven windows, five strand 
selvage, easily replaced screening, low first 
cost and low upkeep, neat appearance. 


Prot; 
yi ts for You! 


ip 
PET AON 


u/s) 
wey 


KEYSTONE WIRE CLOTH CO. 
Dept. A-14, Hanover, Penna. 


Without obligation, send me complete de- 
tails, prices and discounts on NEW profit- 
making Keystone Frameless Tension Screens. 
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tions, local lumber dealers i: 
dicate business has been goo: 
and profitable—not as goo 
some say, as 1947 and 1948— 
but nevertheless far from a ba: 
year in any respect. 


Lumber—National 


Lumber shipments of 45 
mills reporting to the Nation: 
Lumber Trade Barometer we: 
9.9 percent below productio 
for the week ending Decemb: 
22, 1951. In the same wee; 
new orders of these mills we: 
4.9 percent below productio:. 
Unfilled orders of the reportine 
mills amounted to 38 percent «f 
stocks. For the reporting sofi- 
wood mills, unfilled orders were 
equivalent to 21 days’ produc- 
tion at the current rate, and 
gross stocks were equivalent to 
54 days’ production. 

For the year-to-date, ship- 
ments of reporting identical 
mills were 0.4 percent below 
production; orders were 3.9 
percent below’ production. 

Compared to the average 
corresponding week of 1935- 
1939, production of reporting 
mills was 83.0 percent above; 
shipments were 70.0 percent 
above; orders were 53.6 per- 
cent above. Compared to the 
corresponding week in 1950, 
production of reporting mills 
was 8.6 percent below; ship- 
ments were 18.0 percent below; 
and new orders were 19.9 per- 
cent below. 


Southern Pine 


The production of Southern 
Pine by the 80 mills reporting 
to the Southern Pine Associa- 
tion for the week ending De- 
cember 22, 1951, amounted to 
14,462,000 feet or 13.40 percent 
below the three year average. 
Orders for the week ran to 
10,363,000 feet, 37.95 percen' 
below the three year averag: 
and 28.34 percent below pro 
duction. Shipments for th: 
week were 13,646,000 feet, 5.64 
percent below production 
Unfilled orders totalled 40,801, 
000 feet. 


Western Pine 


Production of Western Pin: 
and Associated Woods by th« 
93 mills reporting to 
Western Pine Association fo! 
the week ending December 22 
1951, totalled 53,928,000 feet 


£ 
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This compares to 57,164,000 
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a 
dependable product 
from a ee . 
dependable manufacturer 





AFCO Practically Sells Itself 
1! Beautiful Pre-Decorated Colors 
3 Smart Patterns 
Easy to Install and Maintain 


) BYN-10) 0) 


- Aluminum: Highly polished aluminum extruded and 
V/,"" tempered material in the same stainless steel for every use in building and repair. 
full color range. Catalogue on request. 
F Cap Strip: 6 ft. lengths, un- 
: ‘ scored or with contrasting 
| fi beveled score lines. Widths 
WA" or 17". 





Base Strip: 6 ft. lengths, un- 
scored or with contrasting beveled score lines. 


Widths 354" or 554". Complete dealer helps including colorful literature, 


Divider Strip: 4 ft. lengths, unscored. Width 1'/,". ad mats, color chips, moulding catalogue, and our 
famous SILENT SALESMAN. Write to: 


MY Ser ita er EE 














feet for the same period a year 
ago. Shipments for the week 
ran to 50,845,000 feet, 5.7 per- 
cent below production. For the 
same week last year shipments 
were 63,093,000 feet. Orders 


for the week were 51,311,000 
feet as compared to 69,101,000 
feet a year ago. Unfilled orders 
at the week’s end totalled 154,- 
068,000 feet, while gross stocks 
amounted to 761,683,000 feet. 


The Lumber Market at Presstime 


The following index is intended merely as a check on buying practices. It is 
a compilation and average of mill prices at press time and should not be con- 
sidered as current on the day the magazine is received. The prices should be 
useful in following market trends and as a check on purchases made approxi- 
mately ten days before rcceipt of the magazine—the Editors. 


DOUGLAS FIR 


Vertical Grain Flooring 


B&Btr. Cc D 
BG cewsesstvces 170.00 165.00 110.00 
Flat Grain Flooring 
BEE casesecevewes 140.00 130.00 98.00 
BD. iccbenececunes 160.00 155.00 105.00 


Drop Siding 


1x6 (Pat. #106).155.00 150.00 110.00 
1x6 (Pat. #116).155.00 150.00 110.00 


Ceiling 
TAS seevcseeees 125.00 123.00 80.00 
ere 115-125 120.00 80.00 


No. 1 ....68.00 71.00 69.00 76.00 
No. 2 ....63.00 62.00 61.00 69.00 
No. 3 ....53.00 56.00 53.00 51.00 


2x 4 76.00 76.00 79.00 76.00 76.00 
2x 6 75.00 75.00 76.00 80.00 80.00 
2x 8 75.00 75.00 75.00 76.00 76.00 
2x10 75.00 75.00 75.00 77.00 77.00 
2x12 75.00 75.00 75.00 77.00 77.00 


No. 2 Dimension 


2x 4 71.00 71.00 74.00 73.00 73.00 
2x 6 72.00 69.00 73.00 71.00 75.00 
2x 8 72.00 72.00 72.00 71.00 71.00 
2x10 72.00 72.00 72.00 72.00 72.00 
2x12 72.00 72.00 72.00 72.00 72.00 


He CeCe ewes eed eeoweeewonees 46.00 
ox 6 CURES PRORMO HE CEES RAC wOewEES 44.00 
OO Tree Toe ee 42.00 
on3¢ (KdV ARM TERED COOweC eS 41.00 
CCE Deb eso 6s oO Heeegewadees 40.00 
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cada $10-$12 for dry lumber) 





WESTERN PINES 


Ponderosa Pine 


Selects 
5/4 RW 
Selects and 
S2 or 48 4/4 RW 6/4RW 8/4 RW 
C&Btr RL ...245.00 255.00 260.00 
Shop, S28 No. 1 No. 2 
 Giteheewdannirenewees 140.00 130.00 
OE i 66h 4 ira ace ahaa 130.00 110.00 
Commons 2&Btr. No. 3 No. 4 
S2 or 48 RW 106 RW 72 RW 64 
2 Saas 117.00 80.00 65.00 
po) 2 Anno 117.00 80.00 65.00 
Idaho White Pine 
Selects 
S2 or 48 1x6 1x8 5/64 
Gaete. RL 250 00 265.00 270.00 265.00 
St cwuws 205.00 225.00 230.00 235.00 
PB S2 or 48 No.1 No. 2 No. 3 
ME a i aca-or ea ieee 147.00 135.00 100.00 
EE. bbew cue Seer 147.00 135.00 100.00 
Sugar Pine 
Selects 
S2 or 4S 4/4 RW A RW 6/4 RW 
B&Btr. RL. ..300.00 300.00 305.00 
i i éweuwoon 275.00 285.00 295.00 
Ps endeesen 255.00 255.00 260.00 
Shop, S28 No. 1 No. 2 No. 3 
(iasneueem 165.00 125.00 85.00 
ME | deeekeweke 165.00 125.00 85.00 
wr ekusacunes 165.00 125.00 85.00 


SOUTHERN PINE 


Vertical Grain Flooring 


&Btr. c D 
DE. soe eceasinde 190.00 180.00 160.00 
~~ Grain Flooring 
Seeerneghewees 165.00 155.00 115.00 
1x6 scat aes an aracteseee 200.00 190.00 150.00 


Drop Siding 
1x6 (Pat. #106).195.00 185.00 155.00 
1x6 (Pat. #116).195.00 185.00 155.00 


Boards & Shiplap 
= 1x8 1x10 1x12 
No. 1 ...135.00 135.00 140.00 185.00 
No. 2 ... 83.00 88.00 88.00 93.00 
BO. S wee Tavee 80.00 80.00 86.00 


No. 1 Dimension 
12’ 14’ 16’ 18’ 20’ 


2x 4 93.00 94.00 96.00 106.00 106.00 
2x 6 89.00 89.00 90.00 100.00 100.00 
2x 8 92.00 92.00 94.00 100.00 102.00 
2x10 102.00 103.00 103.00 111.00 114.00 
2x12 108.00 108.00 108.00 119.00 124.00 
No. 2 Dimension 
2x 4 86.00 87.00 89.00 99.00 99.00 
2x 6 82.00 83.00 84.00 93.00 95.00 
2x 8 82.00 83.00 84.00 93.00 95.00 
2x10 86.00 87.00 87.00 93.00 95.00 
2x12 86.00 87.00 87.00 93.00 95.00 


No. 3 Dimension R/L Only 
eS UE éete eee 
2x 6 68.00 
2x 8 67.00 


2x10. 67.00 .... 
2x12 61.00 :... 





REDWOOD 
Finish 

TeS6 BEBtY BIGIMS. ....ccicccccces 120.00 
ye eee 150.00 
SES BEStr BIGiING.....cccscccce 185.00 
eS OR 170.00 
BM © Pelee Me 6 oc cccecsenacns 180.00 
ee ee 195.00 
DO Re 210.00 
eo ae ee 2 


Prices for redwood siding in mixed 
cars, new bundling, 6 to 18 are: 
Beveled Siding, % Inch 


%x4 inch ...... .00 0 75.00 
3eE5 INCH ...<c- 120.00 118.00 88.00 
%x6 inch ...... 155.00 143.00 120.00 
(eof) 185.00 173.00 130.00 

Clear Bungalow Siding, % Inch 

aaa 210.00 198.00 160.00 
Be GG sévcewes 230.00 218.00 175.00 
te eee 230.00 228.00 165.00 


Finish, B and Btr, S28 or 4S, 

6-16’ or Rough 
Re. cance keuuscus ence 145.00-165.00 
BG . Daca eden waerares eee 175.00 
ME, © co erctidaeaacm eretneca stone 185.00 

Ceiling or Flooring, 

B and Btr., 9-16’ 





B&Btr. Cc D 
ree ree ree 100.00 97.00 85.00 
2 ener ten 100.00 97.00 85.00 
RED CEDAR SHINGLES 

Royals 

SS a ere 12.50 

SS OL) eee 9.00- 9.50 

MEM a Sia as eal gi’ nog eneralateares 
Perfections 

Te! a ye 9.25 

S—bS SOLE ocecccvvsccees 5.50- 5.75 

| a 2? 5 re 4.00 
XXXxXX 

ae See ~..- 8.00- 8.50 

ky Serre 5.50 

De Se Ge ocean ecxmes ana 4.00- 4.25 
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ENGELMANN SPRUCE 


Boards and Shiplap 
( ) 1x6 1x8 1x10 1x1 


No. 2&Btr..103.00 105.00 105.00 107.5 
No. 3&Btr.. 82.00 84.00 85.00 84.5 
No. 1 — 


1 
No. 2 Dimension 
2x 4 63.00 63.00 63.00 63.00 62. 
2x 6 63.00 63.00 63.00 63.00 63 
2x 8 63.00 63.00 63.00 63.00 62 
2x10 63.00 63.00 63.00 63.00 68 
2x12 63.00 63.00 63.00 63.00 63 
(Boards graded No. 1, 2, 3, at f 
price; no price for straight No. 2. Mi 
do not grade out No. 3 Dimension se 
rately as in fir.) 





WESTERN HEMLOCK 


Vertical Grain Flooring 
B&B Cc I 
ai erqeuiaedes ate 150.00 140.00 100. 


ny ee 135.00 125.00 93.00 

1x6 er rere 155.00 150.00 100.00 
Drop Sidin 

1x6 (Pat. ¥ 4106). 145.00 135.00 105.00 

1x6 (Pat. #116).145.00 140.00 105.90 


Ceiling 
. rT 105.00 100.00 60.00 
1x4 110-120 105-115 90.00 
Boards and Shiplap and 2” (Dry) 
x6 1x8 1x10 1x12 
No. 1 ...--80.00 82.00 82.00 82.00 
No, 2 ....77.00 77.00 77.00 77.00 
No. 3 . -62.00 64.00 64.00 64.00 
No. 1 Dimension 
12’ 14’ 16’ 18’ 20’ 


2x10 70.00 70.00 70.00 70.00 70.00 


DEE” olura avclerama wikia eae a emehioln mwa 54.00 
UE - Gis arurae cag Siaienialains'eisie alsa araies 53.00 
Ck Wis OS Cea eon pede ee en 52.00 
errr ere re 51.00 
PEE “aus cee eR oan e ee eene Kemer 51.00 





Clear Pin $§x2% 4§x1% %x2 %xl% 
White ..195.00 165.00 145.00 135.00 
Red ....195.00 165.00 145.00 1358.00 


Sel Plain 
White ..165.00 145.00 125.00 110.00 
Red -165.00 145.00 125.00 110.00 


#1 Common 
White ..145.00 115.00 55.00 45.00 
Red ....145.00 115.00 55.00 45.00 
#2 Mixed .100.00 75.00 50.00 40.00 
15” Shorts 
#1 Com. & 
Btr. ....110.00 85.00 45.00 35.00 
#2 Com, .. 85.00 65.00 40.00 30.00 





WESTERN RED CEDAR 


Prices for red cedar siding in mixed 
cars, new bundling, 6’ to 18’ are: 
Beveled Siding, % Inch 


Clear —— i: 
%x4 inch ...... 70.00 (68.00 50 
Tee MEIER ..cc06 80.00 75.00 55 
WeEO MICH .cccce 100.00 88.00 75 
eE6 INCH. ..ce6s 130.00 128.00 95.! 

Clear Bungalow Siding, % Inch 

££. See 160.00 158.00 120.0 
ff. 178.00 173.00 145. 
to errr 190.00 190.00 150.0 


Finish, B and Btr. S2 or 48, 
6’ Bg 16’ or rough 


ME wide wkeGsw 6 wc sieivia wetnewae ear 240.6 
BEE ats sees NOR Decvee sewers 250. 
MND. (eravdiaraal Gecenate eral wrecelerataceias Canes 250.( 

Ceiling or flooring, B and Btr. 9-16’ 
B&Btr. Cc D 
BEE @sicavveuess 105.00 100.00 90.0 


OS eae 120.00 115.00 95.0 
Discount on mouldings, 6-20’ od: 
lengths. 
Series 8,000— 
a under 4.00—list plus 35 pe 


a 


Listing 4.00 and over—list plus 3 


per cent. 
Clear Lattice, oars 5-16’ 2 
fo ees ae be Gees vee e kaha 1.5 
BEE 24060 esesda ad oncesveseennee 1.7% 
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EDITORIAL 


This Year Can Be Your Best! 


As the year opens, the underlying facts in today's economic environment give dealers 
many reasons for aggressive expansion of sales-development programs. 


Here are 32 factors that spell Opportunity in 
1952 for the Profit-seeking retail executive: 


1. At the start of 1952 we are producing at 
an annual rate of a 340-billion dollar gross na- 
tional product, and this production is still in- 
creasing at the rate of about 2 billion per month. 

2. There is every indication that the American 
consumer will have a gross expendable income 
this year of 250 billions of dollars. 

3. As a basis for expansion of credit, we have 
the highest total of savings and life insurance 
in history. e 

4. Government has relaxed credit restrictions 
and will probably continue this policy in an elec- 
tion year. 

5. Mortgage investors are getting better in- 
terest rates. 

6. Prices are more stabilized. They have 
moved sideways for two months. The price in- 
dex has advanced less than 2% in the past nine 
months. 

7. There is an upward trend in rents. 

8. Profits on old-home sales are exempt from 
income taxes when new homes are promptly 
purchased. 

9. A high confidence exists in real estate 
values. 

10. Farm incomes and values are well main- 
tained. ° 

11. Population is growing at rate of 21% 
million per year (new customers). 

12. There is a marked trend toward larger 
jamilies. 

13. We have an underlying need for 1 million 


_ new homes per year. 


14. Obsolescence, demolition and fire losses 
require 125,000 annual home replacements. 

15. Forty-six million existing dwelling units 
need the improvements the dealers have to offer. 

16. Twenty-three millions of ‘existing houses 
are 30 years or older. Most of these could be 
modernized at an increased value of $4.00 for 
each dollar of remodeling cost. 

17. The enormous structural improvement po- 
tential requires comparatively little of scarce 
materials. 

18. With the exception of certain metals, we 
have a supply of materials and labor for more 
light construction than we have been building. 


BuILDING Propucts MERCHANDISER 


19. More and more consumers are building for 
themselves. 

20. Research is doing an ever-better job for 
the industry. 

21. Costs of housing are being lowered through 
exchange of trade secrets and the crossbreeding 
of ideas. 

22. The industry has demonstrated resource- 
fulness in finding substitutes for scarce items. 

23. New-product developments continue at a 
growing pace. 

24. Today’s homes have better design, more 
liveability and efficiency. 

25. Industry has more skilled crews and bet- 
ter methods. . 
26. Building wages have leveled out and will 

probably remain fairly stable. 

27. Manufacturers and wholesalers are train- 
ing their sales forces for better dealer merchan- 
dising support and cooperation. 

28. Manufacturers have increased their ad- 
vertising budgets against ’52 sales’ volume. 

29. The home-building and improvement in- 
dustry is getting more and more free advertising 
every year in consumer magazines. 

30. Even the presently scarce materials will 
probably be in plentiful supply by the close of 
the year. 

31. The Administration is anxious to keep 
business good in an election year and govern- 
ment planners know that construction is a prin- 
cipal support of the economy. 

32. Better housing presents an unlimited mar- 
keting opportunity. Even though it often lies 
dormant, there are no limits to humanity’s in- 
herent desire for better housing, for families, 
industry and culture. 

Favorable as they are, these factors are not 
enough in themselves to automatically assure 
satisfactory sales and profits. 

This great potential must be creatively sold. 
Dormant desires must be awakened and crystal- 
lized by suggestive selling. 

That dealer can have his best year, in terms 
of sales and profit volume, who will undertake 
his best planned, most thoroughly organized and 
most effectively implemented campaign for sales 
in his history. 


..... Art A. Hood 
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Record-breaking attendance is expected at all the dealers 
conventions planned this year. Many associations are pre- 
registering their members by mail to eliminate delays 


Dealers Plan for Competitive Year 





and confusion. The 1951 Wisconsin convention shown 
above is one that uSes this stream-lined technique. 


1952 convention programs stress importance of product “know-how” 


and aggressive merchandising by the individual dealer. 


Last year as retail building- 
materials conventions began, 
the new problems arising from 
war-time controls made up the 
most important subject sched- 
uled in almost every state and 
region. Government controls 
are still with us but dealers 
have learned to live with them 
and they recognize that the 
coming year will present en- 
tirely different problems. 

The term “buyers market” is 
a frequent theme for many pro- 
grams planned for the 1952 
conventions. Competitive sell- 
ing is definitely anticipated 
during the year and the as- 
sociations have scheduled ses- 
sions skillfully designed to give 
dealers the latest in product 
information and effective mer- 
chandising. 
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Northeastern 

The big Northeastern con- 
vention planned for the Hotel 
Statler in New York City, Jan. 
28-31, illustrates the swing 
away from intense interest in 
government controls to a 
straight, hard-hitting  sales- 
minded convention. With a 
theme “Learn, Plan and Sell,” 
Northeastern will have four in- 
formation-packed days that in- 
clude _ two-panel discussion 
periods to help dealers reduce 
costs and increase profits. The 
first panel on the subject “How 
to Offset Rising Costs,” will 
have Joseph E. Hollingworth, 
Pratt & Forest Co., as its mod- 
erator. The second panel will 
present the use of mechanical 
handling equipment by lumber 
dealers. 
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Because of the importance 
of women buyers, Northeastern 
delegates will hear Edith Ram- 
sey, home equipment editor, 
American Home Magazine, on 
the subject, “As a Woman Sees 
the Lumber Dealer Selling.” 
Arthur “Red” Motley, pub- 
lisher of Parade Magazine, wil! 
discuss, “Tomorrow Will Be 
What You Make It.” Huma: 
relations and management-em 
ploye relations will be pre- 
sented by F. Alexander 
Mogoun, president, Human Re 
lations, Ine. and David FP. 
Livingston, lowa farmer- 
humorist. 


Ohio 


Ohio, likewise, plans limited 
coverage of government con- 
trols but intensified contact 
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John N. Hamar 
WISCONSIN 





Sam Levy 
KENTUCKY 





J. W. Copeland 
WESTERN RETAIL 





C. D. Burkholder 
SOUTHWESTERN 








William Stine 
OHIO 





John C. McCormick 
INDIANA 


Photographs of the presidents of state and regional associations of building 
material dealers are reproduced on this and the following page. 


between the dealers and their 
sources of supply. For this rea- 
son, the business sessions will 
be confined to just two hours 
each afternoon, in order to per- 
mit dealers to spend more of 
their time with manufacturers 
and wholesalers. The Ohio As- 
sociation feels that whichever 
way the military situation 
goes, the matter of material 
will be of vital importance to 
the dealer. Over 4,000 delegates 
are expected for the Ohio con- 
vention, January 22-24, at the 
Cleveland Public Auditorium. 
William Stine, president of the 
association, has planned busi- 
ness sessions that will discuss 
specific administrative policies 
for dealers. 

In Stine’s words, the conven- 
tion will satisfy the demand 
for an “old-fashioned lumber 
convention, devoted more 
largely to dealer participation.” 
For this reason, the new 
‘piatoon system” of panel dis- 
cussions will be used at the 
Jhio convention. The audience 
will be seated in small groups 
with a chairman and secretary. 
(nother innovation will be in- 
terviews of dealers by a discus- 
sion leader. The topics will in- 
clude: employment policies, 
sales promotion, advertising 
nedia and budgets, and the 
competitive problem of the 
itinerant applicator and gypsy 
trucker. 


BUILDING Propucts MERCHANDISER 


Western Retail 


“What to do in 52” is the 
theme for the Western Retail 
Lumbermen’s Association 
planned for January 21-23, at 
the Olympic Hotel, Seattle. 
Speakers selected include: U. 
G. Dubach, political science ex- 
pert; L. C. Hart, vice-president, 
Johns-Manville Corp.; Norman 
Mason, Chairman of the Con- 
struction and Civic Develop- 
ment Committee of the U. S. 
Chamber of Commerce and 
Edward H. Libbey, secretary, 
NRLDA, Washington. 

West Virginia 

The West Virginia Lumber 
and Builders Supply Associa- 
tion Convention at the Boone 
Hotel, Charleston, January 7, 
8, will emphasize the impor- 
tance of greater product knowl- 
edge, and dealers. will be 
encouraged to visit every ex- 
hibit. Monday evening has 
been set aside as Exhibitor’s 
Night, and _ prizes will be 
awarded lucky dealers. Gates 
Ferguson, director of adver- 
tising for the Celotex Corp. 
and Edward Gavin, editor of 
American Builder, will address 
the convention the first day. 
H. R. Northup, executive vice- 
president of the NRLDA will 
also speak. 


Kentucky 


Two discussion panels staffed 
by industry leaders, are sched- 


uled for Kentucky’s 47th an- 
nual convention in Louisville, 
January 14-16. The first will 
discuss truck competition, FHA 
and the Lumber Dealer, wages 
and salaries, sales training and 
competition; the second panel 
held in the afternoon of the 
same day, will take up the 
Washington picture, allocations 
and priorities, price control, 
and the status of housing in 
the coming year. Don Camp- 
bell, secretary-manager of the 
Kentucky association will mod- 
erate both panels. Kentucky’s 
theme for its annual convention 
is ‘‘Your Judgment Equals 
Your Information.” It is re- 
ported there will be a record 
number of exhibitors this year. 


Northwestern 


More than 3,500 dealers are 
expected for the 62nd annual 
convention of the Northwestern 
Lumbermens' Association at 
the Minneapolis Auditorium, 
January 15-17. Prominent 
speakers on the program in- 
clude: Joseph L. Wood, assist- 
ant treasurer, Johns-Manville 
Corp., who will tell how to 
“Make the Cash Register 
Ring;” Keen Johnson, vice- 
president, Reynolds Metals, 
“Public Relations in Business ;” 
R. W. Carney, vice-president, 
the Coleman Co., “Welding the 
Weakest Link” and James Q. 
duPont, E. I. duPont de Ne- 


‘ 


73 











R. C. Stockett 
MISSISSIPPI 





E. C. Parker 
S. CALIFORNIA 


mours Co., “Pioneers, Then and 
Now.” The Western Mineral 
Products Co. will stage a skit 
entitled ‘Compete or Else,” 
with a stellar cast of company 
executives. 


Southwestern 


Southwestern’s convention at 
Kansas City, January 23-25, 
will place emphasis on the 
duties and privileges of citizen- 
ship, as well as the usual sales 
and business methods discus- 
sions. The inspirational talks 
will be given by U. S. Rep. O. K. 
Armstrong, Missouri, who will 
speak on “The Ramparts We 
Watch” and Dr. Allen A. Stock- 
dale, of the National Associa- 
tion of Manufacturers, who will 
address the dealers on, “The 
Human Side of Business.” 

Other speakers on the South- 
western’s program will be Gar- 
ner M. Lester, “Texas, Yester- 
day, Today and Tomorrow;” 
Harold J. Row, Armstrong 
Cork Co., “Creative Sales Man- 
agement;” Don A. Campbell, 
secretary-manager of the Ken- 
tucky association, “Business 
and Politics;” Arthur A. Hood, 
editor American Lumberman, 
“Maintaining Volume in a Com- 
petitive Market” and David P. 
Livingston, America’s Funniest 
Farmer. 


Wisconsin 


The theme of the Wisconsin 
convention, January 29-31, will 
be “A Program for your Busi- 
ness Future.” Speakers will in- 
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Russell L. Fish 
NORTHEASTERN 


Adolph W. Jaeger 
NEW JERSEY 





Charles Bohrer 
INTERMOUNTAIN 





James C. O'Malley 
ARIZONA 


clude Joseph, F. Leopold, In- 
dustrial Relations Counsel, 
“Taxes;” Harry Judd, U. S. 
Gypsum Co., “Credits and 
Collections;” Dr. J. Martin 
Klotsche, president, Wisconsin 
State College, “Can We Live at 
Peace in a Power World;” Tom 
Collins, City National Bank 
and Trust Co., Kansas City, 
‘““Salesmanship;’’ and Dr. 
George W. Crane, Northwestern 
University, “Psychology in 
Business.” 

Edward G. Gavin, editor of 
American Builder, will act as 
moderator for a panel that will 
discuss, “Friendly Relation- 
ships between Manufacturers, 
Wholesalers and_ Retailers.” 
During the convention, R. E. 
Nuzum will receive the past 
president’s medal from C. K. 
Arp. 


Michigan 


Because of current business 
uncertainties, the Michigan 
convention at Grand Rapids, 
February 5-7, will present 
highly informative speakers at 
all sessions. Among those 
speaking before the convention 
will be H. R. Northup, vice- 
president of NRLDA “There’s 
a Lot of Unfinished Business ;” 
Ormie C. Lance, Nat’! Wood- 
work Mfns “Merchandising 
Stock Woodwork;” Dr. John A. 
Hannah, president Michigan 
State College, “Educating the 
Lumberman ;” James C. Downs, 
Jr., market analyst “The Cur- 
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George B. King 
WEST PENNA. 





W. Lindley Huff 
ILLINOIS 





R. A. Parker 
OKLAHOMA 





E. L. Coufal 
NEBRASKA 


rent Outlook for Construction ;” 
Dr. Alfred P. Haake, economist, 
“The Rugged Road Ahead;” 
Norman P. Mason, past presi- 
dent of NRLDA, “A Retailer 
Looks at 1952 Business” and 
U. S. Representative Jesse P. 
Wolcott, “Defense and Our 
Economy.” 


Illinois 


Edward H. Libbey, secretary 
NRLDA, Washington, will key- 
note the Illinois convention, 
February 12-14, at Chicago with 
his talk, “It?s Up to You in 
52.” Other important speakers 
scheduled include Sen. Everett 
Dirksen; Robert Rowe, Doane 
Agricultural Service Inc., 
“Barn Lot Revolution;” James 
C. Downs Jr., Real Estate Re- 
search Corp., “Construction in 
the Year Ahead;” Tom Collins, 
City Nat’] Bank & Trust Co., 
Kansas City, “Who—Me?”; 
Clarence A. Thompson, Thomp- 
son Lumber Co., Champaign, 
“A Report of the Lumber Dea!l- 
ers Research Council,” and 
Howard E. Kroll, Dun and 
Bradstreet Inc., “Principles of 
Good Financing.” 

Louisiana 

Louisiana’s convention a 
Hotel Jung in New Orleans, 
March 19-20, will include talks 
by national authorities on al! 
the subjects of interest to 
building material dealers. 

Convention speakers, accord- 
ing to R. Needham Ball, execu- 
tive vice-president, will be Ed- 
ward Libbey, secretary. 
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the Cleveland Public Auditorium. 
1951 show. 


NRLDA, Washington; Norman 
P. Mason, former president of 
NRLDA; Don Campbell, secre- 
tary-manager of the Kentucky 
association; Arthur Hood, edi- 
tor, American Lumberman and 
James Downs, business analyst. 


Florida 


Florida’s convention, April 
16-18, at the Tampa Terrace 
Hotel, Tampa, according to 
Secretary- Treasurer Marie 
Bennett, will feature an open 
forum on the business outlook 
with Arthur Hood, editor of 
American Lumberman, as mod- 
erator. Other speakers sched- 
uled are Henry Munnerlyn, 
executive committee member of 
the NRLDA for the district and 
Charles Williams, vice-presi- 
dent of the Federal Reserve 
Bank, Richmond, Va. 
Nebraska 


Nebraska is still formulating 
plans for its convention Feb- 
ruary 27-29, at the city audi- 
torium in Omaha. However, 
Phil Runion, the association’s 
secretary, reports that the con- 
vention will concentrate on 
constructive selling and busi- 
ness management. In his words: 

“We have reached a com- 
petitive stage in the lumber 
business after several years of 
being in a buyers market. We 
are going to try and convince 
our members during the con- 
vention that the time has come 
to do a better job of merchan- 
dising.” 

Indiana 

Indiana, too, is still shaping 

plans for its February 26-28 


BUILDING Propucts MERCHANDISER 


The Ohio Association of Retail Lumber Dealers will occupy the entire floor of 
The above picture shows a section of the 


convention at the Murat Temple 
in Indianapolis. Significantly, 
the association is trying to se- 
cure speakers from outside the 
building materials industry in 
an effort to give members a 
broader picture of merchandis- 
ing today. Gates Ferguson, 
Celotex Corp. will address the 
dealers at a morning breakfast 
meeting on the final day of the 
convention. 


Texas 


The 
tion of Texas will spotlight 
Eric Johnston, former ESA ad- 
ministrator during its conven- 
tion, April 20-22. Plans are 
well along and all exhibit space 
has been completely sold out. 
All social events and meetings 
will be held at the Galveston 
Pleasure Pier. Delegates may 
enjoy swimming, sun bathing 
and fishing while attending the 
convention. The Texas Associa- 
tion will repeat a nursey service 
at the Galvez Hotel for younger 
couples visiting the convention. 


Convention Dates 


January 

20, 24—Nat’l Assn. of Home Build- 
ers, Conrad Hilton (Stevens) and 
Congress Hotels, Chicago, II. 

21, 22, 23—Western Retail Lumber- 
men’s Assn., Olympic Hotel, Seattle, 
Wash. 

22, 23, 24—Ohio Retail Lumbermen’s 
Assn., Cleveland Auditorium, Cleve- 
land, Ohio. 

23, 24, 25 — Southwestern Lumber- 
men’s Assn., Municipal Auditorium, 
Kansas City, Mo. 

28, 29, 30—Nat’l Roofing Contractors 
Assn., Congress Hotel, Chicago, IIl. 


Lumbermen’s' Associa-. 


28, 29, 30—Northeastern Retail Lum- 
bermen’s Assn., Hotel Statler, New 
York City. 

29, 30, 31—Wisconsin Retail Lumber- 
men’s Assn., Municipal Auditorium, 
Milwaukee, Wis. 


February 
5, 6, 7—Michigan Retail Lumber 
Dealers’ Assn., Civic Auditorium, 


Grand Rapids, Mich. 

6, 7, 8—Middle Atlantic Lumbermen’s 
Assn., Chalfonte-Haddon Hall, Atlan- 
tic City, N. J. 

6, 7, 8— Mountain States Lumber 
Dealers’ Assn., Shirley-Savoy Hotel, 
Denver, Colo. 

6, 7—Lumber Dealers Association of 
Western Pennsylvania, Wm. Penn 
Hotel, Pittsburgh, Pa. 

12, 13, 14—Illinois Lumber & Ma- 
terial Dealers’ Assn., Sherman Hotel, 
Chicago, Iil. 

13, 14, 15—Virginia Building Material 
Assn., Roanoke. 

17, 18— Mississippi Retail Lumber 
Dealers’ Assn., Buena Vista Hotel, 
Biloxi, Miss. 

27, 28, 29— Nebraska Lumber Mer- 
chants Assn., City Auditorium, 
Omaha. 


March 

3, 4, 5—Intermountain Lumber Deal- 
ers’ Assn., Hotel Utah, Salt Lake City. 
4, 5—North Dakota Retail Lumber- 
men’s Assn., Fargo or Bismarck, N. D. 
4, 5, 6—Indiana Lumber & Builders 
Supply Assn., Murat Temple, Indian- 


apolis, Ind. 

12, 13, 14—Iowa Retail Lumbermen’s 
Assn., Iowa Exhibit Bldg., Des 
Moines. 


18, 19, 20—Carolina Lumber & Build- 
ing Supply Assn., Greenville, S. C. 
19, 20—Louisiana Building Material 
Dealers’ Assn., Jung Hotel, New Or- 
leans. 

24, 25, 26—Nat’l Roofing & Siding 
Contractors Assn., Hotel Statler, New 
York City. 

25, 26, 27 — Tennessee Building Ma- 
terials Assn., Nashville. 

27, 28—Independent Retail Lumber 
Dealers’ Assn., Hotel Radisson, Min- 
neapolis, Minn. 


April 

15, 16, 17—South Dakota Retail Lum- 
berman’s Assn., Coliseum, Sioux Falls. 
15, 16, 17— Southern California Re- 
tail Lumbermen’s Assn., Ambassador 
Hotel, Los Angeles, Calif. 

16, 17, 18—Florida Lumber & Mill- 
work Assn., Tampa, Florida. (No ex- 
hibits.) 

20, 21, 22—-Texas Lumberman’s Assn., 
Galveston. 

23, 24, 25—Georgia Lumber Dealers’ 
Assn., Oglethorpe Hotel, Savannah, 
Ga. (No exhibits.) 

23, 24, 25—Lumber Merchants’ Assn. 
of Northern California, San Fran- 
cisco, Calif. 

13, 14, 15—Virginia Building Material 
Assn., Roanoke hotel, Roanoke. 

24, 25, 26—Arizona Retail Lumber 
and Builders Supply Assn., Inc. Pio- 
neer Hotel, Tucson, Ariz. 


‘ 
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HUNDREDS OF NEW PRODUCTS 


and substitutes for 
critical building materials will be on exhibition at the 





A Sink and complete 
home laundry in less 


Conrad Hilton and Congress Hotels during the annual 


BY FRANK BIEDERMAN 


Sales Manager, Kimberly-Clark Corp., 
Neenah, Wis. 


In a year’s period we have 
exhibited our products at ap- 
proximately 35 conventions. 
Twenty-three of these conven- 
tions are those of lumber deal- 
er associations. Most of these 
conventions occur in the first 
quarter of the year, so that we 
find it necessary to maintain 
four display units. 

We consider our participa- 
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wOME LAUNDRY APRLIA 


STEEL PRODUC 





convention of the National Association of Home Builders 
in Chicago, January 20-24. 


Why the Retail Convention 


is Important to Us 


What does the exhibitor owe the convention? 
What does the convention management owe the exhib- 
itor? A manufacturer’s spokesman gives his personal 
answers to these timely questions. 


tion in lumber dealer conven- 
tions one of our most impor- 
tant promotion activities, and 
we try by every device to make 
each exhibit pay out in the 
largest measure. 

It is important to us that we 
not only get the most results 
for our dollars invested in con- 
vention exhibits, but that we 
be in a position to prove it to 
our management. This means 
careful selection of conven- 
tions. 

In selecting a convention, we 
have three principal considera- 
tions: 

1. The importance of the 
market area. 

2. The importance of the 


lumber dealer association. 

3. The quality of the con- 
vention management. 

Cost of space and cost of 
transportation have little to do 
with our decision. We feel that 
space costs are reasonable. 
That’s due to good business 
judgment on the part of con- 
vention managers. We can’t do 
much about transportation 
costs. 

We do, however, protest 
against any unfair treatme! 
in the matters of: 

1. Cost of services—ele 
trical connections, handlin;: 
charges, storage charges an 
cost of furniture rental. 

2. Lack of interest in ex 
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You make more money selling 
Heatilator* Fireplace units than 
materials for a conventional fire- 





place... and everybody building a 
fireplace is a prospect! All you 
have to do is show a Heatilator 
unit.to the builder... show him 
how it saves grief from the word 
go because correct, smokeless de- 
sign is built-in! 











“—_ flies in every time I mention 





Heatilator Fireplace to a customer!” 


Many more thousands of heat- 
circulating Heatilator Fireplaces 
are in use than all other fireplace 
units put together. And Heat- 
ilator dominates the field with 
powerful tested advertising that 
pre-sells every prospect in your 


community! Heatilator, Inc., 331 ° 
E. Brighton Ave., Syracuse 5, N.Y. 


*Heatilator is the reg. trademark of Heatilator, Inc. 











.. SELLING THE 


HEATILATOR 


T. M. REG. U. S. PAT. OFF. 


FIREPLACE 


BuILDING Propucts MERCHANDISER 
















Smooth meta! 
smoke dome 


Extra-wide 
Damper extends down-droft shelf 
full width of throat 


Warm air outlet 


Unobstructed 
throat opening 


Convenient 
damper control 


One-piece firebox 






All heating surfaces 
of 3/16” steel : Air intake 
Heoting chamber — 


at sides and back of fire Intake baffle 


‘ 
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hibits. 

3. Careless admission policy. 

4. Poor programs. 

5. Poor regulation of exhi- 
bition conduct. 

A convention exhibit is a pro- 
motion sales tool. It’s the next 
step from bringing our cus- 
tomer and prospective customer 
to our mill. 

We are interested in the 
quantity of people who attend 
a convention, but we are much 
more interested in their quality 
—who they are; in this con- 
nection, the statistics recently 
put together by the Building 
Materials Exhibitors Associa- 
tion on convention attendance 
should be most valuable to ex- 
hibitors in selecting lumber 
dealer conventions from now 
on. The existence of such sta- 
tistics is a measure of the con- 
vention management’s business- 
like attitude. 

But, quantity and quality of 
attendance is of no use to us 
as exhibitors, if those people 
are not interested in, or aware 
of our exhibit. The exhibit 
manager has the obligation of 
doing something constructive to 
see that the members of his as- 
sociation take an interest in 


and know about the manufac- 
turers’ exhibits. 

The success of a convention 
with exhibits is a two-way mat- 
ter. There are many things the 
exhibit manager can do, and we 
find he is only too glad to co- 
operate with us. But, by the 
same token, the exhibitor, too, 
has obligations to the conven- 
tion such as: 

1. His display must be of in- 
terest—contain something new, 
informative, dramatic. 

2. His representatives must 
be able to answer questions in- 
telligently. 

53. His display must be at- 
tended at all times by alert 
representatives—men who are 
on their toes mentally and 
physically at all times. 

4. There should not be too 
many people in the booth, so 
that it is possible for the care- 
fully designed display to be 
seen without interference from 
the aisle. 

5. A visitor should be made 
welcome and comfortable—pro- 
vide chairs for him, provide a 
place for his hat, coat and 
packages. 

6. Eliminate all entertain- 
ment during business sessions 


and exhibit hours. 

In addition to these things, 
the Building Materials Ex- 
hibitors Association should b: 
prepared to help conventio: 
managers with good prograr 
features, entertainment, and 
constructive criticism. Featur: 
for programs should not be th 
occasion for promotion of mazn- 
ufacturers’ brands. 

Just as the BMEA now pla 
to give award plaques at eac: 
lumber dealer convention to 
dealers who have proved the 
are outstanding merchandiser:., 
I suggest that lumber dealer 
associations should encourage 
manufacturers to improve their 
exhibits by giving an award 
plaque to one or more of the 
exhibitors for the best displays 
at their convention. 

Another suggestion I should 
like to see followed, is active 
liaison with other associations 
important to the building in- 
dustry, such as: 

The Producers’ Council, Na- 
tional Retail Lumber Dealers 
Association, National Associa- 
tion of Home Builders, Asso- 
ciation of General Contractors, 
American Institute of Archi- 
tects. 





























wr 
NN 
“SY 


SS 
~ 


WN 
\ 


SS 
RS 
\ 


XX 
\\N 
\ 


\ 
~ 
WS 
WN 
AY 
MWY 
WY 


Ss 


3 
4 
Yi, 
Z 


\\ 
WOOw 


WS 
WN 
SAN 


\\\ 


\\ 
\\ 
\\\ 


SS 
a 
\S 
QU 
Ge 
WN 


WON 
SS 
QQ 
WW 
\ 
YM 
WS 


WN 


QQ 
AW 
WS 


W\ \X 
“en 
~ 


\S 


WW 
WKH 
RS 


WS 
LAN 


AS 

WS 
INIA 
\ 


WS 
Ww 
WT 


\\ 
A HE 


\\ 
. 


WR 


KS 
RS 
SS) 


SO \ 
WS 


x. 
 \ 


~ 








“ 





A 
AW’ 


AV 


X\ 
SS 


\ 
~ NN 
m~\\ 


WS 
WW 
RS 
WS 


WN 
\\ 
\\ 


\\ 


A 
NY 
\\ 


~ 


\ 
¥ 


\ 


SS 


\\ 


\ 
\\ 


SN 


\\ 


\\ 
eS 


\ 


\\ 


AK 
XX 


SS 


\S 


A 
~— 
\ AW 


SS 
HH’ 


WWW 


DQ GW 
DAK 


AN 


ASK 


\\\s 


\ 


Y 
ZY 


WS 
WW 


WN 


N {AW 
SOW 
a 
\S 


A—.WN 


~ 


\S 


WN 
WN 


\\ 


\ ~ 


Z 


\S 


\ 
~~ 


WS 
= 
SS> 
SSS 


eS > 


RX 
\\W 
WS 
WS 


es 
\\\ 
A 


\S 

\ 

\\ 
A\\N 


< 
WS 


\\\ 


XX 
\\ 
QW 


— 


WON 
AX 
\\ 


AWS 
SS 
~— 
WN 
~\ 


~~ 


A 
\\ 


WGK 


RS 


veneers. 


WANN 
AQ 

| WS 

IY 


\\ 
\S 


\\\\Y 
\ 


\ 
\ \ 


POn»w 


\\\ 
WH 
WN 

R\\ 

\ 
~ 


\\) 
SS 


along the line to the 


GUARANTEED! 


profit. 
Call TExas 4-8008 


WISCONSIN FLUSH DOOR MFG. Co. 
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iscousin Anight 


the doors that are 


WINNING THE HONORS 


In ancient times, serving first as a page and a squire to win 
sufficient honors, a worthy candidate was knighted as a reward for 
his efforts and noble character. Today, the WISCONSIN KNIGHT 
flush door has proven its worth in countless tests, to win the 
honors as ‘America's best flush door buy." 


WISCONSIN KNIGHT flush doors have everything: 23 different 
models and styles, interior and exterior types, two standard thick- 
nesses, three core varieties (ALL-WOOD), available with or without 
lights, and come beautifully faced with attractive gum and birch 


Distributors everywhere are learning that WISCONSIN KNIGHTS 
are worthy of their honors—they sell FAST, and they satisfy all 
final user. 
WISCONSIN KNIGHT line, for they know they have a complete 
answer to every door need. And WISCONSIN KNIGHTS are 


Distributors: Ask us about handling WISCONSIN KNIGHTS! 
Retailers: Get the name of your distributor! 


Write, wire or phone today—now and you will 


10101 LYNDON AVE. 


Retailers like to stock the 
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DETROIT 21, MICH. 
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THE CECO SEVEN 


FOR YOU! | 


Here's the lucky seven that will put more cash 
in your till, more dollars in the bank. 





It’s the Ceco seven: Attic Ventilators, Roof Ventilators, 
Conductor Pipe, Ridge Roll, Gutter, Steel Casements and 
Ceconomy Basement Windows. Stock them and you'll find 
they’re profit-promoters, for Ceco products are quality made 
and priced right. 


Yes, it’s good to be a Ceco dealer. Good to enjoy a steady 
volume of sales. Good to enjoy the results of customer 
content—for better-engineered, better-built Ceco products 
sell and satisfy. As a Ceco dealer you're assured of a 
dependable source for building products... now 

and in the years ahead. 
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CECO STEEL PRODUCTS CORPORATION 
Merchant Trade Division 
5699 West 26th Street, Chicago 50, Illinois 

7 Warehouses: Chicago, Peoria, Omaha, Minneapolis 
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CROWDS LIKE THIS will be typical of the throngs which will attend the big NAHB exposition in Chicago 











Vital Topics Up for Discussion at NAHB ‘Show 


Building materials shortages and what you can do about them among 
important subjects to be considered at record-breaking exposition in Chicago, Jan. 
20-24. Hundreds of new products to be shown for the first time. 


The largest exhibit of build- 
ing materials and home equip- 
ment ever assembled, and a 
comprehensive convention pro- 
gram dealing with all vital 
housing issues, as well as the 
latest developments in housing 
research and construction 
methods, are expected to draw 
record throngs to the annual 
convention and exposition of 
the National Association of 
Home Builders in Chicago, 
January 20-24. 

Paul S. Van Auken, conven- 
tion director, estimates a turn- 
out exceeding 16,000, including 
over 4,000 lumber and building 
material dealers and distribu- 
tors. Besides builders and deal- 
ers, the show attracts large 
numbers of architects, manu- 
facturers, engineers and mort- 
gage bankers. 

With material scarcities and 
the use of alternate materials 
getting priority attention, 
building material suppliers will 
find much of interest at the 
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convention. An impressive list 
of panel discussions, meetings 
and demonstrations are to be 
devoted to these all important 
topics and others of equal con- 
cern to builders and suppliers. 

According to Van Auken, 
nearly 200 leading manufactur- 
ers have taken space in the ex- 
position, the largest number to 
date. Exhibits of all types of 
building materials and home 
equipment will fill all available 
space in the two convention 
hotels —the Conrad Hilton 
(formerly the Stevens) and the 
Congress. 

The total exhibit area has 
been expanded this year by the 
use of the corridors and the 
south and west ballrooms on 
the third floor of the Conrad 
Hilton. Only the mezzanine and 
main exhibition halls of the 
Conrad Hilton and the Casino 
Room of the Congress have pre- 
viously been used. 

A surprisingly large number 
of exhibitors plan to introduce 
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new products and models at 
the show this year. Many man- 
ufacturers are scheduling sales 
meetings and conferences while 
dealers are in Chicago. The ex- 
_— opens Sunday, January 


Over 100 technical experts 
and topflight leaders from busi- 
ness, labor, government and 
veterans’ organizations wil] 
take part in the convention 
program. General convention 
sessions will begin on Monday, 
January 21. 

The opening business session 
on Monday morning will be de- 
voted to reports by NAHB of- 
ficers and department heads, 
and the presentation of awards 
in the association’s membership 
contest. At the afternoon ses- 
sion, building analyst James C. 
Downs will discuss “Your 
Product and Your Market in 
the Year Ahead.” 

He will be followed by one 
of the top features of the ccn- 
vention—a panel discussion 
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called 
crets.”” With NAHB President 
W. P. (Bill) Atkinson as mod- 
erator, a panel of the nation’s 
most successful home builders 
will reveal inside details of the 
design, construction and sales 
methods they use to outbuild 
and undersell 
tors. 


better 





W. P. (BILL) ATKINSON, president, 
NAHB. 


“Operation Trade Se- 


their competi- 


This free exchange of infor- 


mation among builders was in- 
stigated by Atkinson who has 
been holding a series of confer- 
ences 
throughout the country. 
goal is to help builders provide 
more house for the money and 


with leading builders 


His 


to assist each other in building 
homes despite rising 
costs and material shortages. 
Arthur “Red” Motley, pub- 
lisher of Parade Magazine, will 
also address the delegates at 
the Monday session. 

Clinic discussions will get 
under way Tuesday morning 
with discussions of opportuni- 
ties in prefabricated housing, 
taxes, accounting procedures 
for large volume builders, self- 
certification under the Con- 
trolled Materials Plan, loan 
applications, design for today’s 
market, production and mar- 
keting operations, and FHA- 
VA-FRB problems. There will 
aiso be a special presentation 
of new products and alternate 
materials and a demonstration 
of proper interior lighting tech- 
niques. 

The entire general session 
Tuesday afternoon will be de- 
voted to a roundtable discus- 
sion of the housing job in 1952, 
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PAUL S. VAN AUKEN, convention 
and exposition director. 


ai 


JOSEPH B. HAVERSTICK, conven- 
tion committee chairman. 


its size, financing and charac- 
teristics. Participants will be 
leading builders, congressional 
spokesmen, and government, 
labor and veterans’ representa- 
tives. A special panel on land 
planning is scheduled Tuesday 
night. 

Wednesday morning high- 
lights include an informative 
presentation on housing re- 
search under the direction of 
the Southwest Research Insti- 
tute; a seminar on site plans; 
a conference on European hous- 
ing and a meeting of the 
NAHB ladies auxiliary. At the 
some time, there will be clinic 
discussions on taxes, account- 
ing for small volume builders, 
defense and military housing, 
and modern sales methods. 

The main topic of the 
Wednesday afternoon general 
session will be a panel discus- 
sion entitled “Getting Building 
Materials in 1952.’ A panel of 
distinguished industrial and 
government leaders will par- 
ticipate. NPA Administrator 





FRANK W. CORTRIGHT, 
vice-president. 


executive 


Manly Fleischmann will de- 
liver a major address to the 
group. A report on consumer 
preferences in housing will pre- 
cede the panel discussion. 

At the final general session 
on Thursday morning, there 
will be a valuable film presenta- 
tion of merchandising methods 
that sell houses. This will be 
followed by the presentation of | 
awards to several national con- 
test winners. Featured speak- 
ers at this session will be for- 
mer governor Harold Hoffman 
of New Jersey and Senator 
Estes Kefauver. Delegates will 
also hear a message from the 
newly-elected president of the 
NAHB. 

Visiting builders will have an 
opportunity to inspect out- 
standing Chicago area building 
projects. Special daily tours 
have been arranged to cover a 
selected variety of projects. 

Highlighting the entertain- 
ment program will be the an- 
nual dance for delegates and 
exhibitors on Monday night 
and the annual banquet on 
Wednesday night. There will 
be a special series of entertain- 
ment activities for delegates’ 
wives. 

Joseph B. Haverstick, promi- 
nent Dayton, Ohio, builder and 
a member of the NAHB execu- 
tive committee, is chairman of 
the association’s convention 
committee. 

The NAHB convention and 
exposition is an industry-wide 
affair. All persons connected 
with home building are eligible 
to attend. 
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FIRE INSURANCE 
133%, 


ACCIDENT 


INSURANCE 100%, 


Skilled management needed to offset today’s increased operating costs. Figures above show approximate increases 1940-1950, 











Increased Operating Costs -- How to Keep Them 


Low as Possible 


Last in a series of articles discuss- 
ing the factors influencing your gross 
profits. 


By EVERETT C. PARKER 


President, Patten-Blinn 
and Southern 
Association* 


Lumber Company 
Retail Lumber 


California 





OPERATING COSTS 100% 


Another reason for low 
prices is that our industry does 
not have uniform costing and 
accounting methods, and does 
not have access to information 
which would be helpful in the 
pricing problems. What does it 
cost per M to load out cus- 
tomers’ orders. A time study 
would show that it would cost 
about $2 per M but the factor 
of wasted time and other fac- 
tors in a year are not con- 
sidered, which amounts to a 
substantial figure. What does it 
cost to surface 2x4’s or 2x6’s. 
Men’s time plus machine bur- 
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den amounts to about $1.22 per 
M, but in a year’s time you'd 
have to double this figure be- 
cause of wasted time and other 
factors. 

The costing problems on fin- 
ish and hardwoods are very dif- 
ficult and the same is true of 
manufactured sash and doors. 
The fact that it is difficult often 
causes a dealer to meet prices 
of someone who doesn’t know 
his costs, and margins are re- 
duced. Unfortunately, the lum- 
ber dealer cannot earmark his 
goods, and cannot cost his sales 
and know with accuracy how 
much he is making or losing 
periodically like a department 
store which marks its goods or 
other kinds of business where 
inventory taking is not such a 
task. Any of you who have 
worked with average per M or 
percentage monthly profit-and- 
loss reports, know the errone- 
ous results those systems can 
sometimes show. 

There is from time to time 
some manufacturer or whole- 
saler who wants to deliver to 
the job, charge it to you. You 
carry the account, and get a 
gross profit or commission of 
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5% or 7%. These are what we 
call in our company “Don’t 
Touch it Sales.” You have the 
money invested in land, build- 
ings, equipment, and probably 
a more or less set number of 
employes on your payroll; and 
somebody else’s truck from 
somebody else’s warehouse is 
passing around your plant and 
you are accepting a small gross 
profit when you should handle 
it all yourself and receive a 
proper gross profit to pay your 
overall expenses. Besides, some 
manufacturers getting a taste 
of this sort of thing will some 
day cut you out of the picture 
entirely. 

You are all well acquainted 
with certain commodities which 
you handle and yet the manu- 
facturer is directly delivering 
any large quantity jobs. The 
“Don’t Touch it Sale” was the 
forerunner of what I call dis- 
orderly distribution. 

The facts I have presented 
are known to all retail lum- 
bermen. We all know that tlie 
industry now is operating on 
too low a gross margin of 
profit. We all know that our 
costs of doing business are in- 
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getting your 
lumber shipment 
on ifs way 


Whether it moves by rail or water, your C. D. Johnson lumber 
shipment is quickly loaded and dispatched. Last year, 

C. D. Johnson loading crews, working night and day, 

loaded 171,000,000 feet of lumber on 

53 ships and 2247 railroad cars. 











Manufacturer: PACIFIC COAST LUMBER 
Meds: 101E00, OREGON 
Shipments: RAIL AND WATER 


SALES OFFICE: AMERICAN BANK BUILDING o PORTLAND 5, OREGON 
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creasing and that it is becom- 
ing more and more difficult to 
earn a proper return on our 
investments. But what to do 
about it, is what none of us 
seem to know. 

This association does not 
have and cannot have anything 
to do with prices. The dealers 
in southern California do not 





BUILDING MATERIALS 101% 
' 


have, cannot have, and: do not 
want to have any arrangement 
with other dealers as to prices. 
But there are many things your 
association can legally do to 
help the whole industry to keep 
healthy and assist it to earn a 
fair return on its investment. 
Conferences and meetings such 
as this one make for friendli- 
ness and show you that your 





competitor is not such a bad 
fellow after all, and that he 
has no desire to injure you. 
Many a dealer is doing what 
he is doing because he thinks 
you are causing him to do it. 

Then too, there is certain in- 
formation and statistics that 
your association can legally 
send to you which can be help- 
ful. The West Coast Lumber- 
men’s Association is constantly 
sending to its members valu- 
able statistics and information 
such as average realization on 
goods sold, and each year 
makes a survey of mill op- 
erating costs. 

Each dealer must watch his 
operating costs and have the 
equipment to operate as cheap 
as the normal yard. It is my 
opinion that the operating 
costs of all well-equipped large 
and small yards doing the same 
type of business is, or can be, 
pretty much the same. Of 
course, a larger volume cuts 
down the operating cost per M, 
but it usually cuts down the 
average sales price a corre- 
sponding or larger amount also. 

Each dealer from one source 
or another must acquaint him- 
self with costing methods, find 


out what his own costs are, and 
price his own goods so that hx 
may be able to obtain a gross 
margin sufficient to more thay 
offset his expense and make : 
fair return on his investment 
Then the dealer must have th: 
courage to stick with the pric 

he knows is right, and mayb 

his competitor will thereby g« 

some courage and stick with hi 

own price too. With all th 
existing lumber yards you ¢a: 
not very often expect to be 
low. 

What this industry needs t: 
do is more of a selling job in- 
stead of doing a meet or beai 
the other fellow’s price. How 
much furniture would the 
prominent Los Angeles furni- 
ture dealers sell if they had to 
be low against that multitude 
of stores. How much lumber 
would the largest lumber man 
ufacturer in the northwest sel! 
if his sales were dependent on 
his low price. Finally every 
lumber dealer must learn to 
ignore each day’s new low price 
leader and have the courage 
to stick with the price he knows 
is right and thereby keep him- 
self and his company on the 
level ground. 
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O-A is known for quality 


Old-growth logs like this mean quality in the lumber products that 
flow from the great, modern Oregon-American plant. It will pay you 
to put your next requirements in Kiln Dried West Coast Upland Hem- 
lock and old-growth Douglas Fir up to Oregon-American. 

Straight or Mixed Cars to suit your needs. Try some of our high quality 


KILN DRIED WEST COAST UPLAND HEMLOCK 


Flooring, Dimension, Boards, Ladder Stock, etc. 


Oregon-American Lumber Corp. 
VERNONIA, OREGON 


" 





WEST COAST 
UPLAND HEMLOCK 


® 
DOUGLAS FIR 
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WEDGED Locks” 
























Baas Mengel Flush Door—Hollow-Core or Solid- 
Core—has dove-tail wedged-locked joints at all four 
corners! This fine, exclusive, cabinet-maker’s con- 
struction is found only in Mengel Flush Doors— 
requires more lumber, extra machining and labor, 
but you get stronger and more stable doors. 


Mengel Flush Doors also provide many other ad- 
vantages. They are designed and built to the high- 
est standards of quality for extra durability, extra 
eye-appeal. Get all the facts. Write today for our 
new full-color descriptive A.I.A. catalog, including 
specifications. | 


; 





Plywood Division, THE MENGEL COMPANY, Louceille 1, Kentucky 
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MERCHANDISING CLINIC 


Powerful Sales Lever 


When the rafter salesman added 
up his total for 1951 he found he had 
been instrumental in the sale of the 
following farm structures. The fig- 
ures in parentheses represent the 
amount involved in the sale of the 
rafters, etc. This is followed by the 
total retail price. 40 barns ($43,788), 
$480,000. 72 machine sheds ($50,464), 
$216,000. 6 combination corn cribs 
and granaries ($8,964), $72,000. 155 
brooder houses ($4,059), $54,250. 13 
miscellaneous buildings ($6,600), $26,- 
000. In other words, through the 
proper selling of materials amounting 
to $203,649, the rafter salesman had 
been instrumental in helping his lum- 
ber dealer customers sell 286 build- 
ings with a total retail value of ap- 
proximately $900,000. This does not 
include the sale of several commercial 
structures running to a large amount. 


... One good sale usually 
brings another to the dealer 
who makes it. 


Low Price Is Seldom 


the Answer 


Seldom does a low price per M turn 
out to be a satisfactory transaction. 
“He got what he paid for’ may be 
true, but the fact remains that in 99 
percent of the cases, the farmer was 
looking in the wrong place for what 
he actually wanted. That’s why sell- 
ing the complete unit is a “must” if 
best results are to be obtained for all 
parties concerned. 


The Complete Unit 


vs. Price per M 


What happens when you sell the 
complete unit, instead of figuring 
material lists against the field, is 
shown by the 1952 sales record of a 
laminated rafter salesman who helped 
his lumber dealer customers sell (in 
10 months of 1951) the 286 farm 
buildings listed farther along on this 
page ... buildings that were largely 
taken out of competition because cus- 
tomers became more interested in 
structures than in the price per M of 
the lumber. 


Step by Step Selling 

When farmers showed up with a 
list of materials (often with the re- 
quest that the price of each item be 
extended) the dealer’s first step was 
to become familiar with what pros- 
pects had in mind... a highly im- 
portant factor in making any sale. 
Once this information was obtained, 
the next move was to begin gradually 
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to excite the curiosity of the farmer 
with the idea that the dealer had 
something in mind that would give 
him an engineered structure that 
would not only function efficiently but 
would be absolutely trouble-free. 
“Give me a couple of days and I'll 
have some worthwhile information 
that will save you some money” 
seemed like a reasonable request. In- 
variably it was granted, and gladly 
too, because the prospect was pleased 
to find the dealer so vitally interested 
in his needs. 


. Nothing is as welcome to 
a farm building prospect as the 
advice of an expert. 


"We'll Drive by 
and Take a Look'' 


When the lumber dealer had con- 
tacted the rafter salesman and had 
learned when he was available, he 
then called up the farmer and said in 
effect, “I’m looking up that informa- 
tion about your barn and have just 
found out that our barn expert will 
be here next week. I am sure you will 
be glad to meet him.” In one way or 
another, the lumber dealer got the 
prospect and the rafter man together. 
From then on things moved fast. 


... “The Voice of Experience” 
soon takes the price per M out 
of the negotiations. 


"What Kind?" or 
"How Much?" 


If you really want to see a farm 
building prospect get interested .in 
“What Kind” instead of “How 
Much?”, all you need to do is to in- 
troduce him to someone who is sur- 
charged with information on the sub- 
ject. Barns never were merely barns, 
although for years farmers were left 
largely to their own devices in decid- 
ing on plans, construction details and 
materials. That’s asking entirely too 
much of a prospect who is replacing 
the old barn with a modern structure. 
Actually he has had little, if any, ex- 
perience in planning, construction, or 
in the selection of the many kinds of 
materials now available. What does 
he do? Usually he seeks out a con- 
tractor or carpenter who comes pretty 
close to being in the same fix as far 
as essential information is concerned. 
Eventually the contractor comes up 
with a list of materials which is about 
the worst thing that can happen to 
the prospect, the contractor, and the 
lumber dealer. 


. .. Satisfaction increases in 
proportion to the amount of 
service included in the sale. 


Sell Service and 
You Sell Profitably 


Now let’s get back to the dealers 
mentioned above who sold 286 farm 
buildings. Here the major emphasis 
was not price per M but SERVICE 
Every effort was made to inject EX 
PERIENCE into the transaction ai 
the earliest possible moment. In no 
other activity is experience more valu- 
able than in the purchase of farm 
structures where initial cost, operat 
ing efficiency, productivity and up 
keep should always be taken into con- 
sideration. That is why the farm 
building expert was called upon to 
provide facts and figures to prove 
each point . . evidence that was 
backed up with pictures and the testi- 
monials of successful farmers in the 
area. A trip to one or two such barns 
invariably clinched the sale. Few 
farmers like the idea of owning less 
than the best, especially when they 
are shown that the best actually costs 
less in the long run. 


. . . Under-bidding on the price 
per M usually squeezes service 
pretty much out of the picture. 


Clinching the Sale 


Indirect selling is invariably more 
powerful than direct selling. The 
word of a third party, backed up with 
the endorsement of satisfied owners, 
makes the very thought of shopping 
around for a low price more or less 
disconcerting for the farmer who is 
trying to get a good barn. He feels 
lost without the help of people who 
known the answers to his problems. 


... « When you get right down 
to brass tacks, selling profitably 
is the ability to serve well. 


Are Experts Available? 


The sale of an important farm 
building invariably is not an over- 
the-counter transaction. Usually there 
is plenty of time to call for help a: 
least until the dealer knows the sale: 
story well enough to go it alone. This. 
of course, should be the objective i» 
every well regulated lumber yard. 
Otherwise the tendency will be to le! 
someone else do the selling ...a fata! 
concept. 


. . . Belief-in-the-product is one 
of the basic fundamentals in 
good salesmanship. 
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Moy! J-M PANELS AND PLANK HAVE 7 


Flame-Resistant Finish 











NO EXTRA COST! 


That’s right, not a penny extra for 
the addition of this flame-resistant 
surface. The new ingredients in the 
coating make it smoother, harder, 
more durable and easier to clean. It 
can be repainted several times with- 
out appreciably losing its flame- 
resistant qualities. More beautiful 
than ever, it will give your customers 
lasting protection and satisfaction. 


OPENS UP NEW MARKETS! 


The new flame-resistant finish meets Federal 
Specifications. This makes it easier for you to 
sell Johns-Manville Panels and Plank... 
makes it possible for you to sell these im- 
proved materials in the areas where the use 
of flame-resistant surfaces are required by 
existing building codes. 


JOHNS -MANVILLE For full information see 
your J-M representative 
or write Johns-Manville, 


JV} New York 16, N. Y. Joh ns-Moanville 
‘ 
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YOUR PROFIT-MAKING FORUM | 


Big chance for profits 

In spite of mounting taxes and living costs, there 
is a tremendous chance to profit in 1952—as long as 
the public still continues to spend millions of dollars 
per month on bebop records, Hoppalong Cassidy suits 
and similar products. Our problem is not lack of pur- 
chasing power. It is how to channel these millions into 
home improvements. 

How much people spend on modernization in 1952 
will depend primarily on three things: what they hear 
about costs and shortages—how often they hear it— 
and where they hear it. Close study of the buying 
public has shown that most people believe anything 
they hear, provided they hear it often enough, from a 
source that sounds authoritative. Not because they 
are stupid; but because they lack the background and 
time to become experts on everything they buy. And 
what customers believe, they act upon. 

The thing all of us must realize if we are to profit 
in 1952, is that our own mental reactions to shortages 
and curbs exert enormous influence on our customers’ 
reactions ... set the whole pattern for their thinking 
and buying! 


. . . keep your customers coming 

Have you ever watched a skillful professional enter- 
tainer go to work on a cold audience? From the mo- 
ment he walks onto the stage, he never for one instant 
conveys that “the going is tough,” never implies that 
things backstage are not all they should be... never 
lets down or shows that he’s discouraged or afraid of 
the outcome. Instead, he concentrates his whole effort 
on putting himself across—puts everything he has into 
making his customers forget their troubles. Keeps 
encouraging them until they are with him every step 
of the way! 

1952 is a year for showmanship, if we are to profit 
in spite of shortages and curbs. The rougher the 
going, the more essential it is to put on the best pos- 
sible show of confidence in our products and services 
. . . the best possible display of reassurance and en- 
couragement to our customers to buy. Through better- 
aimed advertising, wider publicity and more construc- 
tive customer relations, every dealer has the power to 
make his public “repair-minded” instead of “shortage- 
minded.” 

The dealer who cuts back his advertising, neglects 
his publicity, allows a negative tone to creep into let- 
ters and personal conversations with prospects is 
publicly advertising the fact that he’s scared stiff of 
shortages, has no confidence in the future. Result: a 
defeatist public strongly convinced it’s either a bad 
time to modernize, or the job can’t be done. 


. . . call your own shots 

What people hear about modernization costs and 
material shortages depends on who’s telling the story. 
Remember radio newscasters thrive on doom, And 
your local newspaper editor’s job is to report the news, 
not to interpret it! Also, many people listening to 
news broadcasts or reading the news columns of their 
papers fail to distinguish between national and local 
news—assume because a shortage is reported on the 
West Coast it applies locally. 

The more terms like “curb” and “scarcity” creep 





by Norm Advertising, Inc., New York, N. Y. 
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into the news, the more imperative it is that you and 
your advertising agency tell your story—keep bom- 
barding people with ads that explain exactly what jobs 
can still be done locally, and how easily they can be 
done—in terms the public understands! One reason 
the public reacts so badly to reports of shortages ani 
financing curbs is that such news is often phrased in 
the official gobbledegook of Washington. Or is to 
technical for the average person to understand and 
apply correctly to his individual problem. 

Advertising is the most powerful weapon you can 
use to overcome widespread fear and misinformation 
about curbs and shortages. First, because it enables 
you to spike alarming rumors, clear up confusion and 
tell your story from a constructive viewpoint, influ- 
ence public opinion to your own advantage. 

Second, when a reputable dealer advertises regularly, 
the public has far more confidence in his story, because 
unlike a newspaper he has to deliver! If he signs his 
company name to an ad promising “Asbestos Roofing 
for only $— a month,” he must have it—regardless 
of general, news reports elsewhere of a roofing short- 
age. 


. . . your safest plan 


The more shortages threaten or develop, the more 
essential it is to increase your newspaper advertising 
and publicity. When customers hear “shortage” and 
“higher prices” on every side, you can’t blame them 
for giving up the idea of modernization if you and 
your ad agency don’t tell them the many improvements 
they can still make. And how little it costs per month. 

How often are your customers exposed to the nega- 
tive side of building and modernization news? And 
how often are you telling them your side of the story? 
The more confusing and conflicting general reports 
become, the more important it is to advertise every 
other day if possible—even if you have to run small- 
space copy. The more regularly you run, the more 
people will rely on your ads to set them straight. 
Especially if you run short-telegraphic copy that is 
highly factual and specific. 

More frequent publicity stories to local editors are 
also of the greatest importance in getting people not 
to abandon modernization and repair plans. In every 
story, “accent the positive” with angles like how many 
other people are going ahead with plans, And concrete 
examples of how little it costs. Also, wherever possi- 
ble, mention that there is “no delay in delivering or 
completing jobs.” 


. . . the right answers 


Another vitally important point in increasing 
profits this year is to warn all staff members repeat- 
edly against the dangers of negative conversation wit': 
customers in person, in letters or over the phone. It’s 
just not smart business to express doubts, make acid 
comments about labor or suppliers. Every time we do, 
we undermine public confidence in our own company 
and our own industry, leave customers with doubts 
about our ability to handle the situation. This is « 
year to express the greatest faith that we can help our 
customers, and they can modernize! To put on “the 
best show” of confidence and reassurance to the buyin 
public. 
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The large number of diamond 

meshes in a sheet of Bostwick Metal Lath is 
not there by happenstance. 


A complicated metal lath machine takes a 





sheet of solid metal 8%”x112” and expands it 
to 27”x96”. As the sheet is stretched, 22,032 
meshes are formed in the sheet. 

In developing this special Bostwick ma- 


chine, extra care was taken to make sure that 





the meshes and the strands would be uniform. 


Of course every sheet of Bostwick Metal Lath Ss T E E L L A T H Cc Oo M P A N Y 
is square and of uniform length and width... 100 HEATON AVE. . NILES, OHIO 


all this pleases the plasterer and lather. 
Remember, Bostwick is an old-line manu- 
facturer that devotes its entire production to 


dealer sales. 
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1952 PRODUCT REVIEW 


What’s new in building materials, supplies and services; home equip- 
ment: hardware and tools; paint, mastics and allied products; garage doors, appli- 
ances; heating and ventilating units; store and yard machinery and equipment. B« 
sure to check these products on the following pages. 


Building Materials, Supplies, Services 


Research Service Offered 
to Dealers, Builders 


For the first time, the Western 
Pine association is offering the 
services of its 28-year-old Research 
Laboratory, oldest and most expe- 
rienced industry-sponsored unit of 
its kind, to all customers of West- 
ern Pine mills. Developer of the 
formula for _ pentachlorophenol 
(basis for national woodwork pre- 
servative standards and used as the 
foundation for most commercial 
preservatives manufactured today), 
originator of the formula WP-578 
Knot Sealer and for years a lead- 
ing factor in wood research, the 
laboratory is now prepared to serv- 
ice individual problems and ques- 
tions from dealers and _ builders 
without charge. It invites submis- 
sion of problems. Write Western 
Pine Association Research Labora- 
tory, 7733 S. E. 13th Ave., Port- 
land 2, Ore. 





Hardboard Moldings 


New colorful Grani-lite decorative 
wall panels that resemble real gran- 


ite, can now be installed with 
matching hardboard moldings. 
Base, Cap and Mullion are the three 
types being made. The matching 
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colors are Apricot Blush, Sky Blue, 
Dove Gray, Maltese Gray, and Sea 
Green. Samples and complete in- 
formation are available from job- 
bers or direct from the factory. 
Write Wallace Manufacturing Co., 
10th and Fayette, North Kansas 
City, Mo. 











Hot-Dip Galvanized Casement 


A Fenestra ready-trimmed win- 
dow unit, designed to practically 
eliminate window maintenance 
problems will be on display at 
Booth 22 (Conrad Hilton Hotel) of 
the NAHB show, The Fenestra win- 
dow unit consists of (1) a hot-dip 
galvanized and bonderized case- 
ment and (2) a combination out- 
side-inside trim made from galvan- 
nealed steel. The casement is hot- 
dip galvanized in Fenestra’s own 
plant, which is specially designed 
for treating steel windows. Bon- 
derizing, after galvanizing, gives 
the casement a better-looking fin- 
ish and prepares it to receive paint 
when painting is desired for deco- 
rative effect. The complete ready- 
trimmed unit is installed in minutes 
by simply plumbing and then nail- 
ing to sheathing; also easily in- 
stalled in masonry construction. 
Write Detroit Steel Products Com- 
pany, 2269 E. Grand Blvd., Detroit 
11, Mich. 





Translucent Panels 


Originally developed for sidelight- 
ing and skylighting of corrugated 
buildings, Skylux translucent pan- 
els are now widely used for func- 
tional and decorative purposes in 
home construction as well as all 
types of commercial buildings. In 
corrugated buildings they are inter- 
changeable with the regular sheet- 
ing and require no special framing. 
Skylux is a rigid corrugated sheet 
of fibre-glass mat reinforced poly- 
ester. It is light in weight yet 
strong, and filters out heat rays 
but transmits and diffuses most of 
the light rays. It is said to be 
shatterproof, weather resistant, and 
will not rot or sag. It can be sawed, 
screwed, bolted, nailed, or drilled. 
Write Plastics Division, Presstite 
ow Company, St. Louis 10, 

0. 





Acoustical Tileboard 


A new perforated acoustical tile- 
board has been introduced by Inr- 
sulite. It is called Acoustilite, made 
from tough northern wood fiber:. 
Besides its efficient sound-deaden- 
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Smart, Modern Designs — 
Sparkling New Colors 


Cabinets in 4 colors, 
white, natural birch 
and unfinished 


Cabinets 100% hardwood 


I-piece Formica tops 
in 13 patterns and 
colors 


Lavatory bowls in 5 
colors and white 





Polished stainless steel 








trim PRICED WITHIN REACH OF ALL 


Like I-XL’s beautiful line of kitchen units, the new I-XL “Lavanity” 
line of bathroom lavatories is well styled—eye-pleasing proportions— 
new off-shade tones of Willow Green, French Blue, Citron Yellow and 


Blue, Tusk Ivory, Sea Coral, Spray Green and White. 
SIZES TO FIT ALMOST ANY SPACE 





No. | Lavatory Unit—top size 21" 





Sandalwood; also in White Enamel, Natural Birch Finish and Unfinished—lifetime 1-piece 
Formica tops in choice of 13 patterns and colors—lavatory bowls in Spanish Buff, Horizon 


The new “Lavanity” combination lavatory and cabinet units come in 3 basic designs, 
from which innumerable combinations to fit almost any wall space can be set up. No. 1 
cabinet, illustrated at the left, is a free standing lavatory unit, with top size 21” deep 
x 25” wide with %4” thick, 3 height back splasher. Moulding on the face of the main 
top is 1%” high. Cabinet No. 23, illustrated above, is composed of No. 2 Knee-Well 
Unit incorporating the lavatory and No. 3 companion piece, which has a top size 21” 


deep, 25" wide, 3" high back deep and 40” wide, with 3” height back splasher. The right-hand unit has a drawer in 
plasher. the top which allows ample space for cosmetics, etc., and back of the lower door are 


two full length sliding trays for storage of wash 
cloths, towels, etc. 


The panel in the Knee-Well section is removable, 
providing easy access to plumbing and for instal- 
lation. No. 13 cabinet, illustrated at the lower left, 
is composed of No. 1 lavatory unit and No. 3 com- 
panion piece at the right. 5 standard sizes meet 
nearly all requirements. 


Write today for brochure illustrating and describing the beau- 
tiful, new I-XL “Lavanity” bathroom lavatories. 





See the new I-XL “Lavan- 
ity" bathroom lavatories 
at the 1952 Home Builders 
Show in Chicago—Conrad 
Hilton Hotel (Stevens) 
January 20-24 in spaces 
224-225. 


Mieteteree THE l- XL FURNITURE COMPANY INC. 


panion piece at the right. Dept. 1-B Goshen, Indiana 
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ing qualities, Acoustilite features 
a high quality painted finish, 
cleanly-drilled holes, and fast, easy 
application. The new tileboard is 
available in two types. It has a 
flanged tongue-and-groove joint for 
fast, easy application with staples 
or nails, or a beveled butt-edge 
joint for adhesive application. High 
light reflection is assured from the 
white surface which may be cleaned 
with a brush, damp cloth, or by dry 
cleaning. Also, Acoustilite may be 
repainted many times without loss 
of acoustical efficiency. Write in- 
sulite, 500 Baker Arcade Building, 
Minneapolis 2, Minn. 





Shadow-Line Bevel 


The Wood Conversion Company 
now offers its Nu-Wood plank with 
a “Shadow-Line” bevel which 
brings a fresh approach to wall and 
ceiling applications. In the room 
shown here Nu-Wood plank lines 
follow the attic contour and yet 
blend with the rest of the room. 
The Shadow-Line bevel provides a 
slight but pleasing accent to the 
room’s irregular lines. From the 
built-in study, book-shelf, and nick- 
nack shelves, to the vanity table 
and “tuck-away” bed, the room re- 
tains its neat, clean appearance. 
Write Wood Conversion Company, 
First National Bank Bldg., St. 
Paul 1, Minn. 





Block Flooring 


“‘Laytite” Block Flooring is avail- 
able in Northern Hard Maple and 
Birch, both woods having long- 


wearing characteristics. It can be 
had in 23 or 1.4, thickness by 6°4 
in., 9 in. or 11%4 square. It can be 
laid in mastic over concrete, ply- 
wood, or steel subfloors or nailed on 
wood subfloor. A descriptive circu- 
lar is available by writing: Connor 
Lumber & Land Co., P. O. Box 112, 
Marshfield, Wis. 
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A New Redwood Panel 


Wonderful for any width shelv- 
ing, interior paneling, exterior sid- 


ing, eaves, wide finish, durable 
boards under linoleum for kitchen 
sinks, cabinets, caskets, road signs, 
etc. Sizes up to 4’ x 8’. Made with 
full length pieces—or short pieces 
with finger joints in vertical grain 
or flat grain; in all-heartwood red- 
dish coloring or variegated reddish 
heartwood and whitish sapwood for 
pleasing contrast, assembled with 
synthetic resin highly water-re- 
sistant glue, electronically _ set. 


Available S1S %” hit or miss up 
to 48” wide; S28 to 35-144”; S4S or 
S2S T&G up to 34” and detail on 
edges up to 15%” wide. . Detail on 
ends if desired. Write The Pacific 
Lumber Company, 35 E. Wacker 
Drive, Chicago 1, IIl. 

















ider Sash Width 

Addition of a wider sash width 
and optional glazing with double 
insulating glass, has been an- 
nounced for the Andersen casement 
window unit line, one of the Win- 
dowalls manufactured by Andersen 
Corporation. The new width illus- 
trated has a sash 1’ 10%” wide. 


On special order, Andersen Corpor- 
ation will now furnish all casement 
sash unglazed with special rabbet 
for -%" insulating glass. Write 


Andersen Corp., Bayport, Minn. 


dabitbddil 
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Embossed Travertone 

A product called Embossed Tra- 
vertone, a material which makes 
possible the creation of many sim- 
ple, yet striking ceiling designs, 
contains two finely scored, parallel 
bands of different widths across the 
surface of the tile. Although easily 
adaptable for border treatments, 
the new tile also may be used to 
form interesting patterns in ceiling 
design. By alternating tiles of em- 
bossed and standard Travertone, an 
almost endless variety of distinctive 
treatments is possible. Write Arm- 
strong Cork Company, 4711 Lin- 
coln St., Lancaster, Pa. 





Contemporary Design Homes 


Just introduced, is the new 
Peaseway series of contemporary 
design homes—the first contemp»- 
rary design homes in the prefabi!- 
cated field. Illustrated here is tlie 
four-bedroom, two-bath Archwood. 
The new homes are definitely not 
in the luxury class, with pric:s 
starting at $11,000 without lot, and 
are intended for the buyer w!0 
until now has been forced to ;0 
into custom on-site construction © 
get a suitable home. The new 
homes feature double-glazed ins'!- 
lated plate glass picture windows, 
wide overhanging eaves, abunda:t 
closet space with sliding louver 
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to handle 


MR. PAUL E. WARFIELD runs a thriv- 
ing building supply business in Mon- 
mouth, Ill. He says, “My father started 
to sell American Fence back in 1900— 
and we’ve been selling it ever since. 
“The farmers in this area consider 
American Fence to be the best manu- 


Theres more 
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factured and it has an exceptional rec- 
ord for long life and good service. 

‘‘The American Steel and Wire 
people have always treated us in a very 
understanding way. Even when fence 
was short, we felt that we received a 
fair share of the avaiiable supply.” 


Mr. Warfield has voiced the policy 
that we are striving to maintain with all 
our dealers—to each a fair share of the 
available fence supply in proportion. to 
past business. This system has worked 
well in the past and will help. you main- 
tain a good share of business. 


Fence i? USE Than ay other brand. 7 


AMERICAN STEEL & WIRE DIVISION, UNITED STATES STEEL COMPANY 


COLUMBIA-GENEVA STEEL DIVISION, SAN FRANCISCO 


GENERAL OFFICES: CLEVELAND, OHIO 


UNITED STATES STEEL EXPORT COMPANY, NEW YORK 


TENNESSEE COAL & IRON DIVISION, FAIRFIELD, ALA. 


USS AMERICAN FENCE 
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doors, optional concrete slab and 
attached garage or basement con- 
struction, dry-wall interior wall 
construction, optional exterior sid- 
ing, fully-equipped kitchen, and 
many other features that would 
normally be considered “extras.” 
For all-year comfort the homes are 
completely insulated and_= are 
equipped with a high-capacity attic 
ventilating fan. Write Pease 
Woodwork Company, Inc., Room 21, 
Blue Rock & Turrill, Cincinnati 23, 
Ohio. 





Aluminum-Backed Batts 


The new Seal- Foil insulating 
bats are said to possess unusual 
east of handling and speed of instal- 
lation. One man, it is said, can 
easily install 2,000 Seal-Foil batts 
in eight hours. Seal-Foil consists 
of regular mineral-wool batts plus 
a backing of reflective aluminum 
foil. It is the newest addition to 


the manufacturer’s line of insulat- 
Write Sealtite In- 
Waukesha, 


ing materials. 
sulation Mfg. 


Corp., 
Wis. 





Basement Sash Unit 

The “Qualitybilt” Reversible 
Basement Sash Unit can be opened 
from the bottom for direct ventila- 
tion or opened from the top for 
indirect ventilation. It is furnished 
complete, ready to install in any 
type of wall. Each unit is thorough- 
ly rot-proofed, termite-treated and 
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aluminum primed. The specially 
designed hardware makes sash easy 
to hang, reverse position or remove 
for cleaning. Write Farley & 
Loetscher Mfg. Co., Dubuque, Iowa. 





Copper Steel Celladoor 


Shown here is the Bilco copper 
steel Celladoor. Installed on thou- 
sands of new homes during the past 
few years, the Bilco door is re- 
ported to be one of the fastest 
selling building products marketed 
exclusively through building ma- 
terial dealers. It is made in three 
standard sizes. A new feature is 
standardization on one type header 
flange and sill which simplifies 
handling of the doors by both dis- 
tributors and dealers. Write The 
Bileo Company, 164 Hallock Ave., 
New Haven, Conn. 








Perforated Drain Tile 


Bosco Perforated Drain Tile is 
designed for fast, efficient service 
in a broad range of drainage in- 
stallations. When back-filled with 
coarse aggregate, Bosco Perforated 
Drain Tile is adapted to the drain- 
age of athletic fields, farms, play- 
grounds, golf courses, baseball dia- 
monds and a long list of other im- 
portant appplications. Vitrified and 
all shale in composition, it can be 
utilized for underdrains, foundation 
drains and Septic tank drains. 
Bosco Perforated Drain Tile is said 
to possess unusual absorption qual- 
ities, low acid solubility and great 
crushing strength for long-life serv- 
ice. It comes in 4” and 6” diameters 
and lengths of 12” and 24”. The 
perforations are circular and clean- 
ly cut, 44” in diameter and are ar- 
ranged in rows parallel to the axis 
of the pipe. Write Bowerston Shale 
Company, Bowerston, Ohio. 











New Bee Gee Picture Window 


A new addition to the well-known 
Bee Gee all-wood line has been an- 
nounced as the “34-B.” This new 
picture window features a new sash 
design that gives a lighter, airicr 
appearance. The new window is 
supplied ready-glazed with double- 
strength “A” glass. It is a complete 
unit ready to set in the wall with 
frame, fitted sash, copper screen 
and all hardware installed at the 
factory. The Bee Gee line consists 
of more than 42 styles and sizes of 
modern all-wood picture and case- 
ment windows to fit every room and 
every type of architecture. Brick 
opening on the Bee Gee “34-B” is 
6’—0%” x 4'4”. Stud opening 6’ 





x 4’—234”. Sash size: 5’—914%” x 
3’—11°%”. Bee Gee Automatic 
Storm Sash is available for the 


new 34B picture window. For the 
complete Bee Gee Window Catalog 
write Brown-Graves Co., Akron 1, 
Ohio. 








Ready Hung Door 


Ready Hung Door units are now 
available for home construction. 
These units serve the same purpose 
for hinged doors as the window 
unit does for windows. Just as the 
name implies, the Ready Hung 
Door is a door and frame packaged 
unit having the door hinged, the 
lock installed and the frame trim- 
med both sides, ready to install in 
any inside wall opening. The jam), 
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Unit Wood Window 

























The patented Superior 
Jamb-liner provides flexibility 
for expansion and contraction so 
that the window slides easily, quietly 
and smoothly at all times; and also main- ite 
tains weathertightness at all times. This carefully ail 
engineered, resilient weatherstrip maintains just the right pressure at t all times 
so that you always have what everyone wants most in a window—complete 
weathertightness and easy, smooth operation! 

And, of special interest to dealers, contractors and architects is the fact that 
Bilt-Well Superior Units are now made easily adjustable to various wall 
thicknesses. See illustrations below. 


CARR, ADAMS & COLLIER CO., Dubuque, lowa 


Here’s a list of the 
BILT-WELL LINE 


Superior Unit Wood Windows 
Exterior & Interior Doors 
Entrances and Shutters 
Clos-tite Casements 
Carr-dor Garage Doors 
Basement Unit Windows 
Louvers & Gable Sash 
Combination Doors 
Screens & Storm Sash 





















Cut-away view of Bilt-W 
weatherstrip—the secret of the Bilt-Well Window’s su- 
periority. 


ell’'s exclusive Jamb-liner and 





25/32” outside sheathing 
and dry-wall (¥%” or Y2”) 
inside on 2x4's, and “Su- 
perior” minus inside strip 
on jamb. 


25/32” outside sheathing 
and 3%” lath and plaster 
on 2x4's—and Superior 
full width jamb. 




















now Corner (China) Cabinets 
tioll. Ironing Board Cabinets 
a on siecle Mantels & Telephone Cabinets 

. asp can e ins ° ° 
1dow png ‘blind pe A vmnigiinay removed ane teak a Nu-Style & Multiple- Use Cabinets 
~ > room for nailing to se- without removi ther- ; . 
3 the ‘ely anchor frame and strip, halons intie steps Stair Parts 
{ung Gema weathertight wind- are applied. 
! root i A 
aged Sof installation. Il wi Yo” outside sheathing and 
~ the Bu ild We dry-wall (347 oF Yar) in 

: Write for your set of Architectural side on 2x4's, cut-off ri 
trimi- hag BILT @ WELL on blind stop and remove 
all in Details of Bilt- Well Woodwork. coe em inside jamb strip. 
iam), Wood ¥ WORK 
‘ 
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Yo" outside sheathing and 
¥%” dry-wall applied over 
YQ” insulation board on 
2x4's, cut-off rib on blind 
stop. 


95 








with trim or casing attached, is 
made in two parts which slip apart 
for installation from opposite sides 
of the wall opening. Jambs are ad- 
justable for wall thicknesses from 
414 inches to 51% inches. One semi- 
skilled man can install 24 units in 
8 hours since nail driving only is 
required to install it. Write Ready 
Hung Door Corporation, Neil P. 
Anderson Bldg., Fort Worth, Tex. 





Lumite Screen 


Lumite woven saran screening 
will be exhibited at the National 
Association of Home Builders’ An- 
nual Convention in Chicago, at the 
Conrad Hilton Hotel, starting Jan- 
uary 20. It will be displayed in 
its own “animated” booth, where 
a “thumper” metal ball device 
will demonstrate the high-impact 
strength of the Lumite screen 
under continuous pounding. It is 
said that the exhibit will also point 
up the fact this screening does not 
stain, corrode or bulge, and needs 
no protective painting. Lumite 
screening, it is claimed, is ideal 
for every exterior purpose. Used 
for windows and doors of residen- 
tial, agricultural and _ industrial 
buildings, special installations have 
varied from protective coverings on 
greenhouses to placing over chil- 
dren’s play pens. Write Lumite 


Division, Chicopee Mfg. Corp. of 
Georgia, 40 Worth St., New York 
13, N. Y. 





"Laytite" Continuous 
Strip Flooring 
Designed for durability and 
economy, and longer-wearing quali- 
ties with less expansion, “Laytite’ 
Continuous Strip Flooring is manu- 
factured in narrow strips locked 


with spline. This type of flooring 
can be removed in sections for re- 
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placement. It is available in North- 
ern Hard Maple and Birch. Com- 
plete information may be obtained 
by writing: Connor Lumber & 
Land Co., P. O. Box 112, Marsh- 
field, Wis. 

















“There—now nobody can say that | didn't 


provide a roof over your kids heads!" 


Cartoons for Advertising 


Now available to only one dealer 
in each community are 104 “Tim- 
ber-r-r’”’ cartoons to use in your 
newspaper advertising. Also over 
350 tie-in copy suggestions have 
just been completed and are fur- 
nished free to each subscriber. 
These cartoons were drawn es- 
pecially for lumber and building 
material dealers by the cartoonist, 
Bob Barnes. Mats of the 104 car- 
toons in the series are available in 
both one and two-column sizes. 
Don’t let your competitor beat you 
to the exclusive on this service 
for your city. Write Lil-Ad Fea- 
tures, RFD 3, Santa Ana, Calif. 
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New Blends, Two-Tone Colors 

Two new pastel blends, and two 
new two-tone colors have been 
added to the Woodtex line of 
asphalt shingles. The new blends 
are called Pastel Green Blend and 
Pastel Blue Blend; the two-tone 
colors are Two-Tone Black and 
Two-Tone Green, Made only by 
Certain-teed, Woodtex asphalt 
shingles are especially designed to 
give a realistic wood-grained ef- 
fect. The attractive grain pattern is 
created by applying additional lay- 
ers of asphalt and mineral granules 
on the shingle base. The built-up 
ribs that result not only produce 
the wood-grained effect but rein- 
force the shingle, give it added 
strength, rigidity and weight. An 
extra heavy shingle—250 pounds— 


Woodtex lays flatter on the roof 
and provides greater resistance to 
heavy. winds. Its extra thickness 
also protects Woodtex from scuf- 
fing during application. In addi- 
tion to the new blends and color, 
Certain-teed also makes Woodte: 
Asphalt Shingles available in green, 
brown, gray, and red blends. Write 
Certain-teed Products Corporatio: 
Ardmore, Pa. 














Sliding Door Wall Closet 


Here’s a new complete answer to 
the old “clothes closet” problem! 
Mengel “Space-Saver” Sliding-door 
Wall Closets can be substituted for 
the old style, swinging-door, space- 
taking closets in any home, apart- 
ment or office building. They work 
into new home plans easily. Adjust- 
able shelves allow for easy adjust- 
ment at 6-inch intervals. Sliding 
drawer and_ shelf combinations 
(optional at extra cost) provide 
“chest-type” storage» within the 
closet. Mengel Wall: Closets are 
shipped knocked-down and are in- 
dividually packed with all necessary 
hardware and accessories included 
—ready for quick assembly. For 
descriptive literature write The 
Mengel Company, Cabinet Division, 
Louisville 1, Ky. 


ee ” y 
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Ribbon-Type Window 

To meet a growing demand for a 
quality ribbon-type window, Ander- 
sen Corporation has added a short 
height to its gliding window unit. 
This window comes in a modular 
height of 2’4” and in modular 
widths of 3’ 8”, 4’ 8”, and 5’ 8”. 
It is suitable not only for bedroom 
and hallway ribbon installations, 
but also as a ventilator above or 
below larger gliders in glass brick 
walls, bathrooms, etc. Write At- 
dersen Corp., Bayport, Minn. 
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Set Up or Knocked Down 
in a Jiffy 


Use 2 x 4’s for legs, and a2x4,2x6,2x8, 
2x10, or 2x 12 for the crossbar. 


Easy to Sell when you show 
it in use ‘ 
We furnish advertising materials, including 
display sign and instructions for setting up 


i Lis convincing demonstrator sawhorse. Set up 
cne in your store and you will get quick results. 





at \. Each package is a colorful 
} Counter Display 





Recommended 
Retail Price 





PACKED IN CARTONS 
_ OF A DOZEN SETS 


PER SET 


_ JOBBER, OR DIRECT IF HE CANNOT SUPPLY YOU 


GRAND HAVEN STAMPED PRODUCTS CO., Grand Haven, Michigan 
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window 


The ALLMETALLOY asbestos siding trim invites com- 
parison with any other equipment on the market from 
a standpoint of quality, durability and workability! 


SELL ALLMETALLOY SIDING TRIM 
with these important features 


1. Made from zinc, ALLMETALLOY trim is rigid 
2. It is better made, more accurately rolled and formed 
3. Note the ribbed flanges ond how the folds in the channel are rolled tight 


This strong, accurately made asbestos siding trim, in 
the three shapes illustrated, is furnished in 10’ lengths, 
We have any or all of this ALLMETALLOY trim in stock. 


Information on other shapes available will be sent upon request 


DEALERS 


if your local jobber cannot supply you write direct 


ANIL, 


MAME ALLOETAL” REGISTERED U, 5. CATENT OFFICE eatherstrip Company 


2243 North Knox Avenue « Chicago 39, Illinois 
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Youre on firm footing when you 
recommend PlyScord Subfloors 


THERE’S VOLUME PROFIT opportunity in selling the PlyScord 
grade plywood for subfloors—the average house requires 30 to 
35 4’x8’ panels. Compare this with your profit on other materials. 
You'll agree there’s more profit in the plywood. Not only that, 
but the builder and home owner save, too. Here’s how: 


The real story of construction costs isn’t on the bill of materials 
—it’s the applied cost that counts! And PlyScord can be laid in 
half the time required for other materials. Big, work-speeding 
panels are easily handled . . . cover large areas quickly. Plywood 
fits standard joist spacing without wasteful sawing and fitting 
. . . requires less nailing. 

PlyScord subflooring means better construction, too. Strong, 
rigid panels provide a solid, squeak-free base for finish flooring . . . 
protect against drafts from below . . . won’t cup, shrink or swell. 





AMERICA’S BUSIEST BUILDING MATERIAL 


® PlyScord is the unsanded construction grade of Interior-type plywood 
bonded with highly water resistant glues. For subflooring, sheathing, backing, 
one-use forms. PlyScord is a registered grade-trademark identifying quality 
plywood manufactured in accord with U. S$. Commercial Standards and 
inspected by Douglas Fir Plywood Association (DFPA). 








Panel Discussion 


Plywood Cut-Up Table 
Boosts Sales Volume 





A special cut-up table which facilitate 
cutting standard size plywood panels int: 
smaller pieces has brought about a bi: 
boost in sales volume, according tx 
George Sterba, manager of the Newpor 
(Oregon) Building Supply. 


“The new table saves us over two- 
thirds of the time formerly required in 
cutting plywood to customers’ specifica- 
tions,” Sterba reports. “‘It’s located nex! 
to our plywood racks so we can give fast 
service. Customers appreciate having 
panels cut to meet their needs and it has 
paid off for us in extra sales. The word 
gets around, bringing in new buyers who 
have heard about the cut-to-size plywood 
from our regular customers.” 


Built of 2x6 lumber and plywood, the 
table is hinged to the wall so that it can 
be lifted out of the way when not in use. 
It is 24’’ high, 8’ long, 38’’ wide. The 
frame is grooved so that a 4’x8’ panel 
can be cut into multiples of 2’; grooves 
guide a portable hand saw plugged into 
an outlet next to the table. 





Post Sells Plywood 


Plywood advertising will continue to pre- 
sell over four million Saturday Evening 
Post readers throughout 1952. The cam- 
paign features unusual manufacturing 
and plywood use illustrations which 
dramatize the versatility, economy, 
strength and beauty of the material. 


The Post. ads are part of a sharply 
accelerated promotion designed to help 
build dealer plywood sales. The campaign 
ties in with powerful advertising in 1a- 
tional architect, builder and industrial 
magazines. The promotion also includes 
an intensive ad schedule in national 
“home” magazines and is backed by new 
plywood idea-use literature, plans aid 
dealer ad mats. 
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Wardrobe Plans, 
Ad Mats Available 


Complete plans and instructions for 
uilding the shelf-door wardrobe which 
vas awarded first prize in the national 
rchitectural competition for plywood 
juilt-ins are now available in handy folder 
orm. The folder contains complete bill 
if materials, finishing instructions and 
ilywood use data. 





Up to ten of the folders are available 
to plywood dealers at no charge. In 
quantity, folders are $2.50 per 100; im- 
printing optional at cost. Also available: 
dealer ad mats—two 2-column mats, two 
|-column mats, 10c each. Write Douglas 
Fir Plywood Association, Tacoma, Wash. 


New Panel Material - 


West Coast plywood manufacturers are 
now manufacturing a new panel material 
which combines smooth, wear-resistant 
hardboard surfaces with a backbone of 
Douglas fir plywood. 


Named Plyron, the material has al- 
ready proved successful for such diverse 
ipplications as cabinets, concrete forms, 
displays and flooring, and it offers many 
new possibilities for dealer sales. 


+." 
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Faced with hardboard which provides 
an ideal base for finishing, Plyron relies 
on plywood inner construction to furnish 
the “muscle,” making it puncture-proof, 
dimensionally stable and relatively light 
weight. Rigid industry quality standards 
have been established for the material, 
similar to those for Douglas fir plywood. 
For additional information, write Douglas 


Fir Plywood Assn., Tacoma 2, Wash. 
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under any conditions ‘<r. 





PlyScord Sheathing-Best 


ANY CONDITIONS—that includes windstorms and earthquakes. 
Plywood sheathing has been proved by U. S. Government tests 
to be twice as strong, twice as rigid as any other sheathing material. 

PlyScord is best from a profit-making standpoint, too! Even a 
small home requires 35 to 40 4’x’8 sheets for roof sheathing. . . 
40 to 45 for wall sheathing. 

And here are some other important sales-facts about PlyScord, 
the sheathing grade plywood: Big panels speed application time, 
cut labor costs by over 25% . . . reduce expensive waste. PlyScord’s 
extra strength permits builders to eliminate corner bracing in 
meeting FHA regulations. PlyScord is the perfect base for finish 
siding and roofing materials. It holds nails well . . . won’t split or 
puncture. PlyScord pays its way in fuel savings, too. Big panels 
insulate, seal out drafts . . . make homes warm, snug, strong— 
now and five or fifteen years hence. 





® PlyScord is the unsanded construction grade of Interior-type plywoou 
bonded with highly water resistant glues. For subflooring, sheathing, backing, 
one-use forms. PlyScord is a registered grade-trademark identifying quality 
plywood manufactured in accord with U. S. Commercial Standards and 
inspected by Douglas Fir Plywood Association (DFPA). 
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"All 'n One" Window Unit 


One of the outstanding achieve- 
ments during the past years of the 
Unit Window company was the cre- 
ation, development and marketing 
of the “All ’n One complete win- 
dow unit.” The windows come in 
several styles and are adaptable for 
frame or masonry construction. Il- 
lustration shows one style of pic- 
ture window with a small divided 
window at each side. The highest 
quality of materials are used 
throughout. All edges of sash are 
treated with paraffin oil as assem- 
bled and frames and sash are toxic 
treated. All dados are primed. 
Company officials point out that the 
All ’n One Unit Window costs no 
more to use than does using the or- 
dinary frame, sash and weather 
stripping. Write Unit Window 
Company, 1535 South Main St., 
South Bend, Ind. 





Bathtubs and Lavatories 


Advance showing of newly re- 


styled recess and corner-formed 
steel porcelain enameled bathtubs, 
and six varied-sized lavatories is 
scheduled for the Briggs Beauty- 
ware exhibit at the National Asso- 
ciation of Home Builders Conven- 
tion and Exposition in Chicago, 
Conrad Hilton Hotel, January 20-24. 
The Briggs Beautyware five-foot 
recess bathtub will be known as the 
(B-300 right outlet and B-301 left 
outlet) “Marquette” and the five- 
foot corner bathtub (B-700 right 
outlet and B-701 left outlet) will 
be the “LaSalle.” Outstanding im- 
provements in addition to the more 
luxurious appearance and modern 
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functional design include new ver- 
tical front panel edges which sim- 
plify fitting of tile around the tub. 
Four completely new and three re- 
styled lavatories will also be intro- 
duced into the Briggs Beautyware 
line this January. Most important 
changes of interest are the deeper 
bowls offering greater water capac- 
ity and the new wider aprons en- 
hancing the graceful appearance. A 
new consumer catalog containing 
32 pages of full color illustrations 
is available. Write Briggs Manu- 
facturing Company, 3001 Miller 
Ave., Detroit 11, Mich. 





Walled Lake Flush Doors 

This aerial view shows the new 
construction at the Walled Lake, 
Mich., plant which will increase 
manufacturing and materials stor- 
age space. The steadily growing 
demand for Walled Lake doors has 
made it necessary for the company 
to greatly increase its production 
facilities. Upon completion of this 
expansion program, the company 
will be manufacturing 4400 doors 
per day, making it one of the larg- 
est flush door manufacturers in the 
United States. The Walled Lake 
doors feature seven-ply, all-wood 
construction with beautiful faces of 
birch and gum veneers. Write 
Walled Lake Door Co., 1225 W. 
Maple Road, Walled Lake, Mich. 





Shingles With Baked-On Finish 


The new Dua-Lap stained 
shingles have their finish baked on 
in an infra-red drying oven. They 
are being so favorably received by 
dealers and builders, the manufac- 
turer announces, that a wider pro- 
gram of distribution is now under 





way. The new treatment is said t« 
give the shingles a protective coat- 
ing characterized by an extraordi- 
nary: evenness of tone and thick 
ness, and a harder, more durabl: 
finish. For complete informatio: 
about the new Dua-Lap staine 
glass shingles and how the infra 
red drying treatment adds to th 
quality of the stain application an 
prevents damage to the finish i 
handling and transit, write Th 
American Stained Shingle Co., 35 
Spruce St., Columbus 8, Ohio. 











Double Hung Window 


Truscon’s series 138 double-hung 
steel window is being manufactured 
in quantity in Youngstown for ship- 
ment throughout the United States. 
This window looks like the tradi- 
tional double-hung window. The 
only difference, it is claimed, is that 
it is constructed of more durable 
material, is more easily installed, 
will not warp, does not necessitate 
sash weights or pulleys and is de- 
livered to the job completely as- 
sembled and ready for installation. 
The steel used in these new win- 
dows is electro-galvanized strip. It 
is formed in a cold rolling mill into 
which the strip is fed emerging at 
the finish end perfectly formed, 
punched and cut for further fab- 
rication. The sections are electric 
welded in machines of entirely new 
design. Write Truscon Steel Co., 
Youngstown 1, Ohio. 
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New Vimlite Replacement 
Arvey Corporation, manufactu' - 
ers of the R-V-Lite line of al: 
purpose window materials, al'- 
nounces the discontinuation of N». 


January 14, 1952, AMERICAN LUMBERMAN «<” 
































THIS BRAND IS YOUR GUARANTEE OF A PERMANENT 


SUPPLY OF HIGH GRADE WEST COAST LUMBER IN 
ALL SPECIES 


CANADIAN Forest Propucts LIMITED 


EBURNE SAWMILLS DIvIsION 
d VANCOUVER, B.C. 

















s Aer lo sewe 
i you always... ) AO] cnr own treee 





Oy 








PRE-FINISHED HARDWOOD FLOORING 
HARDWOOD LUMBER | 








A 2e 








BumLpDING Propucts MERCHANDISER 101 











300-W, and its replacement in the 
line by the new Vimlite 300-CW. 
Improvements possible with the 
changes incorporated in the new 
Vimlite product are greater 
strength and durability. The orig- 
inal 300-W employed a 6x8 wire 
mesh ‘bonded between 2 sheets of 
transparent plastic. New Vimlite 
300-CW utilizes a 10x10 steel wire 
mesh reinforcement coated with 
Tenite plastic. It will perform in 
every way like the 300-W which it 
resembles in appearance. Vimlite 
300-CW combines most of the trans- 
parency and ultra-violet transmis- 
sion of the present 700-W 4x4 
aluminum mesh product with the 
extra strength and durability of 
the new Vimlite 800-CW 14 mesh 
material. Write Arvey Corporation, 
3462 N. Kimball Ave., Chicago 18, 
Ill. 
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Drench—Wetting Agent 


The wetting agent Drench was 
first introduced commercially to 
fire departments, and _ industrial 
plants. Drench is an amber-colored 
liquid which is clear and transpar- 
ent and is readily soluble. The wet- 
ting agent is mixed with water in 
a ration of 1 percent by volume for 
class “A” fires which includes 
wood, textiles, paper and rubbish. 
That is all that is required to ob- 
tain proportions. It is effective in 
range from pH-2 to pH-10, and in 
concentrations of calcium and mag- 
nesium salts up to 500 ppm. This 
includes most natural water sup- 
plies. Water treated with Drench 
quickly spreads its film over reg- 
ular and irregular surfaces. It in- 
creases the water absorption rate 
of most combustibles, and in actual 
fire demonstration tests has ex- 
tinguished burning wood more than 
three times as quickly as ordinary 
water. Drench’s two _ qualities, 
rapid wetting and deep penetra- 
tions help to extinguish fire quick- 
ly, and make ignition or reignition 
more difficult. Write National Foam 
System, Inc., Union Street and Ad- 
ams Ave., West Chester, Pa. 
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Glass Block ''Set-in- Wood" 


Many homes now being built in 
close proximity to each other, have 
kitchens, dining rooms and baths 
exposed to direct view of the ad- 
joining neighbor. One solution to 
the problem of obtaining bath pri- 
vacy and light, is to specify glass 
block for new homes, glass block 
may also be specified to replace 
old windows with modern building 
material that offers privacy, abun- 
dance of daylight, insulation and 
beauty. Glass block adds a luxury 
touch to a home, and it is practi- 
cally maintenance-free. Glass block 
panels can be used to partition 
room areas, such as dining and 
living rooms, or living rooms and 
entrance-ways. For interior use, 
the homeowner foregoes the use of 
mortar to erect the panel. All he 
needs is the patented wood strips 
for what is known as the “Set-In- 
Wood” installation. Write Ameri- 
can Structural Products Co., To- 
ledo 1, Ohio. 


Industrial Steel Window 


The Steelcraft Manufacturing 
Company is now manufacturing an 
industrial pivoted steel window. 
Steelcraft has been developing this 


industrial sash for some time. It 
can be used in any type of commer- 
cial or industrial building. Each 
sash .is bonderized after fabrica- 
tion and given a baked on prim« 
coat of paint. The sash is made 
of hot rolled steel sections that ar¢ 
fabricated and fitted to form a 
sturdy frame. They are made in 
all standard sizes, as adopted by) 
the Metal Window Institute, with 
either a push bar, spring latch, o1 
cam latch type operator. Venti- 
lators are hinged on_ concealed 
bearing type pivots that are an 
integral part of the frame. Writ« 
the Steelcraft Manufacturing Co., 
— Blue Ash Road, Rossmoyne 
io. 


Etling Window 


The Etling double-hung window is 
said to eliminate stretching, strain- 
ing and perching on window sills or 
ladders to clean outside window 
glass. The window swings in by 
pressing a thumb tab on each sash. 
Both sash can be raised or lowered 
when open, as well as closed. The 
window is available in a complete 
range of sizes and styles, including 
picture windows. with stationary 
center sections flanked by in-swing- 
ing sash. Constructed of certified 
kiln-dried California Redwood, each 
window is a complete package unit 
—assembled, primed, tested and 
packed in individual mar-proof car- 
ton. Glass is embedded in a non- 
drying sealing compound and se- 
cured with wooden bead. For 
catalog write the Etling Window, 
Barberton, Ohio. 


Mahogany Goes to Church 


A colorful booklet is now avai!- 
able for use by dealers, builders and 
architects on how Philippine ma- 
hogany is adaptable to church ar- 
chitecture, Entitled “Philippine Ma- 
hogany for Churches” it illustrates 
ways in which this fine hardwood 
can ‘be used for communion tables, 
straight or decorative paneling, 
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GABRIEL orrers You; PROFIT 


aa BE HEADLINERS .... 
4 9 1 the Honie-Building Specialties Field! 
NS ZT) q ope : 


@ You can always depend on Gabriel for the best in home-building special-. 





ties .. . It’s America’s Number One Fast-Selling Line that assures you greater 

year-"round profits . . . And you know that every time you sell a Gabriel 

product it means a satisfied customer. Traditional quality and high-grade 

e—_ oz construction are factors that maintain Gabriel leadership. So, make this 


popular line your choice; the demand is there, the profits greater. 






DOME DAMPERS 
Chain or poker control. 
Sizes: 30”, 32”, 36”, 42” 
and 48” openings. 





a. PACKAGE RECEIVERS 
ye "2" Sturdily built with quality 
Fer 2 i. hardware for frame or ma- 
w= wre - . 


sonry walls. 














oists Y 
BASEMENT WINDOWS 
Nescniinei , Outstanding features, such as exclusive side-arm 
- ray locking detail; finger-touch opening and automatic 
h pasate locking. Top or bottom opening to various positions 





give any desired amount of ventilation. Thre 


Close prac- popular 2-light sash of modular dimensions. 


tically air 
tight. Sizes 
8”"x 8",/12” 


_ at. 
LAUNDRY 
CHUTE DOORS SCAFFOLD BRACKETS 


Angle construction with au- 
tomatic locking. 
















Attractive design: has sub- 
stantial hinges, knob and 
tension spring to keep 
door closed tightly. Flush 
type frame, 10”x 12”. 


LINTELS 
For window openings 
and fireplace construc- 
tion. Sizes 2’ to 7’ in 
6-inch multiples. 





ASH DUMPS 
Double leaf. 4” x 8” 
opening. All steel weld- 
ed. Leaves cannot be- 
come disengaged and 
drop into ash pit. 


COAL CHUTES 
Heavy steel hinges hold 
door open while in use. 
Positive locking device. 
Size 24” x16” for 8” 





and 12” walls. ws 2a _ 
RIEL _ New 6 Light UTILITY WINDO : 
KEEP THE GAB a Latest addition to our popular fine of Utility Win- 
At ALOG WAWDY dows. For barns, gas stations and small buildings. 
Cod fet You’ “ Regular Gabriel ventilating section at top with fixed 
Se % a lights below. Size 15” x 20°; 6-light; Masonry open- 
Free Oy 1 To ing 38%” x 424”. o - 


NATIONAL SALES REPRESENTATIVES, HARRIS, INC.. 200 E. LONG ST.. COLUMBUS 15, OHIO 


GABRIEL STEEL COMPANY, 13700 SHERWOOD, DETROIT 12, MICHIGAN 
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chancels, pews, altars, and confes- 
sionals—both in churches of modern 
or traditional design. For copies of 
booklet write Philippine Mahogany 
Association, Inc., 111 West 7th St., 
Los Angeles 14, Calif. 


Colorundum—Colorful Dust 
New method of coloring concrete 
has been developed by the A. C. Horn 
Company of New York. Colorundum 
is a dry powder composed of color- 
ing media, fused aggregates, water 
repellent compounds, hardeners, and 
cementitious binders. It is not 
painted on but dusted, then floated 
and wood or steel troweled into a 
freshly cemented floor. It’s a durable 
and colorful way to finish sidewalks, 
driveways, ramps, concrete resi- 
dence floors, and basement play 
rooms. Available in tile red, maroon, 
brown, medium green, dark green, 
French gray, and black. Colorundum 
floors can be given either a matte 
or glazed finish, or scored in various 
tile patterns. About 30 lbs. of the 
material are required to cover every 
100 square feet of surface. Write 
A. C. Horn Co., Inc., 10th & 44th 
Ave., Long Island City 1, N. Y. 


~~ t 


Perimeter Insulation 


Fiberglas Perimeter Insulations, 
manufactured by Owens-Corning 
Fiberglas Corporation, are used for 
insulating around the edges of floor 
slabs in basementless homes. Peri- 
meter insulation serves to cut heat 
losses from the edges of the slab, 
thus helping reduce fuel bills and 
keep floors warmer. It also serves 
as an expansion joint. There are 
three types of perimeter insulation, 
each made in a standard size. One 
type, AE-6, has an insulating core 
of Fiberglass PF (Preformed) in- 
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sulation enclosed in an asphalt 
sheath. Other types are PF-615, a 
low-cost inorganic fibrous board, 
and Fiberglas Roof Insulation 
which, although designed primarily 
for insulation of flat roof decks, is 
adaptable for perimeter insulation. 
Write Owens-Corning Fiberglas 
Corporation, Toledo 1, Ohio. 
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New Strip Flooring 


“Laytite” is a new strip flooring 
designed to prevent pinching of pa- 
per, eliminate splitting, and reduce 
the cost of laying. It is scien- 
tifically kiln dried and is highly 
steel polished on the latest flooring 
machines. Further information is 
available by writing: Connor Lum- 
ber & Land Co., P. O. Box 112, 
Marshfield, Wis. 


Fineline Linoleum 


The Sloane-Blabon Corporation 
is showing 71 new smooth surface 
floor and wall covering patterns at 
the 1952 Winter Market Openings. 
A new and exclusive linoleum pat- 
tern called “Fineline” that features 
a tone-on-tone effect with fine lines 
of contrasting color that blend with 
the background is among the com- 
pany’s new offerings. It is made 2 
yards wide in three different color- 
ings including Sunset Gray, a com- 
bination of light and dark pearl 
grays with lines of yellow and red; 
Meadow Green, shown here, with 
soft greens in a meadow effect with 
accents of yellow and white, Cedar 
Wood, a combination of light and 


dark cedar colors with lines of 
green and white, and three patterns 
that utilize each of these colors in 
a 9” by 9” cross-directional block 
effect. In addition, Trenplastic, a 
printed floor covering with durable 
plastic surface coating will be in- 
troduced. Designs accent cross di- 
rectional 9” by 9” blocks in har- 
monious colors. Made in two and 
three yard widths, Trenplastic 
comes in five colorings that include: 
Spearmint Green, Honey Beige, 
Nile Blue, Dawn Gray and Carniv:l 
White. Write Sloane-Blabon Cor- 
poration, 295 Fifth Ave., New York 
16, N. Y. 


OUTLET 


"Slide-On" Plugs and Outlets 


This new type of electric plug or 
outlet can be attached in 5 seconds 
to any standard No. 18 lamp or 
appliance parallel cord. Simply lay 
parallel wire in channel on top of 
the molded base and slide cap into 
place. This forces internal contact 
points to pierce the insulation, 
making safe, positive connection. 
Outlets can be removed and attached 
elsewhere without exposing bare 
wire or damaging electrical cords. 
No tool required. It eliminates slit- 
ting wires apart and stripping off 
insulation. No screws or assembly 
are required. Greatly reduces pro- 
duction time for assembling conven- 
tional plugs or outlets. For catalog 
and prices write Gilbert Mfg. Co., 
Inc., Long Island City 3, N. Y. 


Insulated Sandwich Wall 


After more than two years of re- 
search, construction engineers have 
reduced the cost of masonry con- 
struction by developing an insulated 
sandwich wall for commercial, in- 
dustrial and residential use. De- 
signed by Ford, Bacon and Davis, 
New York architects, under the su- 
pervision of Phil Grennan, the wail 
is now being installed in a huge in- 
dustrial plant in Marietta, Ohio, by 
the Marietta Concrete Corporation. 
This development can be used as a 
curtain wall to be attached to struc- 
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So easy to use. 
Applies just like 
toothpaste. Stays 
bright, white for- 


Easy to Use 
MIRACLE TUB-CAULK 


Squeeze bright, white Tub-Caulk right out of the 

tube—like toothpaste. Dries in one hour to tight 

waterproof seal that won’t shrink or crumble. Keeps 

its bright, white satin-smooth finish even after 

repeated use of harsh scouring powders. Your 

customers each will buy several tubes of Tub-Caulk 

to seal around bathtubs, to fill in cracks around Packaged in Colorful, 
shower stalls and to seal cracks between sinks and re Counter 
walls and between window or door frames. — 


Solves toughest 
gluing problems. 





MIRACLE Black Magic ADHESIVE 


BRAND ; 
as described in Reader’s Digest 


The rugged waterproof adhesive for heavy 
duty jobs. Your customers will want Black 
Magic Adhesive to replace loose tiles .in 
walls, floors or mantels, to fasten rubber 
strips, gaskets, and bumpers on car doors or 
refrigerators; and to attach furring strips 
directly to concrete or masonry walls with 
Miracle Anchor Nails. 


(‘)~ Join the profit parade. Order stock today, and watch ~ 
sales come fast and easy — and your-profits roll in! . 

















tural iron or as a load-bearing wall. 
So successful have the applications 
been that Neil Christy, chief engi- 
neer of the Marietta Concrete Cor- 
poration, has built a plant for man- 
ufacturing these sandwich type pan- 
els. The panels are made in slabs of 
8 by 8 feet up to 8 by 30 feet and 
are 5 inches thick. The edges of the 
standard panels are tongue and 
groove on all four sides to produce 
an interlocking joint. Write Owens- 
Corning Fiberglas Corporation, To- 
ledo 1, Ohio. 
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Storm-Screen Unit 


To complete its pressure seal 
double-hung window unit, Ander- 
sen Corporation has announced a 
storm-screen combination unit. It 
consists of wood frame, reinforced 
by aluminum center bar, and two 
lightweight storm panels which slip 
into screen from inside. Storm- 
screen hangs from standard hard- 
ware. Screen cloth remains the 
year around to reduce storage, This 
feature actually provides extra in- 
sulation in winter. Write Andersen 
Corp., Bayport, Minn. 





Super Strength Glue Size 


Placo Wall Paper Size 
scribed as a concentrated liquid 


is de- 
“glue size.” For heavy papers, a 
reduction of 5 parts of cold water 
to 1 part of size is recommended. 
This reduction can be increased to 
9 parts of cold water to 1 part of 
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size depending on the condition of 
the wall surface to be covered. Ac- 
cording to the manufacturer, Placo 
Size is made from selected grades 
of gelatin animal glue, of which the 
main constitutent, Collagen, gives 
the ‘highly flexible and continuous 
film-forming properties which ac- 
count for the extra covering ca- 
pacity reported for the product. A 
useful feature claimed for the size 
is its indication of Hot Spots by 
turning “red.” In most cases the 
hot spot will be sealed by the appli- 
cation of the size. The makers also 
claim the size may be added to 
either plaster paris or patching 
plaster, as a binder. This practice 
is said to eliminate the extra size 
coat. Write Park-Leggett-Altman 
Division, Paisley Products, Inc., 
_" Canalport Ave., Chicago 16, 





Parquet Flooring 


Cloud Oak Flooring Co. recently 
acquired a plant in Los Angeles for 
making parquet flooring. Shown 
here is one of the type of blocks 
manufactured. The firm also oper- 
ates an oak flooring plant at West 
Plains, Mo., in addition to its plant 
in Springfield. From 75,000’ to 80,- 
000’ of oak flooring is produced per 
day. One plant runs largely on 14” 
flooring which is mostly shipped to 
the west coast; the other runs alto- 
gether on 25/32” flooring which is 
shipped to all parts of the country. 
Some trim, such as thresholds, small 
molding, etc., are also produced. In 
conjunction with the firm’s flooring 
operations, Cloud Oak operates 
eight sawmills, producing about 
70,000’ of rough lumber per day 
which is processed into oak floor- 
ing through the company’s flooring 
plants. The firm also operates and 
owns the McGregor Hardware Com- 
pany of Springfield. For complete 
information about Cloud Oak prod- 
ucts write Cloud Oak Flooring Co., 
P. O. Box 6—1912 N. Weller, 
Springfield, Mo. 


OUTSIDE CORNER 





New Matching Moldings 


A perfect match in wood-graii 
molding is now available for all 
Lamidall Plastic Laminate wood- 
grain wall panels. Of extruded 
aluminum, with a decorative plastic 
laminated surface, the new moli- 
ings are used to achieve a continu- 
ous wall pattern effect with no no- 
ticeable break between panels, at 
inside or outside corners, edges or 
tops. This “solid wall” effect elimi- 
nates the objection of using an 
obviously different molding ma- 
terial which destroys the decorative 
continuity of attractive wood-grain 
panels. The new moldings are pro- 
duced for use with 14” thick Lami- 
dall panels for walls, ceilings and 
top surfaces. Write Woodall In- 
dustries, Inc., 3500 Oakton St., 
Skokie, IIl. 








Wood Awning Window 


Ludman Corporation officials be- 
lieve their Auto-Lok Wood Awning 
Window is the tightest closing wi!)- 
dow ever made. Extra insurance 
against the effect of warping, swe! 
ing and shrinkage is offered 
through newly developed ‘“Floa'- 


ing Seal” device designed ‘0 
guard against heat loss, driv- 
ing rain, and dust _ infiltration. 


Auto-Lok Wood Window eliminat:s 
cold-spots around window through 
draft-free ventilation. Selected 
seasoned woods, chemically impre:- 
nated are used in its manufacture. 
Precision automatic locking hard- 
ware and vinyl plastic weather- 
stripping combine to provide “posi- 






January 14, 1952, AMERICAN LUMBERMAN <7 




















B.F.Goodrich 


bid the tong 





for you!..in 92 4 


SATURDAY EVENING Post [eore e 
. ~ HOSPITALS 


APARTMENT HOUSES & OFFICES 


rm 


A Vial 


SCHOOLS 





...With a rapid-fire Campaign designed 
to make flooring prospects say, 


VWUAKE (7 &.#, Goodrich” 


Throughout 1952, B. F. Goodrich will be reaching your customers in the com- 
mercial field as well as home owners with a steady stream of convincing sales 
messages in selected magazines. 

Your prospects will learn of the many advantages of B. F. Goodrich flooring 
products through large color ads in The Saturday Evening Post, through interesting 
ads in leading trade publications, through dramatic point-of-purchase displays. 

This comprehensive campaign, the biggest in B. F. Goodrich flooring history, 


is designed to sell for you by sending you more and more pre-sold customers 
who'll say, “Make it B. F. Goodrich!” 


FLOORING PRODUCTS 


AAT 


RUBBER TILE - ASPHALT TILE + VINYL PLASTIC TILE - RUBBER COVE BASE - ACCESSORIES 
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tive tight closure and lifetime ease 
of operation.” Most visible innova- 
tion of the new window is the ab- 
sence of exposed operating hard- 
ware. Other features emphasized 
by the manufacturer are full ven- 
tilation even when it’s raining, 
and ease of maintenance since the 
outside of the window can be 
cleaned from the inside. Promo- 
tion for dealers includes dynamic 
floor display, national advertising, 
sales aids, mats, photos, catalogs, 
radio and TV commercials, direct- 
mail help, home-show cooperation 
and window displays. Write Lud- 
man Corporation, 21 N. W. 21st St., 
Miami, Fla. 


New Face Finish 


The Pittsburgh Corning Corpora- 
tion has announced the “Clean- 
Easy” glass block face finish for all 
PC “55” Line Functional Glass 
Blocks. The new factory-applied, 
transparent face finish is designed 
to: (1) Cut in half the time re- 
quired to clean away mortar smears 
on the block face during panel con- 
struction. (2) Reduce panel con- 
struction costs by saving cleaning 
time. (3) Provide a crystal clean 
block face. (4) Make it possible for 
occasional rainfall to clean the ex- 
terior of the glass block panel, 
thereby preventing clinging dirt 
from reducing the light transmit- 
tance value of the block. PC “55” 
Line Functional Glass Blocks have 
been carefully designed to make the 
cleaning job a simple one. Other 
effective ‘‘aids-to-the-mason” incor- 
porated in PC “55” Line Functional 
Light-Directing Glass Blocks are 
the “finger-feel” ridges located on 
the top inside edge of the block and 
the “color-keyed orientation 
guides” consisting of the words 
“Top-In” and the name of the spe- 
cific glass block with arrows.. The 
color and name designation pre- 
vents the mixing of various types 
of blocks in a panel, and the arrows 
and “Top-In” insure against blocks 
being placed in the panel upside 
down or with the faces reversed. 
Write Pittsburgh Corning Corpora- 
ag 307 Fourth Ave., Pittsburgh 

, Pa. 
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New Tile Has All Over Bevel 


A new plastic wall tile is to be 
known as Bev-All “The Tile with 
Style.” Bev-All has an All Over 
Bevel which (1) Prevents “Cut- 
ting” ... no projections or bars 
are needed on the back. It is not 
necessary to slip sheet. (2) Easier 
to cut... the patented Masti-Seal 
rib absorbs cutting strain at edges 
and reduces chipping. Bev-All cuts 
best on a guillotine type flat lower 
plate. No special grooving is neces- 
sary. (3) Masti-seal assures a solid 
mastic seal within the tile edges. 
It reduces air penetration which is 
often the enemy of good adhesion, 
and better seals against water pene- 
tration into back of tile in shower 
stalls, etc. Also increases mastic 
efficiency, for the mastic is sealed 
in. Masti-Seal controls the outward 
flow of mastic. Bev-All is an addi- 
tion to the manufacturer’s Standard 
Tilemaster line. It is available in 
a wide selection of tested uniform 
colors ... Solid ... Pastel... 
Marbelized. Write A-1 Plastic 
Molders, Inc., 1415 Diversey Park- 
way, Chicago 14, IIl. 


Ceiling Fire Extinguishers 

Good safety practice, combining 
the proper placement of automatic 
pressurized ceiling fire extinguish- 
ers with other protective measures 


such as fuller’s earth on the floor 
and a fire door equipped to close 
automatically in the event of fire, 
is demonstrated in this storeroom. 
Offering round-the-clock fire pro- 
tection, these SP-30 ceiling ex- 
tinguishers are readily suspended 
at any ceiling point for the detec- 
tion and rapid control of incipient 
fires. When the temperature reaches 
the melting point of the fusible ele- 
ment in the sprinkler head, the 
unit discharges a wide-circling, fir e- 
smothering spray of CBM (chloro- 
bromomethane). The fire door (or- 
dinarily closed) is equipped with a 
fusible element on the door stay. 
In the event the door is inadver- 
tently left open and fire breaks out, 
the door will roll to closed position, 
confining the fire to the store room. 
Write Stop-Fire, Inc., 125 Ashland 
Place, Brooklyn 1, N. Y. 





Centrifugal Water System 


This new type of water system is 
identified as the Deming Fig. 6612 
“Cushionette.” It is designed for 
wells with a suction lift of 20 feet 
or less. A unique feature of the 
system is the air-cushion tube made 
of heavy rubber located inside the 
tank. This specially molded rubber 
tube is similar to the inner tube 
used in an automobile tire. When 
inflated to 25 pounds pressure, the 
tube completely fills the water com- 
partment of the tank. When the 
pump starts to operate, water en- 
ters the water chamber and com- 
presses the air in the tube until 
shut-off pressure is reached. The 
pump then cuts off. When a faucet 
is opened, the pressure of the air 
tube on the water forces the water 
through the house lines. When the 
pressure drops to 20 pounds, the 
pump starts to operate again. This 
cycle is continuous and completely 
automatic. As the air in the sealed 
rubber tube never comes in contact 
with the water being pumped, the:e 
can be no loss of air due to absor»- 
tion by the water. This feature 
eliminates the need for an air pump 
and air control. Write the Deming 
Company, Salem, Ohio. 
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e 
Smooth, silent operation 
Nylon ball bearing carriers 
For all door sizes 
Meets low headroom requirements 
Simple installation 
Center Hung 
Three adjustments 
GRANT No. 16 HANGER 
2m is For single sliding doors. 
6612 Ball bearing action glides 
. Pie: door open and shut. Silent 
, the Operation — no metal to 
made metal contact between 
e the moving parts. Simple to 
ubber install — easy to operate. 
tube Load capacity: 50 Ibs. 
When 
a, the 
com- 
n the No. 17 HANGER 
r en- For multiple sliding doors 
wear _ of all sizes. Same features 
“The | as No. 16 Hanger. Three 
‘aucet ‘|. adjustments insure per- 
1e air _ fect operation. Simple to 
water » install. Load capacity: 
mn the » 50 ths. 1 door. 
3s, the ES 
This 
letely 
sealed 
ontact The {oem name 
thece : SS Write for complete illustrated catalogue \ 
sump | GRANT PULLEY & HARDWARE CO. — 
suaind 31-81 Whitestone Parkway, Flushing, N. Y. | Wholesalers and Exclusive Mill Agents 
‘ 
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Wood Combination Door 

This attractive combination door 
is decorative as well as useful. In 
fact it beautifies the entire front of 
a house, and owners today are 
eager to make their homes look dif- 
ferent from those of their neigh- 
bors. There is a wide variety of de- 
sign possible with this type of in- 
tegral wood grille. Doors and grilles 
are equally thick and have storm 
and screen panels behind the grille, 
thus giving the impression of a 
solid slab of wood with a full length 
design cut through it. Actually, the 
pattern or grille is mortised and 
tenoned into the frame. The pat- 
tern, being an integral part of the 
frame has a bridge-like truss effect 
which eliminates any tendency to 
sag. The screen and glass storm 
panel frames are metal and fit 
against the inside of the door being 
held in place with simple metal 
fasteners. Panels are easily re- 
moved from the inside, There are 
seven patterns protected by patent 
and copyright. For descriptive 
folder write Custom Door Co., 1723 
North Lake St. Road, Aurora, IIl. 


New Acoustical Tile 


Fiberglas Membrane-Faced 
Acoustical Tile, a new product for 
use in kitchens, food serving rooms 
and other areas requiring frequent 
and severe maintenance, has been 
developed by Owens-Corning Fiber- 
glas Corporation. The product con- 
sists of a decorative plastic film 
stretched over the face of Fiberglas 
acoustical tile and cemented on the 
edges. The tile is non-combustible, 
easy to wash or scrub, and incor- 
porates a principle of sound absorp- 
tion by which the plastic film acts 
as a drumhead. This transmits 
sound by vibration into the board, 
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which reduces noise because of its 
ability to trap sound waves in mil- 
lions of tiny cells formed by the in- 
tertwining of fine fibers of glass. 
Write Owens-Corning Fiberglas 
Corporation, Toledo 1, Ohio. 


Improved Durall Screen 


Faster installation, greater con- 
venience and more eye appeal are 
features of the new and improved 
Durall aluminum tension screen an- 
nounced by the New York Wire 
Cloth Co. The new tension screen 
(which differs from the conven- 
tional wood screen in that it has no 
side frames and is put up from in- 
side the house) features two side 
clamps which lock the screen into 
place at the bottom with two flicks 
of the finger. The clamp, which 
is on the screen itself, eliminates 
hardware on the window sill. The 
1952 Durall also has an improved 
top bracket. The manufacturer says 
the entire screen can be put into 
place and secured from the inside 
in 7 seconds. Durall is rust-proof, 


_lighter than conventional screens, 


long lasting and never needs paint. 
Write New York Wire Cloth Co., 
445 Park Ave., New York 22, N. Y. 


Certain-teed Gypsum 
Wallboard 


Firestop Bestwall, a gypsum wall- 
board that provides up to one-hour 
fire resistant walls and ceilings 
with single-layer application, is the 
latest addition to the building prod- 
ucts line of Certain-teed Products 
Corp. Five-eighths-inch thick Fire- 
stop Bestwall is the first gypsum 
wall board approved by Underwrit- 
ers’ Laboratories, Inc., for one-hour 
fire resistance in single layer appli- 
cation. Certain-teed’s new fire-rated 
board is also made in half-inch and 
three-eighths-inch thickness. Two 
thickness of  three-eighths-inch 
Firestop is also rated one-hour fire 
resistant on walls. The half-inch 
Firestop is rated 45-minutes fire re- 
sistant, and the three-eighths-inch 
Firestop 30-minutes fire resistant 


for both walls and ceilings. Fire- 
stop is made in sheets 48-inches 
wide and in 6 to 12-foot lengths. 
Write Certain-teed Products Cor» 
Ardmore, Pa. 


"’ 


New "'Bilt-Well'" Folder 


A new four-page folder brin:s 
dealers and builders fully up to daie 
on the Carr, Adams & Collier Biit- 
Well Superior Window Unit. In ad- 
dition to the 10 points of superiori‘y 
listed, the manufacturer adds the 
following information: Superior 
Units tested by independent labora- 
tories well exceed the minimum air 
infiltration requirements of any 
specifications so far written by any 
window trade association (metal or 
wood) including the original rigid 
American Wood Window Institute’s 
specifications. Superior Windows 
are now made adjustable to all types 
of wall construction. Write Carr, 
Adams & Collier Company, Du- 
buque, Iowa. 




















Interior Steel Doors 


Two new developments in resi- 
dential interior steel doors are now 
being fabricated by the Truscon 
Steel Company. The line includes 
a swing-type steel door and frame 
for “between-room” use and a two- 
sliding panel closet door. Both 
of these doors are said to be dis- 
tinguished by their smart, modern 
design, their attractive cost, and 
low installation requirements. The 
swing doors are of 1°,” thickness 
and are available in a vertical flush 
panel design in one height of 6’8”, 
and in five width dimensions of 
rs, ae. ze. oa” and 370”. A 
choice of either 5144” or 614” depth 
frames and four types of Schlaze 
Type “A” or Lockwood Type “S3” 
brass locksets are offered to meet all 
normal architectural requirements. 
The Sliding Closet Doors are avail- 
able in four standard widths, 37)”, 
4’0”, 5/0” and 6’0”. Height of all 
doors is 6’8”. Write Truscon Stvel 
Company, Youngstown 1, Ohio. 
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Du- 
resi- It's a green light from factory to-job-site 

decease: when you're a MALTA window frame dealer. The Malta Manu- 

uscon e e e e 

Judes facturing Company is in production 12 months a year. Our hand- 

rame picked jobbers are equipped to warehouse, assemble and make 

two- quick economical deliveries to dealers. Customer demand continues 

Both to increase as more and more builders become familiar with 

> diss f MALTA’S many points of superiority. So it pays to sell MALTA 

— frames — all year long. 

The MALTA’S newly designed line is styled for today’s and 

kness tomorrow's homes. Each frame is adaptable to walls of varying 

flush thicknesses. Ideal for frame, brick or masonry construction. Ex- 

6"8 ; Clusive MALTA features include the rigid sill support, leaktight 

” "A jamb clamp and mull center clamp. 

depth If you're going after extra profits, go MALTA — the frame 

lage of the future. 

“aR” 

eet all . 

_— The MALTA Manufacturing Company 
31)", MALTA OHIO 
of all 

hw . Supreme Quality Since 1901 
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1952 Window Displays 


A sparkling new series of 1952 
window displays for dealer stores, 
to tie in with the industry’s co- 
operative advertising, has just been 
announced by the National Paint, 
Varnish and Lacquer Association. 
There are 12 complete displays in 
the series. Practically all of them 
are three-dimensional displays with 
center pieces, can tops, streamers 
and a complete window display 
built around a definite selling 
theme. They are extremely modern, 
and like all other advertising and 
promotion material offered by the 
National Paint, Varnish and Lac- 
quer Association, are at actual 
cost. The window display portion 
of the industry’s advertising and 
sales promotion program is 
operated on a _ non-profit, self- 
liquidating basis. More than 50,000 
colorful brochures, with order 
blank enclosed, have been mailed to 
manufacturers and dealers through- 
out the country. The brochure de- 
scribes fully the 12 displays which 
were exhibited at the industry’s 
recent convention in Atlantic City. 
Write National Paint, Varnish and 
Lacquer Association, Inc., 1500 
Rhode Island Avenue, N. W., Wash- 
ington, D. C. 

















"Broadway" Sliding Doors 

New sliding doors are now being 
produced under the trade name 
“Broadway.” Every inch of storage 
space behind these sliding doors 
is completely accessible. Complete 
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unit consists of two doors with 
surrounding frame. Doors are pre- 
fit, primed, ready for installation. 
Metal head guides are factory 
applied. Complete with _installa- 
tion instructions. Write Farley & 
Loetscher Mfg. Co., Dubuque, Iowa. 


"'Skylouver''—New Fixture 


The huge new Airplane Wing 
Assembly Plant now being built by 
the Ford Motor Co. in Kansas City, 
Mo., will be equipped with Elec- 
tro’s RLM-approved, 2 lamp, 8 ft. 
Slimline Industrials throughout the 
1,200,000 sq. ft. of factory space. 
The contract calls for almost $500,- 
000.00 worth of fluorescent lighting 
fixtures. Electro Troffer units and 
Electro’s ultra-thin “Skylouver” 
fixtures will be used to light the 
office areas. The “Skylouver” is one 
of Electro’s newest units and fea- 
tures a one-piece molded louver of 
Luxtrex styrene with 1”x114” aper- 
tures. Electro has _ previously 
worked with the Ford organization 
on such large installations as the 
Ford Bomber Plant at Willow Run, 
and others in Metuchen, N. J., and 
Robertson, Mo. For detailed infor- 
mation, write Electro Mfg. Corp., 
2000 W. Fulton St., Chicago 12, IIl. 


Cavity Wall Insulation 


Pouring-type Fiberglas cavity 
wall insulation for use in the SCR 
(Structural Clay Research) Insu- 
lated Cavity Wall has been an- 
nounced by Owens-Corning Fiber- 
glas Corporation. Extensive studies 
and tests, conducted by the Struc- 
tural Clay Products Research 
Foundation, found that this type 
insulation is the most effective for 
use in cavity wall construction. The 
insulation is effective because it has 
good thermal resistance, supports 
its own weight without settling, 
and resists moisture. Made of inor- 
ganic nodules of fibrous glass, the 
material resists rot, termites and 
fire. Because it is easy to handle, 
labor time is saved and the cost of 
constructing cavity walls with Fi- 
berglas pouring-type cavity wall in- 
sulation is less than that of cavity 
walls requiring furring and lath- 
ing. Write Owens-Corning Fiber- 
glas Corporation, Toledo 1, Ohio. 























Improved Tension Screen 


Improved Keystone Frameless 
Insect Tension Screen: low original 
cost, simpler installation, and easy 
storage are among the many Key- 
stone features endorsed by leading 
builders. Durability and weather- 
resistance are assured by all-alum- 
inum construction. New, patented, 
adjustable tension catch at sill, 
firmly secures screen. Exclusive 
free-floating sill bar assures snug 
fit even when sills are off-level or 
uneven—each screen is pre-sized, 
ready to install, saves up to 25 min- 
utes per window in_ installation 
time. Write Keystone Wire Cloth 
Company, Hanover, Pa.-Fostoria, 
Ohio. 





| 
New Safety Plug 


Close-up of the Fireguard, new 
safety plug with built-in replace- 
able fuse, shows how product con- 
verts two-outlet wall socket into 
three outlets. The device meets 
growing consumer demand for an 
inexpensive, easy-toinstall safe 
guard against electrical fires in 
homes, apartments, and_ hoiels 
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The same powerful ‘name on the product’’ adverrtis- 
ing that has built national recognition for Temlok 
can now help build local recognition for you.... 


Now you can put “name on the product” ad- 
vertising to work for you. If you buy Arm- 
strong’s Temlok® Sheathing in half-carload 
quantities, Armstrong will print your name 
at the factory on each piece of sheathing. 
You may also order a half-carload of im- 
printed sheathing for one of your builders. 

Temlok is a familiar name to countless 
prospective home builders. They’ve read 
about it in Armstrong’s national advertising, 
and they’ve seen the big yellow printing on 
houses being built with Temlok Sheathing. 
Now, with your name on the product in the 
same yellow lettering, they’ll know where to 
buy Temlok Sheathing. 

Ask your Armstrong wholesaler for infor- 
mation about this new, highly effective type 
of advertising or write directly to 
Armstrong Cork Company, 4701 ® } 


Ross St., Lancaster, Pennsylvania. 


‘ Y 





1, new 
eplace- 
et con- 
t into Prospective home builders can’t miss the name, “Armstrong’s * 

meets Temlok Sheathing,” in the big yellow letters. Now, when they A RMST ue Oo N G 4 

for fe see your own name, printed prominently just below, they’ll know 
Fang a where to buy Temlok Sheathing. , Every Temlok Sheathing job T Ls hw L oO K 

hoiels will become a “billboard” for your business. 
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In 30 years, not one cent for maintenance of this roof! 


...@ positive answer to the question: “‘How long will a roof of 


“Century”? Asbestos-Cement Shingles last?” 





Jackson Heights, 
L.I., N.Y., roofed 
with “Century” 

Asbestos-Cement 
Shingles in 1920. 





Residence in : a "2h nt _ 
i 


e “...In 1920, I decided to use ‘Century’ Asbestos-Cement 
Shingles on the roof of the new residence being built for me. 
While they were a relatively new product at that time, I was 
impressed by their fireproof qualities and that they would not 
require painting to preserve them. 















Read what this 
home owner says 
(name and address 
upon request) : e ‘It is a pleasure to state that from 1920 up to the present I 
have not spent one cent for maintenance of the roof, and at no 
time has there been any evidence of a leak. The ‘Century’ 


Shingles appear to be as good today as when first put on.” 


This is outstanding testimony to the stone-like durability and 

long-term economy of ‘Century’ Asbestos-Cement Shingles. 

Tell your customers—home owners, builders, contractors, and 

roofers—about this house . . . about this ‘‘Century”’ Shingle roof. 

Facts like these can help you increase your sales and build your 
nage profits with ““Century’”’ Asbestos-Cement Roofing Shingles. 


(M 
“3 xo 


S; . 
fin asbe? 
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Sales making facts about ‘‘Century” Asbestos Roofing Shingles 


e Variety of attractive colors: Spanish Red, e Nationally advertised in such leading 
Surf Green, Gray Duoface, and Black. publications as TIME, COUNTRY GENTLEMAN, 
e Choice of three styles to suit individual SUCCESSFUL FARMING, AMERICAN BUILDER, 





KE ASBEY & M ATT SON tastes. PRACTICAL BUILDER, AMERICAN ROOFER & 
© Resist fire and weather, can’t be damaged SIDING CONTRACTOR, NATIONAL ROOFER, 


COMPANY + AMBLER + PENNSYLVANIA  »y rodents or termites, will not rust or rot. and MAGAZINE OF BUILDING. 


¢ Moderately priced; permanently economi- 


: é A top-quality product... backed by strong 
cal—don't even need protective painting to 


advertising support... to increase your sales 


Original Menufucturere of preserve their beauty. ... build your profits. We'll be glad to send 
Asbestos-Cement Shingles in this Country _ e Designed for quick, easy, and money- complete information on “Century” Asbestos 
saving application. Cement Roofing Shingles. Write us. 
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Flower Box Kit 


Mac’s all-purpose flower box comes 
in knock-down kit form, ready to 
assemble. Made of long-lasting red- 
wood, it has an easy, 4-step assembly 
which even a child can master. It is 
packed in a colorful eye-catching 
carton, is bound to create sales. It 
has a multiple of uses—as a book- 
shelf, play bench, magazine rack or 
toy box. It’s just the thing for a win- 
dow display. When assembled it 
measures 17%°4” high, 33” long. 
Write Macklanburg Duncan Co., 
Oklahoma City 1, Okla. 





Camp Drainfield Cleaner 


Camp Drainfield Cleaner is a new 
product for clearing the septic tank 
drainfield in the home-sewage sys- 
tem. Heretofore it has been neces- 
sary to dig up a clogged drainfield, 
and either replace or clean the 
tiles in the drainfield. Camp’s new 
product, which, incidentally, is a 
combination of 12 different chemi- 
cals, goes to work instantly, and 
immediately aids and clears clogged 
and sluggish lines or tiles in drain- 
fields, disposal areas, seepage pits, 
dry wells, and filter trenches, etc. 
The product gives immediate relief, 
and may be introduced into the 
system at any of several different 
points. It rejuvenates and clears 
the drainage system of the clog- 
ging organic wastes by its chem- 
ical boiling, churning and cleans- 
ing action. It reduces odors by its 
deodorizing and anti-putrefactive 
action. Camp Drainfield Cleaner 
contains plant building chemicals 
which will aid the lawns and plants 
growing over the drainfield areas. 
In acid soils it will neutralize and 
counteract this condition, and will 
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also remove the nitric acid. Write 
the Camp Chemical Co., Inc., Sec- 
ond Avenue and 13th St., Brooklyn 
15, N. Y. 





Brand New Utility Apron 


In the new Utility Apron devel- 
oped by the Utility Apron Company 
of Chicago, apron laundering ex- 
pense is eliminated for the life of 
the apron. Made of industrial 
“Duraware” fabric—not a plastic— 
and containing ‘“Lactene’’ —the 
Utility Apron is amazingly soft, 
possesses exceptional tensile 
strength for long-life durability and 
is surprisingly easy to clean with a 
damp cloth. This unusual apron is 
water resistant, stain resistant, 
acid resistant, mildew resistant 
and is 100% resistant to animal 
fats and oils. Won’t crack; won’t 
peel. Moreover, it is chemical and 
fire resistant. The Utility Apron 
Company backs up these claims 
with a one-year written guarantee. 
The Utility Apron is offered in 
sanitary snow white in standard 
and extra heavy (XX) weights. For 
descriptive literature write Utility 
Apron Company, 53 W. Jackson 
Blvd., Chicago 4, II. 


Dishwasher Advancements 


Automatic dishwasher advance- 
ments that include dishracks that 
will hold the largest standard din- 
ner plates, a larger container to 
accommodate 60 pieces of silver- 
ware, a new center baffle for im- 
proved washing action, and a re- 
vised water inlet system that meets 
all plumbing and sanitary codes are 
being shown in the 1952 models by 
Hotpoint, Inc. In announcing the 
new models which include 48-inch 
combination sink units, as well 
as under-counter and free-standing 
types, Edward R. Taylor, vice- 
president, said that emphasis was 
put on engineering improvements 





rather than appearance changes. 
Selling points which dealers can 
dramatize are front opening; a dial 
control that automatically puts the 
machine through washing, rinsing, 
and electric drying cycles; a remov- 
able plastic silverware basket; over- 
head spraying; capacity for 10%- 
inch dinner plates, and new washing 
action that prevents glasses from 
spotting. Write Hotpoint, Inc., 5600 
W. Taylor St., Chicago 44, Ill. 





No. 11604 Furnished in these sizes: 
: 4", 6" lengths. 


No. 11603 Furnished in these sizes: 
344", 4¥/," lengths. 


Unfinished Wood Pulls 


Waddell’s attractive pulls and 
knobs are finding increasing de- 
mand for use on doors, cupboards 
and drawers. Homeowners like to 
use them in their modern built-in 
closets finished in colors to match 
or accent the color scheme of the 
rooms. Shown here are only two of 
several styles available in maple, 
oak and gumwood. No. 11604 is fur- 
nished in 4” and 6” lengths. No. 
11603 comes in 314” and 414” 
lengths. Write Waddell Manufac- 
turing Company, 117 Taylor Ave., 
N.W., Grand Rapids 2, Mich. 





4. MEE Gg EE me = 
"DeLuxe" Kitchen Installation 


Shown here is a very popular 
arrangement of Farley & Loetscher 
“DeLuxe” Kitchen Cabinets. The 
wall units (45” high) extend to the 
ceiling giving an extra shelf for 
storage. This extra shelf is de- 
signed to store those seldom-used 
items—and it’s safe, too—out of 
the reach of the children. The 
coordinated arrangement of sink, 
stove and refrigerator, with ample 
storage and work space makes the 
kitchen an easier place to work. 
Write Farley & Loetscher Mfg. 
Co., Dubuque, Iowa. 
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TRACY distributors and dealers are 


L 
getting from two to three weeks EXTRA kitchen shipments : 
i 
\ 


selling and profit-taking time through 
IMMEDIATE shipments of their merchan- 











dise. Orders are made up and loaded -, @ ¥ 
in hours—not days—at the modern ease ¥ ¢ 
TRACY plant. Additional warehouse . 
space is now under construction to : : 
further facilitate prompt dispatching of : 
all shipments. is 
The “! Want What | Want When | Want p 
It” dealers and car-load major store : 
operations are cashing in for added ‘ 
profits on this TRACY service. : 
" 
Et is the word for : 

TURN-OVER 

Wy ' 
Time saved between orders and shipments r 
means faster turn-over—more profits on the } 
same investment in merchandise. About a thou- te 
sand retail stores have joined the growing \ 


TRACY Mainline Kitchen System in the last 

few weeks. They are adding several weeks to 

the selling year, and are measuring the prac- 

tical values of this unique advantage in dollars 

of additional profits. 

There's place for live distributors and dealers HIGH 

in the TRACY picture. Ask about the hottest sKY 4 QUALITY 


kitchen proposition in the industry. | 
THE QUALITY-VOLUME LINE 


5 r ; 
PRICES The TRACY complete Kitchen : 
K " T Cc H E N Ss | Line includes Cabinet Sinks with 


Porcelain or Stainless Steel tops, th 
Base and Wall Cabinets, Broom pl 


TRACY MANUFACTURING CO., Division of Edgewater Steel Co., Pittsburgh 33, Pa. \ gel thee Geta. be 
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Tracy's "Pullman" Kitchen 


A complete kitchen unit only 60 
inches wide, including range, sink, 
overhead cabinets and refrigerator, 
is scheduled for showing by Tracy 
Manufacturing Co., in Booth 134, 
Conrad Hilton Hotel, Chicago, start- 
ing January 20 at the NAHB Con- 
vention. This compact unit is 
designed .particularly for all 
cramped - quarters’ installations, 
such as one-room apartments, studio 
apartments, “rendezvous” rooms, 
cabins, guest houses or as a supple- 
mentary “butler’s pantry.” The unit 
is an “efficiency” kitchen with com- 
plete working facilities planned in 
minimum space. The upper storage 
is provided by Tracy standard steel 
cabinets; the sink bowl and work 
surface are stainless steel. Write 
Tracy Manufacturing Co., Division 
of Edgewater Steel Co., Pittsburgh 
33, Pa. 





New Plastic Kitchen Counter 


Cleans with one wipe—that is 
the claim for the new one-piece 
plastic kitchen counter which has 
been developed by the General 
Electric Co. Cleaning is simplified 
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because there is no place for food 
to lodge. The new product, called 
the G-E Textolite Monotop, has the 
backsplash and front edge molded 
as an integral part of the work sur- 
face. No metal trim is required on 
the unit. Write the Chemical Di- 
vision, General Electric Co., Pitts- 
field, Mass. 








Revolvodor Wardrobes 


Revolvodor is 
more than a 
closet, and adds 
three to five 
times more 
space. Here are 
illustrations of 
the three - quar- 
ter turning 
door. Above 
photo shows the 
Revolvodor 
closed. Full- 
length mirror 
door is slightly 
open showing five shelves which 
have the storage capacity of an 
average chest of drawers. In small 
photo the Revolvodor is open. Note 
the full-length clothing rack, hat 
shelf at top, shoe rack at bottom. 
Corner trays inside use otherwise 
wasted space. This Revolvodor is 
Model 102 D. With a touch of the 
finger the door revolves—and there 
at a glance is presented the owner’s 
entire wardrobe. Step in—and 
there is a spacious dressing room 
where personal belongings are in 
orderly arrangement on eight spa- 
cious trays. A finger touch and 
the door revolves shut . . . every- 
thing magically vanishes from 
sight. The Revolvodor Wardrobe is 
available in all finishes. It is made 
to fit any space situation, and takes 
about 114 hours to install. Other 
models are Revolvodor Bars and 
Revolvodor Kitchen Cabinets. For 
attractive folder write the Revolvo- 
dor Corporation, 1520 E. Slauson 
Blvd., Los Angeles 43, California. 














Cabinets for the Bathroom 


A newly designed line of lavatory 
and vanity combination cabinets 
for the modern bathroom is an- 
nounced by I-XL Furniture Co., 
Inc.: This high-grade line of hard- 
wood cabinets features—versatility 
—utility—and beauty of design at 
a price within reach of all. Cab- 
inets are available in I-XL’s new 
off-shade tints of Willow Green, 
French Blue, Citron Yellow and 
Sandalwood, also in white enamel, 
natural birch finish and unfinished. 
Offered with this colorful selection 
are 13 stocked patterns and colors 
of Formica and Lavatory Bowls in 
Spanish Buff, Horizon Blue, Tusk 
Ivory, Sea Coral, Spray Green and 
White. Although I-XL is present- 
ing this line in five standard com- 
binations, viz: 25”, 2—40” com- 
binations and 2—55” combinations 
—it is possible to fit most wall di- 
mensions with a selected aggregate 
of these units over which may be 
placed one of the Formica-covered 
custom built tops complete with 
bowl and fixtures. 

The tops on the five standard 
units overhang the cabinets 14” on 
either side and 34” in front. You 
may see them displayed at the 1952 
Home Builders Show in Chicago at 
the Conrad Hilton Hotel (Stevens) 
January 20 to 24 in Spaces 224-225. 
Write the I-XL Furniture Co., Inc., 
Goshen, Ind. 





Heavy-Duty Stair Tread 


Introduction of a special heavy- 
duty stair tread has recently been 
announced by The R. C. A. Rubber 
Co., manufacturers of the well- 
known rubber Flexi-flor and Wall- 
flex line. Designed especially for 
stairs that are subject to heavy 
traffic and wear requirements, this 


ew tread has been enthusiastically 
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received by architects and design- 
ers for installation in industrial 
plants, public buildings, hospitals, 
schools and many other places. This 
deluxe tread line is full molded, 14” 
thick, with smooth top face and 
square or round nosing. The tread 
width of 13” comes in standard 
lengths of 36”, 48”, 60” and 72”, 
and other lengths by special factory 
order. The treads are available in 
brick red mottled with black and 
white, black and white mottled, ma- 
hogany mottled in red and white, 
chocolate brown with white, mottl- 
ing green mottled with black and 
white, and light grey mottled with 
black and white. For samples write 
The R. C. A. Rubber Co., 1834 E. 
Market St., Akron 5, Ohio. 
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Roll-Up Aluminum Doors 


An innovation for the kitchen is 
the Roll-Up Aluminum Kitchenette 
Door. .Now available, it is said to 
be a model of efficiency and con- 
venience. This Alumaroll door is 
composed of a series of aluminum 
slats which are hinged together 
to form a continuous flexible me- 
tallic curtain. The unit fastens to 
the top of the kitchenette opening, 
and slides in wooden side rails per- 
mitting vertical up and down op- 
eration. It is easy to operate, being 
mounted on a counterbalance spring 
roller. When raised to its full 
height, the entire unit forms a 6” 
diameter roll which is out of the 
way and out of sight. The slats 
are an inch and a half wide, and 
are formed from 3-SH16 aluminum 
alloy of the .017 gauge. The manu- 
facturer provides ventilating holes 
in the bottom three slats when re- 
quested. Each unit is delivered 
complete with side rails and spring 
roller, ready for installation on 
plastered or unplastered_ walls. 
Write Orchard Brothers, Inc., 63 
Meadow Road, Rutherford, N. J. 
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Vertical Blind 


The “Window Charm’ Vertical 
Blind made with colorful, 3-inch 
wide adjustable panels of Celanese 
fabric, is highly adaptable for home, 
office, store and institutional in- 
stallations where it can be used 
economically for window coverings, 
partitions and backdrops. Move- 
ment of vertical louvers is con- 
trolled by a hidden lever which 
operates quietly to regulate light, 
ventilation and privacy. The verti- 
cal design is said to greatly reduce 
the collection of dirt and dust, and 
when cleaning is necessary, all that 
is required is to slip off the fabric 
panels, wash and replace them while 
still wet. No ironing or pressing 
is ever needed. Some 25 colors are 
available. Units may be used sep- 
arately or in combination with 
drapes or curtains. Write Youngs- 
town Industries, Inc., 710 S. State 
St., Girard, Ohio, 











Roll-Easy Doors 

The new Roll-Easy Sliding Door 
is ruggedly-built with overhead 
track and ball-bearing carrier sus- 


pension. It is designed to glide 
smooth and solid, because the 14” 
plywood panel can expand or con- 
tract in a rigid box-and-channel 
steel frame. The entire principle 
of the door is that the plywood 
panel is cut 4” short of this chan- 
nel on all four sides, so that it be- 
comes a free-floating plywood panel 
which can shift at will with tem- 
perature changes and avoid warp- 
age. The steel frame itself is 18 
gauge steel and measures 114” in 





width. This gives the door the ap- 
pearance of a 144” thick door, and 
when combined with top track sus- 
pension, the weight of the steel 
frame gives the door a heavy yet 
easy-rolling action. The door has 
the weight of a hollow metal sliding 
door without the hollow metal sound 
and keeps the richness of wood 
paneling. Write Orchard Brothers, 
s 63 Meadow Road, Rutherford, 





New Plastic Wall Tile 


A new bevel-edge plastic wall tile 
that requires less mastic for instal- 
lation is announced by Wilson Plas- 
tics, Inc. Named “Wilson De Luxe 
Contour,” the new tile is said to 
contain 114 to 2 times more plastic 
than most other bevel-edge tiles, 
but the space underneath is the 
same as that of standard tiles. 
Thus, from 6c to 9c per square ft. 
is saved on mastic cost. Wilson De 
Luxe Contour tile incorporates the 
Wilson “Lockback” feature, causing 
the tile to lock mechanically to the 
wall. The tile is available in 23 
colors, including mottelized, pastels 
and solids. Dealer sales aids are 
available free of charge. Write 
Wilson Plastics, Inec., 1531 Milan 
Road, Sandusky, Ohio. 


Two New Weights of Tile 


Two new weights of viny] plastic 
tile have been added to the Sloane- 
Blabon Corporation’s line of Koro- 
seal floor tile and will be introduced 
at the 1952 Winter markets. The ad- 
dition of the new weights will make 
Koroseal Floor Tile available for 
the first time in the low and medium 
price brackets. The new weights 
will be known as Koroseal Tile Spe- 
cial and Koroseal Tile Deluxe, while 
the company’s present Koroseal Tile 
will hereafter be called Koroseal 
Tile Supreme. The company’s new 
Koroseal Tile Special is a flexible, 
vinyl plastic floor covering with a 
durable surface that is easy to keep 
clean, Nonporous, it is resistant to 
dirt, stain and alkalies. Produced 
for residential installations, it is 
made in 9” by 9” size in six colored 
marble effects that include green, 
light gray, mid-gray, blue, yellow 
and tan. Write Sloane-Blabon Cor- 
poration, 295 Fifth Ave., New York 
16, N. Y. 


January 14, 1952, AMERICAN LUMBERMAN G&’ 











am ( ( § VSO =e Ne Ne 


a | 


f2mM oT KH. 


rrfas: 


+ 


“* 














DAK FLOORING NOW HAS 
BIG MARKET IN 
NEW, LOW-COST HOMES 


With new method of laying oak over concrete, low- 
cost homes can now have benefits of oak flooring. 





You can help your builder-customers build the basic funda- 
mentals into their new homes by telling them about the 
new, FHA-approved method of laying oak over concrete 
slabs. By laying oak over screeds set in mastic’, using a 
grade of oak for even the lowest cost homes, all prospective 
homeowners can get the benefits of oak. 


BuitpING Propucts MERCHANDISER 
















In 1952 most of your builder-customers will be building 
low-cost homes. These homes should have all the basic 
fundamentals that make a good home—“‘healthfulness,”’ 
beauty, durability and economy. Cost cutting should be 
confined to over-all size and finishing ‘‘frills.” 


Children will be able to play on the floor even in winter— 
when oak is laid over concrete. The natural insulating 
qualities of oak, plus the cushion of air between the con- 
crete slab and the oak, makes a warmer floor in winter. 
That’s just one reason why 85% of all prospective home- 
owners demand oak flooring in their new homes. 


"SEND TO NATIONAL OAK FLOORING MANUFACTURERS’ ASSN., STERICK BLDG., MEMPHIS 3, TENN., FOR FREE FHA-APPROVED INSTRUCTIONS FOR LAYING OAK OVER CONCRETE. 
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Broadjet by Hanson 

A sprayer that simplifies the 
spreading of agricultural chemicals, 
cleaning of livestock trucks, machin- 
ery, poultry houses, dairy barns, 
that can be used to kill weeds, ferti- 
lize, or decontaminate—that’s the 
Hanson Broadjet. Sprayer head has 
a double or single swivel assembly, 
which is one reason for its versatil- 
ity. It can spray a swath up to 44 
feet wide, and the all-purpose model 
(BJT) comes equipped with a vari- 
ety of orifices for every type of 
work. Where spray from ordinary 
booms using multiple nozzles is nec- 
cessarily smaller (and hence drifts 
farther), the manufacturer of the 
Broadjet claims that its spray has 
large droplets and less drift. For 
other features described in a free 
booklet write Hanson Chemical & 
Equipment Co., Beloit, Wis. 

















Painters Tool Department 


A sturdy counter merchandiser 
and stocking display, carrying a 
complete assortment of painters 
and glaziers cutlery, has just been 
introduced by Red Devil Tools. The 
A9 merchandiser holds two dozen 
putty knives and two dozen wall 
scrapers in several sizes and de- 
grees of flexibility, 24% dozen wood 
scrapers, one dozen sandpaper hold- 
ers, one dozen glass cutters, one 
dozen razor blade holders, one 
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Hardware and Tools 


dozen packages of glaziers points. 
Quantity of each item sales-propor- 
tioned to provide a balanced inven- 
tory of guaranteed sellers in every 
price range. Constructed of wood 
and designed as a permanent dis- 
play, the merchandiser is supplied, 
without charge, at the cost of the 
tools only. Write Red Devil Tools, 
Irvington 11, N. J. 








Metal Moldings in Color 


Extruded Aluminum Moldings in 
colors to match their lines of Wal- 
lite and Satin-lite baked finish wall 
panels are now being produced by 
Wallace Manufacturing Co. Mold- 
ings being produced are Inside 
Corner, Outside Corner, Divider, 
Edge or Cap, and Tub Channels. 
There are nine different colors in 
each of the two lines of decorative 
panels and moldings. These are 
available to lumber and building 
supply dealers from their jobbers. 
Samples and information are avail- 
able from jobbers or direct from 
the factory. Write Wallace Manu- 
— Co., North Kansas City, 

0. 


New Kennatrack Series 600 


A new Series 600 double-track 
especially designed and engineered 
for by-passing 134” wardrobe and 
closet doors has been added to the 
Kennatrack line of sliding door 
hardware. Special features are 
ease of installation and smooth, 
quiet operation. The track is quick- 
ly screwed to header with ease. No 
mill work is required. The sturdy 
extruded track will give long, 
trouble-free service. The new Series 
600 Kennatrack actually provides 
a choice of two double-track hang- 
ers. There is the Series 600, with 
a newly designed adjustable hanger 
providing a convenient means of 
aligning door to side jamb. It al- 
lows a %-inch vertical adjustment. 
Then there is the Series 650, with 
an exclusive expansion-sleeve 
mounting plug requiring minimum 
headroom of only 1l-inch to mount. 
Acceptance of this feature is proved 
by world-wide demand. On both 


January 14, 1952, AMERICAN LUMBERMAN ©’ 


the Series 600 and the Series 650, 
doors slide smoothly and quietly on 
not .two, not four, but on eight 
nylon wheels. And both can be used 
with any standard wood doors. 
Write Jay G. McKenna, Inc., Elk- 
hart, Ind. 





Mo-All Mowers 


The Vollrath Co. now offers two 
thrifty Mo-All Roto-Power Mowers 
for ’52: The new “2-inch cut” 
model that pulverizes leaves; and 
the Mo-All, Jr. that mows grass, 
trims close, and cuts tall weeds— 
with “16-inch cut.” Both are of all- 
steel construction, with cutting 
blade safely covered. Both have 
direct drive, 2-cycle, 2-cylinder gas 
engine. The Mo-All “21” is 2.25 
hp; Mo-All, Jr. “16” is 1.2 hp. Both 
are economically priced. Write 
Vollrath Co., Sheboygan, Wis. 











So 
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1952 Eversharp Power Mowers 


Among the many improvements 
in the new, 1952 line of Eversharp 
Power Mowers is a simplified clutch 
which allows for easier and smooth- 
er starting and stopping. The use 
of this clutch eliminates “jack-rab- 
bit” starting and stopping which 
is the cause of many complaints by 
power mower owners about uneven 
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cutting, “scalping” and difficulty of 
controlling the unit. Illustrated 
here is the 1952 Model 60 with 21- 


inch cut and 1.6 H.P. engine. Two 


other gasoline-powered reel type 
mowers are available in 18-inch cut- 
ting widths. A 20-inch rotary type 
and 18-inch electric model are also 
available. Write Midwest Mower 
Corp., 1006 Olive St., St. Louis, Mo. 





Self-Kleen Rake 


A new yard and garden tool, de- 
signed to save time and annoyance, 
is the recently -announced Self- 
Kleen Rake. This new rake is in- 
tended to eliminate the usual stoop- 
ing and bending when gathering 
up weeds and leaves from garden 
and lawn. Through a simple spring 
construction, automatic cleaning is 
achieved by a slight forward pres- 
sure on the handle. By this simple 
motion, it is reported that all sub- 
stance is cleaned from the rake’s 
teeth. This new rake is 20” wide— 
4” wider than the average rake— 
and is constructed with theavy 
gauge tubular steel. It has steel 
wire teeth, a piano-wire spring and 
is said to be rust-proof. It has a 
full 5-foot handle, is waxed or lac- 
quered, and all metal-working parts 
are guaranteed against defects in 
material and workmanship. Write 
The Self-Kleen Rake Co., 220 E. 
Walnut St., Green Bay, Wis. 


New Cabinet Hardware Display 


A new cabinet hardware-display 
board featuring 10 cabinet hard- 
ware items is now available to deal- 
ers. The board measures 1314x9%4 
and is delivered with each assort- 
ment in one box. In addition to the 
10 fast-selling items that come with 
the board, there are five additional 
items that can be ordered separately 
and mounted on the back of the 
board. Write Akron Hardware 
Mfg. Corp., Woodside, N. Y. 
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New Sliding Door Hangers 


The newest Sterling Hardware 
in the 600 Series is the No. 642 
Sliding Door Hanger. A top mount- 
ing hanger for wall pocket doors, 
it is designed for use with the 
streamlined No. 600 Steel Track or 
No. 601 Aluminum Track. The 
manufacturer emphasizes these ad- 
vantages: Requires exceptionally 
low headroom—only 114”; easily 
and quickly installed; fully adjust- 
able, both vertically and _ hori- 
zontally. No. 642 Hangers are 
made of cadmium plated steel. Twin 
rollers are made of high strength, 
molded phenolic. For installation 
sheet write Sterling Hardware 
Manufacturing Company, 2345 
West Nelson St., Chicago 18, IIl. 


Liquid Door Closer 


Early in 1952 The Hardware 
Products, Inc. will start production 
of a Universal Liquid Door Closer 
which can be mounted on either a 
right or left-hand door without any 
change to the mechanism. For de- 
tails write The Hardware Products, 
Inc., Reading, Pa. 





Portable Power Saw 


Rugged power, combined with 
features for easy handling, make 
the American portable electric- 
power saw a time-and-money-saving 
tool for contractor, builder and 
maintenance use. Comes equipped 
with telescoping guard and 814” 
blade. Will cut from zero to 45 
degree angle. Adjusts quickly, 
maintains constant depth. Improved 
driving ratio enables motor to de- 
velop 2144 h.p. under heavy cutting 
loads. Balanced for easy one-hand 
operation. The ripping guide is 


accurately calibrated and in addi- 
tion the front of the base plate is 
calibrated in inches so that many 
types of guide lines may be used 
either to the right or left of blade. 
Write the American Floor Surfac- 
ing Machine Co., 521 South St. 
Clair St., Toledo 3, Ohio. 





Electric Vacuum Lawn Trimmer 


The Trim Master Jr. has been 
designed to meet the need for a 
practical and serviceable mechan- 
ical-lawn trimmer for the use of 
homeowners and commercial users. 
It is designed to give a closer trim 
than is possible with hand shears, 
and is recommended for cutting 
steep banks, overgrown areas, tall 
weeds and for trimming ivy beds, 
etc. This tool is simple to operate, 
weighs only 7 lbs., and is balanced 
to give vibration -free operation. 
Write E. F. Britten & Co., Cran- 
ford, N. J. 


New Loc-Nail 


The new Loc-Nail operates when 
it strikes a stud. Just drive it like 
an ordinary nail and it clinches it- 
self. Loc-Nails are said to be the 
only clinchers recommended for any 
type or make of 144” and 25/32” 
non-wood sheathing. The nail per- 
forms in holes 112 to 120 and drives 
easily with sensitive responsive 
clinching. Automatic radial action 
clinches tight every time. The fine 
point eliminates spawling back of 
sheathing. Shoulder of the new Loc- 
Nail minimizes asbestos - siding 
breakage. Write E. G. Building 
Fasteners Corp., 101 Park Ave., 
New York 17, N. Y. 
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Rotary Tool Merchandiser 


The P & C Rotary Tool Merchan- 
diser is designed to combine the 
sure-fire sell and lower cost of self 
service with an irresistible urge to 
see, feel, and possess fine tools. 
Occupying only 18 inches of coun- 
ter or table-selling space, each P & 
C Thrifty-50 Merchandiser holds 
two each of the most wanted me- 
chanics’ hand tools. Shadow marked 
for easy stock keeping, plainly 
priced for customer convenience, 
and giving the prospective buyer a 
complete selection of sizes at a 
glance, the units have proved to be 
real tool movers. Write P & C Hand 
— Tool Company, Portland 22, 

re. 





New Circular Sus Blade 


This new “Bye tooth” circular 
saw blade for portable electric 
hand-saw machines, is an outstand- 
ing development in the circular 
saw field. After many experimen- 
tal designs the Disston research 
team has produced what it con- 
siders the best combination of tooth, 
blade, gullet, etc., for small cir- 
cular saws, up to 12 inches in 
diameter. In general, it has been 
learned that fewer teeth, combined 
with. a heavier, more stable blade, 
will result in a smoother cutting 
job with less power expenditure. 
The saw is sturdier, easier to main- 
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tain, with super-efficient cutting 
points. The reduction in number 
of teeth which lowers the work 
load on the rim also corrects the 
tendency of some saws to go “wild” 
at high speeds. The new saws are 
being made with many different 
types of arbor holes, so that they 
may be used in conjunction with 
any of the standard makes of por- 
table electric saws now on the mar- 
ket. Write Henry Disston & Sons, 
Inc., 1225 Tacony, Philadelphia 35, 
Pa. 
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Me EG “ a 
Simplified Adjustable Hanger 

Simplified adjustable hanger for 
solid or hollow core doors .. . only 
millwork required is *4’x114” hole 
in top of door. No mortising or 
special millwork. Has °4” adjust- 
ability range, 214” recommended 
headroom. Adjustment is made by 
turning slotted nut using nail set 
inserted in slots as a wrench. Write 
Washington Steel Products, Inc., 
Tacoma 2, Wash. 
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X-Haler Moisture Ventube 

A device which promises to put an 
end to paint troubles (blistering, 
cracking and peeling) is now being 
offered by Cornwall & Co. It’s a tiny 
tube 344” long which can be installed 
easily by the homeowner himself. 
All he does is bore a %4” hole in the 
middle of the studding space, near 
the top of each section, and insert 
the tube. If installed well in advance 
of painting, the X-Haler will all but 
eliminate dampness from the walls, 
according to the manufacturer. Lou- 
vered end of aluminum X-Haler is 
practically invisible from street, is 
insect and fire-proof, and can be in- 
stalled in either insulated or unin- 
sulated houses. It’s a fast seller, 
with a money-back guarantee. Write 
Cornwall & Co., 1408 E. 222nd St., 
Cleveland 17, Ohio. 











New Aluminum Jalousie 


A new aluminum jalousie has 
been introduced that is said to be 
so precision made that weather 
stripping has been eliminated. This 
new addition to the line of UALCO 
Lifetime Aluminum Windows is 
available in all standard sizes, as 
well as in special sizes, and in 
standard sized doors. The new 
UALCO jalousie is described as an 
ideal product to be merchandised 
to the vast remodeling market. For 
descriptive literature write Union 
Aluminum Co., Sheffield, Ala. 








New Slow Speed Oscillator 


A new easy-to-use animation 
mechanism has been designed to 
fullfill the need for a motor-con- 
trolled slow-speed oscillator. Vir- 
tually any degree of back and forth 
oscillation up to 90° can be pro- 
vided. A choice of 10 different rates 
of oscillation, from 4 to 30 cycles 
per minute, is available. This small 
compact unit is rated to swing, 
evenly and smoothly, any load up to 
one pound. It is ideally used to 
oscillate head, leg, arm or body 
motion in light-duty cardboard or 
Tekwood units. To use, the frame 
of the oscillator slips into a wooden 
slot or cardboard pocket at the back 
of the display. The mounting 
prong can then extend through a 
small opening in the display. On 
this prong the part to be oscillated 
back and forth is quickly fitted or 
attached. A_ descriptive folder, 
“119 ways to use back-and-forth 
motion” is available. Write Gale 
Dorothea Mechanisms, Elmhurst, 
in 2, Be Be 
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precision 
aluminum windows! 


THE LIFETIME WINDOW 


Year after year Metalart Precision 
Aluminum Windows continue to operate 


Be) QUALITY 
WOM APPROVED © ® 


° ° TYPE 
smoothly without attention sa no rust, A.W.MA. Quality Specifications — Materials, Constru 
decay, warp or swell. Painting is never tion, Strenggh of sections and Air infiltraty 
. ments — confirmed by PiTTSBURGH TESTING LABORATORY 
required. MEMBER” ALUMINUM WINDOW MANUFACTURERS ASSOCIATION 


LOOK AT THESE IMPORTANT FEATURES 


Handsome lines, functional design — more light for a given open- 
ing. Harmonize with any type surroundings, blend with all colors. 


Metalart is the only residential window with a sturdy 3!/."" wide 
frame. Metalart offers optional permanent neoprene factory glazing 
or job site compound glazing. Choice of adjustable spiral balances 
concealed in the sash or overhead-mounted stainless steel tape bal- 
ances. All hardware is stainless steel. The sweep lock is adjustable 
so that windows can at all times be closed tightly. Metalart offers 
modular sizes and optional muntin arrangements to meet all require- 
ments. Picture windows are available for use with both double-hung 
and casement windows. 


? WRITE FOR 16-PAGE METALART CATALOG 


rf Find out more about Metalart merits, including 
- sizes available, installation, etc. Write today for 
f our new Aluminum and Blue 1|6-page catalog. 
f Metalart Aluminum Window distributorships and 
dealerships available—write for complete details. 




























































CHOICE OF SCREEN TYPES 

Screens for double-hung windows are avail- 
able full length or half length with alumi- 
num frames. For added economy, a frame- 
less tension type screen is available. Standard 
size, quick- ian screens are available for 
Metalart Aluminum 
Casement Windows. 
They require no fitting 
and are pre-drilled for 
attaching simple clips. 














rant ARTS MANUFACTURING COMPANY, INC. 


P.O. Box 4144 Atlanta, Ga. 





Member of Aluminum Window Manufacturers Assn. 
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Rubber Sanding Block 

This all-rubber “3M” brand sand- 
ing block features a flat side for 
sanding flat surfaces, and a curved 
top-side for use on inside curves. 
The block is especially designed for 
use with 234” by 9” sheets of pre- 
cut home workship sandpaper. Its 
all-rubber construction permits its 
use for both dry and wet sanding. 
Sandpaper—whether used on the 
block’s curved or flat surface—is 
held firmly in place by three spikes 
set under flexible rubber flaps at 
each end of the block. The new 
block complements the line of “3M” 
brand Home Workship Sandpapers 
introduced by the 3M firm last year. 
Write Minnesota Mining and Man- 
ufacturing Co., 900 Fauquier St., 
St. Paul 6, Minn. 
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Allmetalloy Siding Trim 


Allmetal Weatherstrip Company 
announces the availability of All- 
metalloy Asbestos Siding Trims for 
outside corners, inside corners, and 
door and window trim. The manu- 
facturer reports that Allmetalloy 
trim being made from zinc, is rigid, 
better made and more accurately 
rolled and formed. The flanges are 
ribbed and the folds in the channel 
are rolled tight. The three shapes 
mentioned above are furnished in 
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10’ lengths, Other shapes are avail- 
able. Write Allmetal Weatherstrip 
Company, 2243 N. Knox Ave., Chi- 
cago 39, Il. 
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Sliding Loc-Clip 


This sliding Loc-Clip which is 
made in two sizes (14” and 34”), 
provides substantial labor savings. 
It slides back and forth so that the 
tiles can be aligned. No nails or 
hammer are required. Just push 
prongs in material. Good for square 
or T. G. joints. Floating construc- 
tion, 100% salvage, easy relining 
after work is done. Write E. G. 
Building Fasteners Corp., 101 Park 
Ave., New York 17, N. Y. 
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New Hardware Display Board 


Available promptly from your 
supplier is the new, compact Na- 
tional Lock No. 129 display board 
and cabinet hardware assortment. 
Recently introduced by the National 
Lock Company, the No. 129 assort- 
ment is a short line of fast-moving 
cabinet hardware. Included are 
glistening concave knobs, surface 
and concealed type hinges, drawer 
pulls and friction catches. Ma- 
terials are steel and die cast, Finish 
is bright chrome. No. 129 requires 
minimum investment and minimum 
counter space. Attractive display 
board is done in rich burgundy. 
Board is free. You pay only cost 
of applied hardware. Write Na- 
tional Lock Company, Rockford, Ill. 





Ball Bearing MallSaw 


Designed especially for construc- 
tion carpentry, this new T-inch 
blade MallSaw is said to give excep- 
tional power for its size and weight. 
A well-built motor, precision ball 
bearings and special gearing de- 
velop an abundance of cutting 
power at the blade’s edge. The ac- 
tual torque needed to cut wood 
faster with less pressure from the 
operator. The Model 72 MallSaw 
offers the handling ease and ma- 
neuverability of lightweight saws, 
with all the power and stamina of 
heavy duty models. Reinforced 
aluminum and magnesium alloy 
castings provide added strength 
while keeping weight at only 9 
pounds. Write Mall Tool Company, 
7725 South Chicago Ave., Chicago 
19, Tl. 





Metal Fastening Device 


A small inexpensive metal fas- 
tening device is known as _ the 
“Thumweld.” It is designed pri- 
marily to be used as a permanent 
fastener where rapid assemble or 
disassemble is important, or to 
replace screws or bolts securing 
parts that are occasionally removed 
for service or inspection as, access 
plates, radio parts, metal housings, 
panels, cable brackets, instruments, 
etc. The “Thumweld” fastener 
applies from one side and requires 
only the drilling of a 3/16” hole. 
Thumb pressure alone is sufficient 
to lock it in place. Once locked the 
fastener grips as securely as a 
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Mo dernizev~White 3000 


‘ DELIVERIES move faster by White 3000 


because this entirely mew kind of truck 
helps in so many ways. Orgill Bros. 
& Co., Memphis, Tenn., have a hand- 
some fleet of White 3000’s delivering 
hardware, building supplies and 
appliances throughout the Memphis 
area because they save time... cut 
delivery costs. 

Ask your White Representative 
about the advantages of modernizing 
with the White 3000 in your business. 


eet tae Here is part of the Orgill 

= fleet. Drivers all like its 
maneuverability . . . they 
: ’ 0) a 5 | LL save onloading andunload- 
| am La 3 f rece he : ‘ia 4?" po ing time, non. Power-lift cab 
Be { “7 “9 res ~ a saves on maintenance costs. 





Tips its cab to service 


THE WHITE MOTOR COMPANY 
Cleveland 1, Ohio 


For more than 50 years the greatest name in trucks 
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metal screw or bolt and will not 
jar loose. To release, a quick pry 
with a screw driver or thumb nail 
is sufficient. “Thumweld” fasteners 
are now available for hole sizes 
ranging from 4%” to %” and for 
metal thickness up to %%”. Write 
The American Shower Door Com- 
pany, 9641 Santa Monica Blvd., 
Beverly Hills, Calif. 





Interior Steel Doors 


The Amweld Building Products 
Division of The American Welding 
& Mfg. Co. will exhibit its interior 
steel door and frame units in booths 
197 and 198 at the Conrad Hilton 
Hotel, Chicago, starting January 
20. The units will be actually in- 
stalled and in operation. The Am- 
weld steel closet doors have been 
used in pairs, carrying out the 
“His” and “Hers” closet idea for 
bedrooms. It is easy to see from 
the above illustration that double 
closets with swing doors would take 
considerably too much floor space, 
and because of the virtue of sliding 
closets, which by-pass instead of 
swing, all the floor space is useful. 
Write Amweld Building Products 
Division of The American Welding 
& Mfg. Co., Warren, Ohio. 





Markwell Lever Tacker 


A new all-purpose tacker is an- 
nounced for applying building pa- 
per, roofing felts and undercourse 
shakes. It is known as the Mark- 
well “L3” all-purpose Builder’s 
Tacker, and may be used for install- 
ing the batt, blanket and foil-type 
insulation, as well as for applying 
the %-inch and %4-inch ceiling tile 
and wall plank, This tacker is de- 
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signed to materially reduce the 
time for applying cornerite and 
beads. It may also be equipped 
with detachable screen claws for 
repairing and making screens. The 
Markwell “L3” Tacker uses 5 sizes 
of flat wire heavy duty staples 
ranging in leg length from 11/64- 
inch up to 9/16-inch. Also, there 
is available a cement-coated staple 
in the 9/16-inch leg size, and rust- 
proof staples in the 5/16-inch leg 
size in copper and tinned copper. 
There is no adjustment necessary 
in order to use these different size 
staples in the same tacker. Write 
Markwell Mfg. Co., Inc., Industrial 
Products Division, 200 Hudson St., 
New York 13, N. Y. 





New Lockset Models 


Five National Lockset demon- 
stration models are available to 
dealers. These sturdily-built wood 
models effectively display and dem- 
onstrate the complete, nationally- 
known lockset line. The “4-in-1” 
model, 12” high and 10%” wide, 
displays 4 National Locksets (Key 
Lock, Turn button Lock, Privacy 
Lock and Knob Latch). The other 
four models are single demonstra- 
tors, with each lockset displayed 
individually. These compact models 
measure 7” high by 65%” wide. The 
locksets are completely installed in 
the counter display units and can 
be assembled and disassembled re- 
peatedly to demonstrate the ease 
and speed of installation. Complete 
lockset, protected by tissue wrap- 
ping, including screws, template 
and installation instructions, are 
included in each box. Boxes are 
shipped 20 to a case. Write Na- 
tional Lock Company, Rockford, III. 


Proto Wrench Improvements 


All Proto standard box wrenches, 
open end wrenches and combina- 
tion box and open end wrenches 
have been redesigned to improve 
their efficiency, appearance and ease 
of handling. The changes made can 


be grouped under these four head- 
ings: 1—Open End Heads. Jaws 
were made narrower to reduce the 
overall width of the new pear- 
shaped heads and thus permit work 
in closer quarters. 2—Shanks. 
Edges were well rounded and the 
long name panel between size mark- 
ings was replaced by a smooth, flat 
surface to make the shanks easier 
on the hands, to speed work and to 
enhance appearance, Sizes are still 
die formed for easy, permanent 
reading but in short panels on the 
narrow, streamlined shanks. 3— 
Finish. More operations were 
added. Open end flats and box ex- 
teriors are now polished with a 
high luster and shanks are given 
a satin finish. 4—Lengths. After 
a detailed study, most lengths were 
changed to provide the proper 
leverage for each wrench and to 
make the progression of lengths 
more uniform. Write Plomb Tool 
Company, 2209 Santa Fe Ave., Los 
Angeles 54, Calif. 

























Automatically 
SEALS DOORS AGAINST 
BRAFTS WHEN CLOSED! 





Stops Drafts Under Doors 


A practical device which stops 
all under-door drafts, saves heat 
(and thus cuts fuel bills) is known 
as Sentry Stop-A-Draft. It is sub- 
stantially constructed of metal and 
a thick strip of insulating felt, ac- 
tuated by a concealed mechanism. 
The device is easily attached across 
the bottom of any door, either in- 
side or outside, is inconspicuous in 
appearance, and may be finished to 
match the door itself. Upon closing 
the door, the normally concealed felt 
shield springs down snugly against 
the floor or rug, completely sealing 
the door-to-floor opening. When the 
door is opened, the shield instantly 
springs up into its concealed posi- 
tion, clear of the floor or rug, 
allowing the door to swing freely 
without rubbing or wearing either 
the floor covering or the shielding 
felt strip. Sentry Stop-A-Draft is 
manufactured to fit all standard 
doors 26” to 44” wide. Na- 
tional advertising was scheduled 
during fall months. An _ attrac- 
tive counter display, advertising 
circulars, and newspaper mats are 
now available for dealers. Write 
Sentry Stop-A-Draft Company, 
20 _— Wacker Drive, Chicago 
6, Ill. 
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GET SET FOR WINTER PROFITS 


with STEELCRAFT 


LOWEST COST ALUMINUM STORM SASH 
for any metal Casement Window 


IMMEDIATE DELIVERY 
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on @ Lowest Cost Aluminum Storm Sash 

ps @ Fits Any Metal Casement 

hs STEELCRAFT 

ool @ Installed On The Inside .. . In Place of | STORM || | 14 = 
10S Screens 3 SASH 


e@ Packed In Attractive Strong “Drop 
Tested”’ Carton 





























= e@e No Measuring — Standard Sizes for 
Over-the-Counter Sales 











— @ Installation by Home Owner is Easy 
and Simple 
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r There’s good profit and fast turnover in the sale of Steelcraft 
Aluminum Storm Sash. They’re easy to sell because they’re easy 

- ; to handle . . . packaged for over the counter sales. 

ea 

oq Home owners want them because they are: 

and 

ac- @ very low in first cost @ easy to store 

sm. 

rOSS @ light weight aluminum—easy : . 

in- co haat, tee @ will not mar walls or cut out light 

; in 

a @ positive insulation saves fuel @ attractive 

hee @ easy fo install @ maintenance free 

ling » 

one EASILY INSTALLED by home owner 

rug, on inside of casement in just a few 


MAIL THIS COUPON TODAY! 


minutes . . . just like screens. No fitting, 





@ 


no ing or trimming, no’ special 

i. B ks to at ihe Me yyy Co The Steelcraft Manufacturing Co., Dept. AL-152 I 
tools ‘- ac blind _— | 9017 Blue Ash Road, Rossmoyne, Ohio i 
no interference with venetian blinds. | Please send me complete information on Steelcraft Alumi- I 
num Storm Sash. I 
PE kink Acenbakoenedabatkenmenhee Pe saeasxiases 
Is WkeRnee nHEebeRkedhicenes heed eens ebes - f 
STEELCRAFT . 

ee ee ee aro rere, er 
MANUFACTURING COMPANY i 
ROSSMOYNE, OHIO (IN GREATER CINCINNATI) PL PiAeneaswedeaseerans Oe ee ee i 
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All-Purpose Bored-In Lock 


Sargent & Company has devel- 
oped an all purpose bored-in lock 
equally suitable for wood or metal 
doors. Its special advantages are: 
1) its self aligning feature that 
makes it independent of the door 
for proper functioning; 2) the sim- 
plification of the lock mechanism 
which makes possible a small cross 
bore with gracefully designed Knobs 
and Roses proportionate in size; 3) 
the application of a new design 
principle which makes the projec- 
tion of the Knobs always symmet- 
rical regardless of the thickness of 
the door through equal adjustment; 
4) a universal application of one 
Lock Case to doors of any swing or 
handing; 5) A Key and Knob 
bored-in lock with five different 
functions. Write Sargent & Com- 
pany, New Haven, Conn. 





Carbide Tipped Blade 


Stanley Tools has announced a 
new builders’ and roofers’ special- 
ized tool, the No. 1995 Carbide 
Tipped Blade, for use with the 
Stanley No. 199 Knife, offering 
faster, cleaner score-cutting of min- 
eral surfaced roofing and siding 
materials. This new blade ap- 
proaches diamond hardness for 
long-life cutting. Used singly in a 
trimming knife (Stanley No. 199) 
the carbide-tipped blade scores min- 
eral surfaced roofing and siding, 
asbestos cement flat sheets and 
shingles, corrugated asbestos ce- 
ment roofing and siding, and other 
abrasive composition siding and 
roofing materials. When combined 
in the same knife handle. with a 
trimming knife heavy duty blade 
(No. 1992), two-blade action is 
provided. First, the carbide-tipped 
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blade scores the mineral surface on 
roofing and insulating siding; then 
by turning the knife over, the reg- 
ular heavy-duty blade cuts through 
the remainder of the material un- 


der the mineral surface. The car- 
bide-tipped blade stays sharp. It 
is individually packed in a plastic 
envelope with instructions. Write 
Stanley Tools, New Britain, Conn. 


Paint, Mastics and Allied 


Products 





Paint Brush Display Racks 


The Rubberset Company’s paint 
brush display racks, introduced to 
the trade last fall, are reported to 
have met with unanimous enthusi- 
asm from dealers throughout the 
country. The high rate of brush 
refill orders from most dealers was 
evidence that these silent sales- 
men were largely responsible for 
increasing sales at the retail level 
in the last half of 1951. Racks of 
two types are now in use. Both 
are of husky wire construction, 
painted bright red. The counter 
rack, 2134” long, and 13%” tall, 
holds brushes of seven different 
sizes and grades. The wall rack, 
1314” by 1134”, has three slots for 
brushes, and will hold a total of 
24 brushes. Changeable signs to 
keep displays keyed to the seasons 
fit into a panel on each rack. The 
signs are supplied without charge. 
Write The Rubberset Company, 146 
Haynes Ave., Newark, N. J. 





New Paint Brush 


Recently released to the trade 
is the new pure Dextron-and-Bris- 
tle “Crusader” paint brush. One 
factor in favor of these new brushes 
is that no D. O. ratings are re- 


quired, and in addition are sold at 
much lower prices than pure hog 
bristle brushes. Write Whiting- 
Adams Co., Inc., 710 Harrison Ave., 
Boston 18, Mass. 





Gemaco Traffic Top 


Photo shows direct application 
of Gemaco Traffic Top by means of 
a rubber-faced squeegee by a home- 


owner. Gemaco Traffic Top is 
squeegeed on in two thin layers, 
allowing three to six hours drying 
time between layers. An applica- 
tion of Bond Coat was first used, 
utilizing Gemaco Floor Mastic 
Binder, mixed with water. This 
process is reported to completely 
rejuvenate the driveway and seals 
it against the weather for a good 
many years. The process. with 
Gemaco products took eight hours 
and the drive was ready for use 
by noon the following day. Ship- 
ments of three Gemaco chemically- 
emulsified asphalt products: Gem- 
aco Floor Mastic Binder, Gemaco 
Tuff Top and Gemaco Traffic Top, 
can now be made from Oakland 
and Inglewood-Los Angeles in Cali- 
fornia; East Providence, R. I.; Bal- 
timore, Md.; Mobile, Ala.; Si. 
Louis, Mo., and Columbus, Ohio. 
Write Maintenance Products, Inc., 
Columbus, Ohio. 


Luminous Paint 


Glo-All luminous paint (it glows 
in the dark) is easily applied; cau 
be used almost anywhere for safety 
and convenience: on house numbers, 
light switches, garage doors, flash- 
lights, door knobs, stairways, etc. 
Write Sterling Value Company, 
a a Northern Blvd., Great Neck, 
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Hollow Core or Solid Core..... 


ATLAS OFFERS 


EXCLUSIVE FEATURES 
IN 


FLUSH DOOR CONSTRUCTION 


[., the Atlas Hollow Core Flush Door, 
kiln-dried hardwood struts —running 
both laterally and perpendicularly — 
interlock to form a grid. Wherever two 
struts interlock, the outer corners are 
beveled to permit free air circulation. 
The carefully machined frames are of 
kiln-dried Poplar, Basswood or White 
Pine. Lock blocks on each side permit 
hanging from either right or left. Be- 
fore the surface panels are bonded to 
core and frame, the interior surfaces 
have been completely sized, to coun- 
terbalance the pull of the final exterior 
finish. 


Sor ee ER 


The core material of the Atlas Solid 
Core Flush Door is Balsa Wood—inert, 
proof against stress and warpage. 
With the same K factor as cork, Balsa 
has important sound-deadening quali- 
ties. Its low thermal conductivity means 
efficient insulation. Its light weight 
means light weight for the finished 
door. The core blocks are positioned 
within a frame of kiln-dried hard- 
wood. Lock blocks on both sides per- 
mit the door to be hung from either 
right or left. 
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Visit our displays: Cleveland—Building Materials and Equipment Exposition 
—January 22-24; New York—Northeastern Building Materials Exhibit— 
January 28-31; Chicago—lillinois Lumber and Material Dealers Exhibit— 


February 12-14, 


ATLAS DOORS « ATLAS PANELS 






PANEL AND DOOR DIVISION 


18 MANUFACTURING PLANTS 


Gladstone, Mich. 
Munising, Mich. 
Goldsboro, N. C. (2) 
Plymouth, N. C. 
Klamath Falls, Ore. (2) 
Portland, Ore. 
Williamsport, Pa. 
Newport, Vt. 


Anderson, Cal. 
Crescent City, Cal. 
Laurel, Del. 
Brunswick, Ga. 
Houlton, Me. 
Greenville, Me. 
Patten, Me. 
Cadillac, Mich. 
STATLER BUILDING, BOSTON 16, MASS. 
TELEPHONE: HANCOCK 6-0016 
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TELETYPE: BS-644 





The beauty of an Atlas Flush Door rests 
upon the simplicity of its lines and the 
quality of its surface panels. The choice 
of woods is wide—from the famous 
Northern Hardwoods to Southern Gum 
to Western Fir. Birch, Gum, White Pine 
and Oak lead in popularity. To your 
specifications—you have the choice of 
every suitable, exotic wood available 
anywhere in the world—such as Ma- 
hogany, Limba, Chen Chen, Avodire 
and Prima Vera. 


Less expensive paint grade veneers. 
are available when the door is to be 
painted. Stains on Gum offer a choice 
of Mahogany, Walnut and other “‘fur- 
niture’’ finishes. There is an Atlas Flush 
Door to match every architectural 
scheme. 


From standing tree to finished product, 
every Atlas Door is produced under 
one ownership, one standard of con- 
trol, one responsibility . . . Let us send 
you literature to file on both Atlas 
Doors and Atlas Panels. We'd like to 
get acquainted. Kindly address your 
inquiry to Dept. 37. 











24 SALES OFFICES AND WAREHOUSES 


Boston, Mass. New York, N. Y. 
Los Angeles, Cal. (2) Goldsboro, N. C. 
Oakland, Cal. Cleveland, Ohio 
Sacramento, Cal. Dayton, Ohio 
San Francisco, Cal. Oklahoma City, Okla. 
Denver, Colo. Tulsa, Okla. 
Chicago, III. Portland, Ore. 
Evansville, Ind. Pittsburgh, Pa. 
Detroit, Mich. Corpus Christi, Tex. 
Gladstone, Mich. Houston, Tex. 
Grand Rapids, Mich. San Antonio, Tex. 
Tacoma, Wash. 
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Versibond 
The flexible rubber back of a 
hard surface, plastic laminate 


known as Versibond permits this 
decorative material to be cemented 
directly to the base surface, right 
on the job site. This feature is said 
to eliminate the need for pre-fabri- 
cation on plywood. Versibond may 
be cemented to new surfaces of 
seasoned fir or spruce plywood, 
tempered masonite, thoroughly dry 
plaster, or equivalent base mate- 
rials. Typical applications include 
kitchen counter tops, bar and coun- 
ter tops, table tops, and numerous 
other surfaces. Complete instruc- 
tions for installing are covered in 
an illustrated manual. Write The 


Ohio Rubber Co., Willoughby, Ohio. 








Silicon Plastic Material 


Krak-Tite is the Silicon plastic 
material designed to cut the labor 
and material cost of drywall con- 
struction. It is reported to be the 
only patching and filling material 
on the market that will not shrink 
as it dries. Krak-Tite was designed 
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specifically for application in fin- 
ishing plaster board and insulation 
board. However, the manufactur- 
er points out that the prod- 
uct has already proved an econom- 
ical, efficient caulking material and 
all-purpose cement. Krak - Tite 
bridges and adheres equally to plas- 
ter, wood and metal. It contains no 
gypsum or other lime compounds. 
Therefore, all pigmented oil prim- 
ers and sealers can be used over 


Krak-Tite without fear of “hot 
spots.” 
Distributors interested in mar- 


keting Krak-Tite should write For- 
man, Ford & Co., 111 S. Second 
St., Minneapolis 1, Minn. 





Plastic Lip for Paint Cans 


A simple paint can attachment, 
combining a plastic lip and a wire 
handle, promises an end to paint 
losses from running and dripping, 
while serving also as a brush rest, 
wiper and can carrier. Designed for 
the professional painter as well as 
the household handyman or woman, 
the Norloc Paint-Boy is manufac- 
tured in two sizes, to fit both quart 
and gallon cans. Because Paint-Boy 
is wider than the can, it not only 
prevents running and dripping 
down the sides, but keeps the top 
rim and groove spotlessly clean and 
free from paint. By using Paint- 
Boy as a brush wiper, instead of 
the rim of the can, and by using it 
as a brush rest (brush handle leans 
against Paint-Boy’s wire bail), the 
painter is thus assured that excess 
paint will drain back into the can, 
leaving both inside and outside of 
top rim spick and span. A fool-proof 
method of attaching Paint-Boy to 
the can makes it a reliable and 
handy carrier. For descriptive lit- 
erature write Norloc Division, Nor- 
o_o Inc., Lockport, 






























Liquid Composition 

Nu Surfas Pen-trating Wax, an 
easy-to-apply liquid composition is 
announced by the Nu Surfas Cor- 
poration. The company claims the 
product reduces maintenance costs 
of wood, concrete, terrazzo, marble, 
ceramic tile, linoleum and_ cork 
floors, from 50% to 75%; provides 
new underfoot safety; and adds 
years to the life of commercial and 
industrial flooring. Moreover, it 
makes floors water resistant, 
grease-proof, stain-proof, mar- 
proof, and eliminates traffic lanes. 
Never again is waxing of any kind 
necessary. Available in 1, 5, and 
55 gallon containers. Product is 
composed of oil and solids blended 
to the consistency of water. Cov- 
erage per gallon averages approxi- 
mately 100 sq. ft. per gallon, two 
coats. Write Nu Surfas Corpora- 
tion, 7312 Bennett Ave., Chicago 
49, Ill. 
























Magic Marker 


Magic Marker is available for 
sketching, writing and marking on 
the widest variety of surfaces, both 
porous and non-porous, in an ink 
that is instant-dry, waterproof and 
launderproof. Magic Marker is 4 
throw-away-bottle marking unit. It 
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SELL THE LOCK 
THAT BRINGS 


..e THE SARGENT “4500” 


When you sell Sargent “4500” Line Locks, you can be 
sure that your customers will thank you for a good turn. 

The Sargent “4500” Lock gives complete satisfaction 
on every count! 

For maximum beauty, convenience and protection 
—no other lock in its price class has so many features! 

Let’s take a few: 

The “4500” Lock is especially designed for both 
entrance and interior doors . . . and has the key-in-knob 
action people want. 

...A full half inch throw of the latch bolt insures 
positive locking in strike. 

. .. Separate spring for the latch bolt insures smooth 
forceful latching action—twin springs for the knob hub 
create balanced knob performance. 

... It’s the most compact of bored-in locks. 


. . - Quick and easy to install, it requires only a 14” 
crossbore. 









. .. [It can be used in metal doors without reinforcing. 

Yes, the Sargent “4500” Lock has so many quality 
features, it increases your reputation and profits every 
time you sell it! 

Ask your supplier or us for complete information. 


Dept. 3A. 
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Sargent and Company new York. NEW HAVEN, CONN.- Chicago 


Builders Hardware and Fine Tools since 1864 


Bur_tptnc Propucts MERCHANDISER 


‘ 


133 





| 
| 
| 
| 














writes with a felt tip which is 
cleverly designed to permit fine, 
medium and bold one-stroke mark- 
ing. When the ink supply is finally 
exhausted, the long-lasting nib sec- 
tion is unscrewed from the bottle 
and attached to a fresh refill. Magic 
Marker is ideal for addressing and 
marking shipments, factory pro- 
duction and inventory-marking, 
office color-systems. The merchant 
can make his own price cards and 
signs; and the homeowner can eas- 
ily label jars, storage packages, 
plumbing and wiring continuity, 
garden tools, etc. The marker is 
spillproof since it has no loose ink. 
It is made in 9 colors including 
black and white. Write Speedry 
Products, Inc., 19 Rector St., New 
York 6, N. Y. 





Linzer's Anniversary Offer 


David Linzer & Sons, Inc., paint 
brush manufacturers since 1892, 
will commemorate its 60th year in 
business with a 1952 Parade of 
Special Anniversary Offers to the 
trade. First of many offers is a 
line of master painter brushes 
trademarked “Banner,” a 70-30 
blend. The “Banner” has been thor- 
oughly job tested and found to be 
highly efficient by painters. This 
70-30 blend passed rigid inspection 
by the Navy Bureau of Ships in a 
recent test. The “Banner Line” is 
made in 3”, 314” and 4” sizes with 
a 4” trim on each. During this an- 
niversary offer these brushes will be 
specially priced to the trade to sell 
at considerably lower prices. 
Throughout 1952 Linzer will con- 
tinue to introduce special anniver- 
sary offers to the trade on new lines 
of brushes in addition to its regular 
line of paint brushes for every pur- 
pose. Write David Linzer & Sons, 
Inc., 10-20 Astor Place, New York 
3, N. Y. 
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Patch Paste 


Schalk’s Patch Paste offers a new 
way to fill cracks, holes, joints in 
plaster, wallboard, wood. No mix- 
ing, sizing, sealing, shrinking. Can 
be painted over immediately. No 
waiting over night to dry. No 
sanding necessary. A product made 
from oils and synthetic resins—no 
water. Will not rust, discolor or 
deteriorate in can. When thinned, 
it makes an ideal Swedish Putty 
for leveling rough and irregular 
surfaces. Because it is water re- 
sistant, the product can be used for 
exterior as well as interior. Write 
Schalk Chemical Co., 3333 West 
48th Place, Chicago 32, IIl. 





New Glazing Compound 


A new glazing compound for 
sealing windows against moisture 
and dirt is known as Speedi-Glaze. 
The new product is claimed by the 
manufacturer to be superior to 
ordinary glazing compounds and 
putty because it hardens only on 
the surface, always remaining soft 
and pliable underneath to cushion 
the glass against high winds or 
vibrations from machinery. Be- 
cause of this quality, Speedi-Glaze 











will not crack or crumble. It ad- 
heres tightly to all glass, metal or 
wood surfaces and forms a perma- 
nent seal against moisture from 
rain, steam or frost, thus prevent- 
ing rotting or rusting of window 
sash. It also prevents dust, dirt 
and drafts from entering around 
window lights. Its pliability per- 
mits it to contract and expand 
with temperature changes and vi- 
brations. Speedi-Glaze is easy to 
remove when replacing window 
lights, since it peels off in strips 
instead of having to be chipped off 
in hard, brittle pieces as does putty. 
For descriptive bulletin write The 
Monroe Company, Inc., 10703 Que- 
bec Ave., Cleveland, Ohio. 


"Cedarizes'' Clothes Closet 


Cedar-Lux is a low-cost prepara- 
tion which enables homeowners to 
create a cedar closet with an ordi- 
nary paint brush. Available in 
powdered form, the purchaser 
merely adds water and brushes on 
Cedar-Lux as though it were paint. 
It is reported this product actually 
“cedarizes” a clothes closet, gives 
it complete protection at one-tenth 
the cost of actual cedar wood. 
Cedar-Lux is able to do this because 
it’s made by pulverizing the heart 
of aromatic cedar wood and by add- 
ing a non-volatile concentrated 
cedar oil produced by an exclusive 
process. Cedar-Lux is also a suit- 
able wall coating for dens, studios, 
attics, and recreation rooms, not 
only improving appearances but 
supplying a fragrant cedar odor. 
Being three times harder than 
plaster, Cedar-Lux may be sawed 
like wood, takes a screw and nail 
like wood, and can be planed. Write 
Cedar-Lux Products Company, Inc., 
703 Main St., Kansas City 6, Mo. 
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Paint Roller Redesigned 


Immediately upon acquiring the 
Evenizer Paint Roller, Products 
Engineering Company redesigned 
the roller to improve its appearance 
and performance. Instead of paint- 
dipping the wire frame, it is now 
cadmium plated. The plating not 
only improves the appearance but 
eliminates the possibility of strip- 
ping off the paint-finish when the 
roller is cleaned in a solvent. A 
firmer animal hair disc is being 
used, which eliminates the shedding 
of hairs during the painting, adds 
to the life of the roller and in- 
creases the amount of paint the 
roller can hold. The Evenizer Paint 
Roller requires no tray but can be 
dipped directly into a gallon can 
like a paint brush. It can be used 
with any oil, water or emulsion 
paint. Write Products Engineering 
Company, 39 Main St., East 
Orange, N. J. 





Color-ette Tinting System 


A new accurate color system has 
been developed that not only sim- 
plifies selection and mixing of inte- 
rior paints, but has low inventory 
and high profit for the retailer. 
Known as the “Over-Awl Color-ette 
Tinting System,” it is designed to 
eliminate the element of error in 
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the mixing of color. The System 
enables the dealer to offer 210 colors 
in three finishes with an inventory 
investment of around $500 includ- 
ing an attractive display and mer- 
chandising unit. Tests have shown 
a turnover of once a month in the 
base paints, Flat, Semi Gloss and 
Gloss with even greater turnover 
for the tinting colors which are 
known as “Color-ettes.” Colors are 
stocked in a plastic container which 
is packaged in a heavy manila en- 
velope with illustrations and direc- 
tions for mixing. Colors are made 
in approximately one minute and 
there is no possibility of streaking 
or not utilizing all the color re- 
quired. Write G. J. Liebich Co., 
931 N. Ogden Ave., Chicago 22, IIl. 





Colors Show Through Slots 


By shipping its line of colored 
tile in boxes with peep holes so that 
colors can be identified quickly, 
Wenczel Tile Company of Trenton, 
N. J., has virtually eliminated ship- 
ping errors, according to the firm’s 
vice-president, Chester Wenczel. He 
explains that the boxes were espe- 
cially designed by Stone Container 
Corporation’s Philadelphia division 
and the peep holes are technically 
known as punch-out slots. “People 
in our shipping department no 
longer have to read tile colors shown 
on boxes ready for shipment,” 
Wenczel points out. “Although com- 
plete written descriptions appear 
on each box, it is far easier and 
much more accurate to check colors 
by looking at tiles which show 
through the open slots. And con- 
tractors no longer have to juggle or 
open boxes to find the right colors 
for each job.” To give the boxes 
a more direct advertising function, 
Stone Container designed them with 
two-color printing on the three 
most visible sides—two sides with 
slots and tops. For information 
write Stone Container Corporation, 
Trenton, N. J. 





"Most Wanted" Colors 


The Eagle-Picher line of interior 
paints is offered in “most-wanted” 
colors as determined by actual sur- 
veys of potential consumers. These 
preferences were determined for 
Eagle-Picher by an _ independent 
color consultant agency. Thousands 
of housewives were asked to state 
what colors they would like to have 
on the walls of their homes. It is 
estimated that more than 85 per- 
cent of the preferences so stated 
are covered in a selection of 40 
colors. Of these, 17 are ready to 
use from the can and the other 23 
are simple intermixes of two col- 
ors, usually in equal parts. Many 
of the Eagle-Picher colors are pre- 
harmonized so that they will not 
clash with one another, or with 
other decorating. Colors in the line 
are keyed to present styles in other 
merchandise, even to currently pop- 
ular hues in toweling and shower 


curtains for the bathroom. Ready’ 


to use colors offered in addition to 
white are: Roman ivory, petal pink, 
citron, buttercup, dawn gray, sky 
blue, aqua, pine frost, seacrest, 
sandalwood, sprout, bright navy, 
flame, forest green, grotto blue, hot 
chocolate, and sherwood green. 
Write The Eagle-Picher Company, 
—- Building, Cincinnati 1, 
io. 
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Flat Plastic Lenieube 


Flat plastic laminate is now 
available for a wide variety of 
,building purposes. Alsynite Com- 
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Effortless Operation 


Gracefully designed, easy- 
moving Roto or Lever type 
operators and locking 
handles, as specified. Exten- 
sion type hinge for ease in 
cleaning. 



















Weathertight Seal 


Double contact construction 
gives snug fit. Positive cam 
action locking handle in- 
sures weathertight seal 
around perimeter of the 
ventilator. 


Lasting Service 
Solid steel sections; all 
corners electrically welded; 
cleaned and prime painted. 
A permanent installation. 


Write us for full information, also 
facts about Vento steel basement, 
utility and barn windows, Vento 
steel lintels for cost-saving block 
construction. 


VENT) Steel Products, 


249 COLORADO AVE. * BUFFALO 15, N.Y. 








pany of America, which created the 
corrugated fiber glass sheeting, now 
is said to be the only producer of 
flat plastic laminate in the United 
States. Flat Alsynite is being pro- 
duced at the rate of 50,000 square 
feet a month, with production rates 
to be stepped up rapidly. Both the 
San Diego, Calif., and the Ports- 
mouth, Ohio, plants are turning out 
the new flat sheeting. Write Al- 
synite Company of America, 4670 
De Soto St., San Diego, Calif. 


Gold Bond Velvet 


Gold Bond Velvet, described as 
‘“‘a sensational new paint for in- 
terior walls and woodwork,” has 
been announced by National Gyp- 
sum Company. It is stated that 
this ready-to-use, rubber-base fin- 
ish is so easy to apply with brush 
or roller that it fairly glides on. In 
addition to its exceptional ease of 
application, Velvet is said to pos- 
sess many other important fea- 
tures: (a) it requires no primer 
over most surfaces, (b) it has such 
unusual hiding power that one coat 
is usually sufficient, (c) where 
needed, a second coat may be ap- 
plied after four hours, (d) Velvet 
usually dries to the touch in 20 
minutes and, after an hour dries 
to a smooth, velvet-like sheen that 
is scrubable year after year. The 
manufacturer reports that Velvet 
is not apt to crack or chip because 
of its flexible film and is recom- 
mended wherever a tough, durable 
paint is needed. The standard Vel- 
vet line consists of 12 colors and 
Dover White. In addition, hun- 
dreds of other attractive shades 
may be obtained by combining 
these colors or by adding white to 
them. Gold Bond Velvet will be 
backed by an extensive advertising 
and sales promotion program this 
spring. Write National Gypsum 
Company, 325 Delaware Ave., Buf- 
falo 2, N. Y. 


Sewer Joint Packing 


Ropax sewer joint packing, to be 
used in conjunction with bitumi- 
nous joint sealing compounds, has 
recently been introduced by Press- 
tite Enginering Co. It is engi- 
neered to meet the need for tighter 





sewer joints where there are ad- 
verse soil conditions, excessive 
ground water, and low infiltration 
requirements. The product has a 
processed fibrous core impregnated 
and saturated with a blend of se- 
lected asphalts. When caulked, 
Ropax compresses and conforms in 
a compact mass to the shape of the 
bell, forcing the asphalt saturant 
into the pores and crevices of the 
pipe to effect a watertight seal. 
The saturant is designed to provide 
extra sealing material to the joint. 
Write Construction Division, Press- 
tite Engineering Co., St. Louis 10, 
Mo. 


Versatile Painting Instrument 


The new FleetWing Wall Coater, 
introduced by the Pittsburgh Plate 
Glass Company, is a highly versa- 
tile painting instrument. Seven 
inches wide, extremely light, and 
with unique paint-carrying facili- 
ties, it is equally efficient for cover- 
ing large wall areas or for cutting 
in corners, window frames, etc. It 
is said to be the fastest painting 
tool yet developed. The device uti- 
lizes a locked-in construction of spe- 
cially engineered paint brush bristle 
that enables it to accomplish aston- 
ishing results. The coater offers ad- 
ditional paint-carrying facilities 
and a built-in paint reservoir not 
possible to obtain with ordinary 
hogs’ bristle. The instrument con- 
sists of two narrow metal channels 
in which double-length strands of 
scientific bristle are so locked that 
they can never come out or shed to 
mar the finished paint job. The 
FleetWing Wall Coater has a spe- 
cially engineered handle that is 
clamped in place. Somewhat longer 
than the handles used on conven- 
tional paint brushes, it permits an 
easy, free-swinging stroke to pro- 
vide coverage for large areas. Write 
Pittsburgh Plate Glass Company, 
632 Duquesne Way, Pittsburgh, Pa. 
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Garage Doors 


Meet Sali S 3g 
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Weatherseals Garage Doors 


This Squee-Gee forms a tight 
weatherseal on the bottom of the 
overhead garage door; tends to 
level uneven surfaces under the 
door. Scientifically engineered to 
keep out snow, rain, sleet, it elim- 
inates drafts, gives protection 
against the door freezing to con- 
crete, eliminates the “bang’’ when 
the door is closed. The specially 
designed “Squee-Gee” action plus 
the genuine “live” rubber used in 
its construction, is said to insure 
resiliency and “spring” for years 
to come. Furnished for all over- 
head garage doors (old or new) in 
a wide variety of sizes, Anyone 
can apply in five minutes. Write 
United Products Co., 152 West 
Wisconsin Ave., Milwaukee 3, Wis. 








New toon Cine Door 


The Aluminum Products Corp. 
announces the addition to its ga- 
rage door line of a new canopy-type 
steel door in sizes 8x7 and 9x7. The 
new door features jamb-type open 
hardware, sturdily-built, and so 
simple in construction that just 30 
minutes is required for complete 
installation. The hardware is in- 
terchangeable with the track style 
On any eight or nine-foot Berry 
Steel door. The canopy door is self- 
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Superlite Panels are sheets of Masonite Presdwood, surfaced with a “Es 
high-gloss, durable baked-on plastic finish in twelve colors. Available in W y 
* a3 








sheet sizes 4 ft. wide, and from 4 ft. up Ns 
to 12 ft. long. Finished four ways: solid aN 
colors, tile design (4” x 4”square), Leveline 
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SUPERIOR WALL PRODUCTS CO. 
Philadelphia 40, Pa. 


‘for more than a decade’’ 


4401 N. American St., 
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aligning; it needs no pin-point 
hanging and can be installed by 
anyone with a few simple house- 
hold tools. See it at Booths 132 
and 133 at the NAHB show in Chi- 
cago, or write the Aluminum Prod- 
ucts Corp., 359 S. Jessie St., Pon- 
tiac, Mich. 





























For the Wider Garage 


Strand all-steel garage doors, in- 
cluding the new 9’-wide door now 
being produced for ,wider garage 
openings, are fully described in a 
16-page folder. Also described and 
illustrated are the Strand 8’-wide 
doors with receding (track) type 
or canopy type hardware, and the 
16’-wide door for double garage 
openings without a center post. A 
useful feature of the folder is de- 
tailed information on how to build 
garage door openings, including dia- 
grams and specifications for each 
type door in both wood frame and 
solid masonry construction. The 
Strand 9’-wide canopy door is 
shown above. Women appreciate the 
easy operation of the Strand door 
and the fact that it can be securely 
locked. For copy of folder write 
Strand Garage Door Division, De- 
troit Steel Products Co., 2244 E. 
Grand Blvd., Detroit 11, Mich. 






















Garage Display Door 


A special offer to dealers who 
will install the new Strand 9’-wide 
all-steel garage door as a display 
feature on their premises has been 
made by Strand Garage Door Di- 
vision of Detroit Steel Products 
Company. Dealers may have a full 
size 9’ x 7’ Display Door that is 
painted white with 2-color letter- 
ing for display in a garage open- 
ing, at a special price. The Dis- 
play Door is designed to help 
dealers sell more garage doors and 
more garage materials. Strand’s 
new door, designed to accommodate 
today’s wider cars, has new hori- 
zontal lines to give garages a mod- 
ern, low look. Rugged new “X 
type” steel bracing adds to strength 
of the one-piece all-steel door leaf. 
The door is a receding track-type 
and is shipped complete with pack- 
aged hardware. Like all Strand 
doors, it is galvannealed to protect 
against rust and to provide an ex- 
cellent base for paint without prime 
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coat. Write Strand Garage Door 
Division, Detroit Steel Products 
Company, 2244 E. Grand Blvd., De- 
troit 11, Mich. 





New Garage Door 


The new improved wicket or pass 
door on all How-ell-dor sectional 
Upsweep commercial garage doors 
is built to withstand the weight of 
a 200-pound man swinging on it, 
without sagging. One can now bolt 
the wicket door sections to the par- 
ent door sections with a 12-gauge 
steel piano hinge, with complete at- 
tachment from top to bottom of the 
wicket door. This hinge is cut to 
size and bolted with through bolts 
on both parent and wicket doors to 
insure a durable, perfect fit. Write 
the Howell Manufacturing Co., 
Cottman St. and Hasbrook Ave., 
Philadelphia 11, Pa. 
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"No Float" Garage Door 

The new Capitol Easy-Lift Door 
is constructed so that the ceiling 
and roofing joists can be put right 
on top of the plate, and still give 
operating room for the door. It op- 
erates on two tracks with ball- 
bearing rollers. Other features of 
the door which the manufacturer 
recommends to builders are (1) no 
side-sway or float; (2) complete 
weather-proofing by its metal strips 
which protect against all kinds of 
weather; (3) the door goes entirely 
inside the garage, when opened, 
coming to an easy stop against a 
specially - designed retarder; no 
chance of the door slipping—no 
portion of the door projecting in 
front of the garage to collect rain- 
water or snow. Write Capitol Prod- 
ucts, Springfield, Ill. 
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Doors in 36 Stock Sizes 


Sectional over head garage doors 
are available for stock deliveries in 
36 sizes ranging from 8’0” x 6’6” 
to doors in 14’, 15’, and 16’ widths. 
All Better-Bilt Doors are shipped 
complete with all wood sections, 
track, springs, hardware including 
lock, and installation instructions; 
with all wood sections drilled to re- 
ceive locking arrangements. For 
the new illustrated catalogs on the 
Better-Bilt Sectional Over Head 
Doors and the Better-Bilt Electric 
Operators with Radio Controls, 
write Better-Bilt Door Company, 
Egg Harbor, N. J. 
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New Narrow Panel 


The Raynor Manufacturing Com- 
pany announces the addition of the 
long narrow “Carved Raised: Panel” 
to the standard-size “Carved Raised 
Panel” door. The new long, nar- 
row panel lends itself to many 
forms of modern architecture such 
as ranch style homes. The stand- 
ard “Carved Raised Panel” requires 
five panels wide and four sections 
high for a single car door, whereby 
the new long narrow panel is only 
two panels wide and four sections 
high for a single car door. The 
company reports there is a wide 
variety of standard designs avail- 
able from which to make a choice 
and the panels can be arranged in 
any pattern to suit the door owner. 
Blank raised panels are also avail- 
able to be worked into the pattern. 
Special designs of the door owner's 
own creation are available at a 
slight additional charge. Write 
Raynor Manufacturing Company, 
Dixon, III. 
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CHOOSE HAMPTONITE 
because. . . it's quality made 


it's guaranteed 
Hamptonite ene ee g 
Doors are time-teste > ent 
satisfaction - giving . . . it's trademarked 


company with a repu- 
tation for dependable 
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. ‘ ; , 3%" 
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PECIAL 
ORDER... 


... is a "pain in the neck" to some mills, 
but to us it's a special opportunity to sat- 
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Heating, Ventilating, Home Appliance 





The Thulman Chimney 


A new lightweight, non-condens- 
ing flue, known as the Thulman 
Chimney, has just been announced. 
This unit consists of a vitreous, 
enamel-coated steel flue, jacketed by 
two concentrically placed aluminum 
ducts, spaced away from the flue 
and from one another by a stainless 
steel spacing device. The flue passes 
through a base section of alumi- 
num, and the two ducts terminate 
at their lower ends in this base sec- 
tion. This also serves to connect 
them together so that they form a 
continuous air passage, in which 
air enters from the outer duct, 
makes a complete 180 degree turn 
in the base and passes upward 
through the inner duct. As the flue 
becomes warm it heats the air in 
the inner duct, causing it to rise 
and be displaced by cold air enter- 
ing the outer duct. Write Chimney 
Sales Co., National Bank Building, 
Fredericksburg, Va. 
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Heatform—Model M Fireplace 


A newly engineered heat circulat- 
ing fireplace unit is now offered by 
Superior Fireplace Company. The 
unit affords a view of the fire from 
the front and both ends. Proper de- 
sign of throat, downdraft shelf, and 
friction-controlled damper assures 
clean, efficient operation, prevents 
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downdraft air currents from enter- 
ing throat, and gives a smokeless 
fire. Its design is especially adapted 
to modern construction, particularly 
ranch houses. For descriptive liter- 
ature and installation procedures 
write Superior Fireplace Company, 
1708 East 15th St., Los Angeles 21, 
Calif. 


Pre-Built Fireplace 


A new pre-built, carry-in fire- 
place, complete with chimney, can 
be installed in one day. This latest 
addition to the home is called 
Hearthplace, and is sold through 
lumber and building supply dealers. 
It is available in either wall or cor- 
ner models in a variety of finishes: 
mahogany, birch, knotty-pine, and 
prime-coated hard asbestos board to 
be finished to match any decorat- 
ing scheme. The Hearthplace is de- 
signed to supplement heat from the 
furnace in extremely cold weather, 
or for use as an auxiliary heater 
during the milder weather of spring 
or fall. Write Hearthplace, Inc., 
193 N. Elkhart Ave., Elkhart, Ind. 






Fireplace Grate 


This wood-burning grate is de- 
signed to hold fuel together for 
more even burning, and provides a 
better draft by raising the fire off 
the hearth. Ashes drop through to 
make cleaning unnecessary. Its 
simple design harmonizes with any 
fireplace. Made of heavy °%” welded 
steel bars, in three sizes—23”, 29”, 
and 35”. Write Heatilator, Inc., 
Syracuse 5, N. Y. 
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New Type Attic Fan 


Attic-fan installation has been 
greatly simplified by a new pack- 
age fan. This vertical discharge unit 
with built-in suction box measures 
around three feet square and pro- 
jects only 17-1%” above the attic 
floor. These dimensions make it 
ideal for use over narrow hallways 
and in low attics found in so many 
present-day homes. Installations 
can also be made over the kitchen 
or other rooms, depending on con- 
struction. In new construction, this 
fan can be installed in less than an 
hour. All that is needed is a ceiling 
opening and adequate exhaust 
areas, Fan, motor and suction box 
are all in one unit that rests on 
the attic floor. No screws or bolts 
required to hold it in place. Heavy 
rubber bases provides an air seal 
and cushion between fan frame and 
attic floor. Another feature of the 
package fan is an automatic ceiling 
shutter, operated by a wall switch. 
This shutter is installed by attach- 
ing to wood frame of ceiling open- 
ing. For literature, write Robbins 
& Myers, Inc., 387 S. Front St., 
Memphis, Tenn. 


New Furnace Available 


Guided by the outstanding per- 
formance records set recently by 
perimeter heating in smaller homes, 
Conco Engineering Works has now 
perfected a 100,000 B.T.U. counter- 
flow furnace designed for homes up 
to 2,000 square feet. It is a new 
Conco Ranchief model especially 
adapted for larger one-story base- 
mentless homes. Heretofore homes 
of this size had to employ a con- 
ventional heating system, or where 
a perimeter installation was used 
required two of the smaller counter- 
flow furnaces then available. The 
new counterflow is fully assembled 
and fire-tested at the factory, fully 
wired including all controls. Write 
Conco Engineering Works, Men- 
dota, Il. 
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the only attic stairway 
| equipped with 


ROLLER. BEARINGS 


! 
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Life time, 
factory packed 


ROLLER BEARINGS 


make raising and 


lowering stairway 


practically effortless. 


Precision Parts Corporation, not 

content with the smoothest and 

easiest operating stairway on. the a 

market, equipped their Precision Folding Stairway 

with roller bearings for still smoother and easier 

operation. Actuated by counterweights which 
erate on these bearings the stairway is practically 

100°, free of friction and all but raises and lowers 

itself. 

OTHER OUTSTANDING FEATURES: 


Constructed of No. | kiln dried poplar. Heavy 
cast aluminum alloy brackets, rocker arms and 
hinges. Composition safety treads on steps. Door 
panel insulated with F aadoort. Requires no attic 
space. Approved by F.H.A. everywhere. 

See the Precision Folding Stairway at the NAHB 
Show or write direct today. 


Manufactured by 


PRECISION PARTS CORPORATION 


402 NORTH FIRST STREET 
NASHVILLE 7, TENNESSEE 
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SELL THEM THIS OVER-HEAD DOOR 
THAT'S 14 WAYS A BETTER BUY 


14 SPECIAL 
FEATURES 














IT'S THE FRANTZ...SECTIONAL-TYPE 


$ ger 
VER?? GARAGE DOOR 


e Simple in design, easy to adjust, smooth in opera- 
tion, surprisingly low in cost . . . that’s the modern 
Sectional-Type “Over-the-Top” Garage Door. Here is 
a door rugged enough to withstand the hardest use and 
roughest weather, yet perfectly balanced for light- 
running, automatic action. A turn of the handle starts 
it up and in — completely out of the way. Adjustable 
brakes prevent slamming or rebounding . . . door rolls 
freely, quietly on ball-bearing rollers. Equipped with 
quality Frantz hardware throughout, the new “Over- 
The-Top” Sectional-Type Door comes in the following 
sizes: 8’ x 7’, 8’ x 66”, 9’ x 7’, 9’ x 66”, 15’ x 7’, and 
16° x 7’. Only 13144” of headroom are required for 
installation. 





SEE IT — TRY IT — AT THESE DEALER SHOWS! 


Jan. 15-17—Minneapolis Feb. 6- 8—Atlantic City 
Jan. 22-24—Cleveland Feb. 12-14—Chicago 
Jan. 29-31—Milwaukee Mar. 4- 6—Indianapolis 
Feb. 5- 7—Grand Rapids Mar. 12-14—Des Moines 
Feb. 6- 7—Pittsburgh 


FRANTZ 


GARAGE DOORS AND HARDWARE 





FRANTZ MANUFACTURING CO., STERLING, ILLINOIS 


141 











Kitchen Ventilating Hood 

A newly-designed kitchen ven- 
tilating hood that fits standard 
kitchen cabinets is now available. 
The hood fits low over the range 
and traps the by-products of cook- 
ing at their source, thus increasing 


the efficiency of the exhaust blower 
unit. Back panel extends to cook- 
ing top, eliminating the cost of tile 
or other special materials. The 
ventilator incorporates lights and 
switches under the nose of the hood 
and is equipped with or without a 
blower unit. Cabinets over the stove 
conceal the blower unit and vent, 
and permit a more symmetrical 
kitchen design. Two models of 
blower unit are offered, 300 and 425 
c.f.m. Aluminum foil filter prevents 
grease accumulation in blower and 
washes clean in any household det- 
ergent. The hood is made in two 
styles: Provincial scalloped design 
in copper baked enamel finish and 





Products which 
may be used in 
complete room of 
PHILIPPINE 
MAHOGANY 


Plywood 

Mouldings 

Lumber 

Doors 

Tropiewall 
Paneling 

Apitong Flooring 





You'll be amazed at how fast your profits soar 
if you AIM TO SELL A ROOM ... instead of 
separate pieces. 

Plywood, Mouldings, Lumber, Doors, Tropic- 
wall Paneling, and Apitong Flooring— all of 
Philippine Mahogany make one complete 
luxurious room interior. And there is a choice 
of several species: White Lauan, Red Tanguile, 
Almon. 


Philippine Mahogany is a low cost economical 
Hardwood Plywood that has the luxury look. 
Upkeep is also economical because once a 
room is paneled in Philippine Mahogany, it 
needs no re-painting, no re-papering, no ex- 


_ pensive remodeling. It will last a lifetime. 


Sell Rooms of Philippine Mahog- 
any and watch your profits grow. 
Mail coupon today. 


AETNA PLYWOOD & VENEER CO. 
1732 N. Elston Avenue, Chicago 22, Illinois 


Please send special literature on complete ROOMS of PHILIPPINE 
MAHOGANY. 


FIRM NAME 


Aristocrat, a modern design that 
blends with any kitchen decor. For 
descriptive folder and roughing-in 
details, write Stanthony Corpora- 
tion, 6900 San Fernando Road, 
Glendale 1, Calif. 


22 B® 


Built-In Gas Cooking Unit 


A pioneer manufacturer of in- 
sulated gas ranges now announces 
a line of gas built-in cooking units. 
Included in the line is an oven 
which can be built into a kitchen 
wall, or incorporated as a part of a 
kitchen cabinet arrangement. At 
the same time, to answer the cur- 
rent demand for decentralized cook- 
ing facilities, the firm has designed 
two gas burner units—completely 
detached from the oven—which can 
be built into cabinets or onto 
counter tops, either adjacent to the 
oven or in the other areas of the 
kitchen. The units are an in-a-wall 
oven and an in-a-top “drop-in” 
three burner. In addition, the com- 
pany is contemplating production 
of an on-a-top four-burner unit to 
fit on a 27”-wide cabinet. Some of 
these units will be exhibited at 
the NAHB Convention in Booths 
34, 35, 36, in the Casino Room of 
the Congress Hotel, Chicago. Write 
— Corporation, Shelbyville, 

nd. 
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Fireplace Basket 


Wood and solid fuels are said to 
burn better, and give more heat in 
this attractive fireplace basket. It 
holds fuel together for better burn- 
ing; improves combustion by per- 
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mitting air to circulate under and 
through the fire. The open spindles 
at sides and back allow greater heat 
radiation. The basket can be 
quickly converted to a wood cradle 
by removing the ends. Its poker- 
operated shaker grates empty ashes 
from basket without handling. It is 
made of extra-heavy cast-iron with 
flat black finish and harmonizes 
with any style fireplace. Dimen- 
sions: 26” front, 20” back, 15” 
wide, 11” high. Write Heatilator, 
Inc., Syracuse 5, N. Y. 
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Gas Conversion Burner 


This new conversion burner, listed 
by A. G. A., has a natural and 
mixed-gas input range from 75,000 
to 265,000 Btu. per hour. Adjust- 
able for use in either round or rec- 
tangular fireboxes, it also is avail- 
able in a special model with a lower 
burner head position. This is said 
to be advantageous when installa- 
tion is made in wet base boilers. 
Standard burner, model number 
NGC-265 and special type, model 
number NGCW-265, come with a 
red baked enamel finish on a heavy 
steel burner duct. An automatic 
safety pilot and a solenoid type 
electric gas valve, both made by 
White-Rodgers, are standard equip- 
ment. Manual operation in event of 
power failure is provided for, and 
a Minneapolis-Honeywell type 
TM81C heat anticipation thermo- 
stat is included. Write the Na- 
tional Radiator Co., Johnstown, Pa. 





NuTone "Heat-A-Lite" 


The NuTone “Heat-A-Lite” is a 
combination all-electric ceiling 
heater, overhead light and air cir- 
culator, designed to overcome the 
disadvantages and hazards of ordi- 
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nary wall or portable auxiliary 
heaters. The most important advan- 
tage of “Heat-A-Lite” is that it is 
installed in the ceiling, out of reach 
of children’s hands and where there 
is plenty of space. Scarce wall space, 
particularly in bathrooms, is left 
for other necessities. It is ideal for 
bathrooms, bedrooms, nurseries, 
recreation rooms and other small 
areas in the home to be heated, 
lighted and air circulated, “Heat-A- 
Lite” gives more uniform warmth 
than ordinary wall heaters—users 
are not scorched on one side while 
freezing on the other. Heat that 
ordinarily rises in a room, laying 


stagnant at ceiling level, is not 
wasted because the fan draws the 
air from ceiling level and forces it 
down into the room. For summer 
comfort, some models are equipped 
to operate without the heating ele- 
ment to provide a circulating flow 
of cool air throughout the room. At 
the same time, the recessed over- 
head light gives soft, non-glare illu- 
mination to even the darkest cor- 
ners of the room. “Heat-A-Lite” is 
quickly and easily installed in the 
ceilings of both new and old homes. 
It’s easy to clean, too. Write Nu 
Tone, Inc., Madison and Red Bank 
Roads, Cincinnati 27, Ohio. 




















The Complete 


ALL nO NEE gindow Unit 








COSTS NO MORE TO USE THAN DOES USING ORDINARY FRAME, 


SASH AND WEATHER STRIPPING. 


This outstanding window unit utilizes the best in aluminum weather 
stripping and the highest type of oil tempered coil springs. All 
dados are primed immediately before assembling—all edges of all 
sash are treated with paraffin oil as assembled—frames and sash are 


toxic treated. 


The above features assure your customer of smooth operating, long- 
lifed units carefully manufactured by experienced mill workers. The 
price is competitive yet the ALL ’n ONE carries a better dealer 
profit. A few exclusive distributorships are still open. 


For convenience 
use coupon 


The Unit Window Co. ee ee 
1535 So. Main St. Address ..... 
South Bend, Ind. 

ee 


....Send prices and literature on ALL ’n ONE Windows 
....Send information on distributorship arrangements 


eee eee eer eee eeeeeeeeeeeeeeeeeseeeeeeeeeese 


THE UNIT WINDOW CO. 


1535 So. Main St. 
South Bend, Ind. 
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Winter Air-Conditioner 


A new line of oil and gas fired 
winter air-conditioning units is de- 
signed for both up flow and hori- 
zontal flow installations. This new, 
improved 200 Series includes four 
sizes, ranging from 120,000 to 200,- 
000 Btu. capacities, that heat, filter, 
humidify, and circulate warm air to 
every room. The blower, burner, 
and humidifier are automatic, elim- 
inating any need for hand opera- 
tion. The horizontal flow unit, con- 
structed of heavy gauge steel with 
electrically welded seams for added 
strength, is built to give years of 
service. The motor and blower is 
designed to form an integral unit, 
and is insulated on special rubber 
cushions to absorb vibrations, The 
new up flow unit is designed for 
homes requiring up to 145,000 Btu. 
capacities. The smallest of these 
units—Model UF-212—is 32” wide, 
46” deep, and 83” high. Including 
the blower, the entire heating unit 
occupies only 10 feet of floor space. 
All units in this 200 Series are 
available for either gas or oil. Write 
the Majestic Company, Huntington, 
Ind. 





*§ 


indow and Portable Fan 


New 1952 Combination Window 
and Portable Fan, Model 2052, is 
for use in sash-type windows. It 
has 3-speed motor and comes com- 
plete with metal spacer panels, ad- 
justable for windows from 30% to 
39” wide. This fan moves 2,500 
cubic feet of air per minute, at 
high speed. It is 22” square, 514” 
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deep and weighs just 25 pounds. 
The unit may be easily lifted from 
the metal spacer panels and re- 
versed from intake to exhaust posi- 
tion, thus pulling stale, hot air 
out ... from one or more rooms. 
Windows may be opened or closed 
freely without interfering with or 
removing fan. Hub of fan blade is 
mounted in rubber (a patented fea- 
ture) which assures super-quiet 
operation. Finger-proof guards 
(front and rear) make the fan 
safe for use anywhere, especially 
in homes with small children 
around. It is easy to carry around 
for use anywhere in the home. 
Lifts from the expanders by carry- 
ing handle. Makes a wonderful air 
circulation when placed on floor or 
table. Write the Lau Blower Com- 
dy 2010 Home Ave., Dayton 7, 
io. 





Rex-Airate 


Air Controls, Inc., presents the 
newest member of the Rex-Airate 
line of window and attic comfort 


cooling fans, the “Casaire,” 14” 
and 16” portable window fan for 
steel casement windows. Designed 
for homes, offices or apartments, 
this model can cool and ventilate 
up to four rooms quickly and effi- 
ciently. Featuring attractiveness in 
design, the Casaire is finished in a 
cool Hammerloid green and white, 
which blends into any type of fur- 
nishings. There is little noise or 
vibration because of the Neoprene 
cushioning, and there is no radio 
or TV interference. The rear grille, 
another Rex-Airate safety feature, 
keeps fingers and curtains from the 
turning blades. Installation of the 
Casaire can be accomplished in a 
few minutes. By simply sliding the 
hanger bar in place, and plugging 
in the nine-foot extension cord, the 
fan is ready to operate. Write Air 
Controls, Inc., 2310 Superior Ave., 
Cleveland 14, Ohio. 
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Prefabricated Chimney Top 


The new special rain cap and cir- 
cular baffle plate, now installed on 
all Vitroliner prefabricated chim- 
neys, provides protection from wind 
and rain, preventing backdraft at 
all times. Each of these units is 
welded into the chimney-top hous-§ 
ing, forming one single unit. Mod- 
ern Vitroliner chimneys are de 
signed for one or two-story houses 
and are listed by Underwriters 
Laboratories for use with all fuels, 
oil, gas or coal. According to the™ 
manufacturer, these lightweight 
chimneys provide greater heating 
plant efficiency, better draft, attic 
ventilation and floor space saving 
features. The cost is approximately 
one-half that of masonry construc: 
tion. Write Condensation Engineer- 
ing Corp., 3511 West Potomac Ave, 
Chicago 35, III. 


Single Unit Ventilator 
This Weather-Bloc single uw 
ventilator is designed for gla 
block small _ panels. Standart 
Weather-Bloc has glass louvers 1! 
side and outside. 6, 8 and 12-in¢! 
sizes. Economy Weather-Bloc hé 
steel louvers—permanent on th 
outside and adjustable on the 1 
side; 6 and 8-inch sizes only. Uti 
ity Weather-Bloc has permanel 
stainless steel louvers on the ot! 
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You sell top quality 

when you stock the 

we Gensco Stenman 
2 line of shelf and 
_?" builders’ hardware. 
They’re made 

from the finest ma- 

>p terials by one of the 
nd cir- oldest and most ex- 








led on perienced manufac- 
chim. turers in the world. 
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Stock this com- 
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houses right price—and 

vriters watch your volume 
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to they Complete line of 

— ball and plain bear- 

a ing, loose pin, ball An excellent general-purpose softwood, 
saving Pel ope ap butts straight-grained and easy to work. Its fine 
— aa A some” — nailing properties, ability to take and to hold 
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paint, and small, non-bleeding knots make it 
ideal for top-quality siding, paneling, and all 
architectural woodwork. 


p ineel- 
c Ave, 





Butt Hinges 


This is but one of ten fine softwoods from member 
mills of the Western Pine Association. All are 
manufactured, seasoned and graded to exacting 
Association standards. Lumber dealers, builders, 
architects and wood users have found them 
dependable and best for many construction uses. 


THESE ARE THE WESTERN PINES 


IDAHO WHITE PINE 
PONDEROSA PINE * SUGAR PINE 


GENSCO CROWN BRAND 
WOOD SCREWS 


Complete range of 
sizes in flat, round 
and oval head— 
brass, bright steel 
or blued finish. 


THESE ARE THE ASSOCIATED WOODS 


LARCH * DOUGLAS FIR 

WHITE FIR * ENGELMANN SPRUCE 
INCENSE CEDAR * RED CEDAR 
LODGEPOLE PINE 





le uni 
r glass 


tandary Write for free illustrated 


vers Il Facts Folder 
12-inck WRITE FOR LITERATURE about Lodgepole Pine. 
loc ha Address: 


Western Pine Association, 
Yeon Building, 
Portland 4, Oregon. 


on tht 
the it 
y. Uti 
rmanell 
jhe ol 


GENSCO TOOL DIVISION 


GENERAL STEEL WAREHOUSE CO., INC. 
1812 North Kostner Avenue e Chicago 339, Illinois 
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side and adjustable glass louvers on 
the inside; 6, 8 and 12-inch sizes. 
Write Air Rectifiers, Inc., 3734 
North Southport Avenue, Chicago 
13, Illinois. 





Tankless Water System 


A new tankless domestic water 
system, the Close-Cupld Balanced- 
Flow Jet, is “the only pump of its 
kind’—a complete, self-contained, 
shallow-well water system that op- 
erates without a _ storage tank. 
Within pump capacity (520 GPH 
at 10 ft. suction lift), the Balanced- 
Flow’s self-adjusting capacity fea- 
ture provides fresh-running water 
in just the quantity desired, no 
matter how many outlets are in 
use at the same time. The Close- 
Cupld construction of the new pump 


offers several important selling fea- 
tures. Permanent alignment, quiet 
operation and freedom from wear 
are assured. The rotating impeller 
is the only moving part. Installa- 
tion is simple—and the pump can 
be installed almost anywhere, since 
it measures only 20” x 11144”x 15” 
overall. Important engineering 
steps have been taken to resist 
corrosion in the new pump. For 
descriptive literature write the 
Goulds Pumps Inc., Seneca Falls, 
me 





Lower Pressure Boiler 

To meet the demand for lower 
pressure boilers in the 1% h.p. 
capacity range, Livingstone En- 
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gineering Company announces two 
new Speedylectric Boilers, Models 
LP-14% and 400-114. Heretofore, 
the series 1% boilers were avail- 
able only in three pressure ranges, 
Models 500-144 100 psi, 600-114 
200 psi, 700-114 250 psi. The addi- 
tion of these two new models com- 
pletes the line making available a 
11% h.p. Speedylectric Boiler Model 
LP (maximum pressure 15 psi) and 
the Model 400 (maximum pressure 
50 psi). Available for 220, 440 or 
550 volts single phase power, these 
new Series 114 boilers are compact, 
14-inches wide, 22-inches long, 28- 
inches high and require 15 kw 
power input for maximum steam 
output. On 220-volts single phase, 
68 amps are required to deliver 45- 
pounds of steam per hour or a heat 
output of 50,000 Btu. per hour. New 
Speedylectric Boilers can be used 
on closed or open systems, and 
where continuous boiler operation 
is required, accessory water feeders 
are available. Write Livingstone 


Engineering Company, 100 Grove 
St., Worcester 5, Mass. 





New Westinghouse 
Dehumidifier 


The Westinghouse Electric Appli- 
ance Division has introduced a 
new electric dehumidifier that can 
remove from the air up to three 
gallons of water every day. The 
compact two-foot high cabinet-like 
device “will definitely help prevent 
molding and rotting in basements, 
rusting of tools in the workship, 
swelling of doors and partitions in 
recreation rooms, and other nui- 
sances that result from excessive 
moisture,” it was reported by H. F. 
Hildreth, manager of the Westing- 
house refrigeration specialties de- 
partment. Operating on the prin- 
ciple of an air conditioning unit, 
the dehumidifier traps water just 
as the outer surface of an ordinary 
glass of cold water does on a warm, 
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Make that would be tile customer a customer. Tile 
laying becomes a cinch with a JMJ Tile Cutter 
on hand. Mitres, angles, out of line walls . . . Just 
a breeze. So, make that tile sale by suggesting a 
rental machine. 







REMEMBER (1. Profit on the tile 
YOU GET )2. Profit from rental 


Inquire of your distributor or send name and ad- 
dress to JMJ, Dept F2 for full information about 


DEALER CUTTER RENTAL PROGRAM 


‘Rental program includes free ad mats, rental forms, and counter 
displays. 


J.M.J. PRODUCTS CO. 


24m 
RS 9 ENGINEERS MANUFACTURERS 


a> 


BELLEVILLE ILLINOIS 
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Many sales opportunities 
eece with RED-|-POST 





























A-8, A-Il| A-6 OUTDOOR A-I,A-I SPECIAL, A-7,A-9,A-10 
MAIL BOX LANTERN yes Ran Rina CLOTHES 
POST POST TACK POST POST 


Complete line of posts. Each Red-I-Post packed individually 
in cartons for easy handling by you and your customer. Saves 
space in warehouse. Made in standard sizes. 


For prompt information and prices, write . 


THE SAWHILL MANUFACTURING CO., SHARON, PA. 


Name 





Firm 


Address 











KEEP FLOORS LEVEL AND SAFE 


THE SAWHILL MANUFACTURING COMPANY 
SHARON, PENNSYLVANIA 
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humid day. Air is drawn into the 
unit by a fan and passed over a 


copper -tubed evaporator. Excess 
moisture in the air condenses on 
the cold copper tubes and drains 
off into a 12-quart bucket at the 
rear of the unit. The dried air 
then is blown back into the room. 
If desired, the condensed water can 
be piped directly to a floor drain. 
Write Westinghouse Electric Appli- 
ance Division, Springfield, Mass. 


Stiglitz New Superliner Line 


Stiglitz Furnace and Foundry 
Company has started production on 
its 1952 line, featuring a complete 
new series of Warm-Aire Gas Cir- 


culators, in 30, 40, 55, and 70,000 
B.T.U. ratings. Modern design has 
been achieved with smooth flowing 
lines and a heat-resistant silicone 
finish that blend perfectly with 
modern or traditional home fur- 
nishings. The new heaters, desig- 
nated as “Superliners,” will be ex- 
hibited at the January Furniture 
Market, in spaces 1761-1762. In 
addition to the eight gas circulators 
in the Stiglitz Superliner line, a 
new oil circulator will be unveiled 
at the January showing, and a com- 
plete range of gas, oil and coal 
heaters in all sizes will provide a 
heater for every type of customer. 
Write Stiglitz Furnace and Foun- 
dry Company, Louisville, Ky. 





Here’s the sign of fine Redwood... ;: 


CRA 


The CRA grade mark is your guarantee of i} 
Redwood that will always perform as only Red- Bis b 


wood can perform. 


It tells your customers they're getting Redwood 
that’s uniformly graded, precisely milled, and 


carefully dried and seasoned. 


Why take chances? Always feature CRA grade- 
marked, trade-marked, Certified Dry Redwood 
—the Redwood you can be sure of —the Red- 
wood processed by the member firms of the... 


CALIFORNIA REDWOOD ASSOCIATION 
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HOLMES EUREKA LUMBER CO. 
NORTHERN REDWOOD LUMBER CO. 
THE PACIFIC LUMBER CO. 
ROCKPORT REDWOOD CO. 
SIMPSON LOGGING CO. 

UNION LUMBER CO. 

WILLITS REDWOOD PRODUCTS CO. 
ARCATA REDWOOD CO. 

COASTAL PLYWOOD & TIMBER CO, 
HAMMOND LUMBER CO. 








Projecting Corner 
Fireplace Design 


The Donley Bros. Co. has avail- 
able its own design of a handsome, 
Projecting Corner Fireplace. It 
illustrates the practical use of Don- 
ley designs shown on page 47 of 
the Donley Book of Successful Fire- 
places. Write The Donley Bros Co., 
13928 Miles Ave., Cleveland, Ohio. 


Suspended Furnace 

A suspended or special applica- 
tion oil-fired warm air furnace in 
two sizes is now available. The 
most common usage is to suspend 
this furnace from a ceiling to heat 
commercial buildings by direct air- 
blast or attached to duct-pipe. This 
furnace can be used to heat a base- 
mentless home without a utility 
room by installing the unit in the 
crawl space underneath the house 
or in the attic. Provision has been 
made for pipe legs and flanges to 
support the furnace on the attic 
floor. Only 20” in height, the fur- 
nace can also be installed in partly 
excavated or low-ceiling basements. 
Write Delta Heating Corporation, 
Cole Street at Reading R. R., Tren- 
ton 8, N. J. 























Wayne Adds New Units 


New additions to the Wayne 
Home Equipment Company 1952 
line of gas and oil heating systems 
include a 75,000 BTU gravity warm 
air furnace, oil-fired; three sizes of 
blower filter package units; 75,000 
and 85,000 BTU oil-fired, cased 
Down-Flo winter conditoners; 90,- 
000 and 112,000 BTU oil- fired 
“build-in” type Down-Flo winter 
conditioners; an 85,000 BTU ceil- 
ing suspension oil-fired winter con- 


 ditioner; and three suspended gas- 


fired winter conditioners. Features 
claimed for the new units are avail- 
ability for competitive selling, and 
efficient performance for operating 
economy. All units carry UL or 
AGA approvals. For descriptive 
folder write Wayne Home Equip- 
ment Co., Inc., 800 Glasgow Ave., 
Fort Wayne 4, Ind. 
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Beauty of design 
Smooth operation 
Fast installation 


Finest construction 


@ Absolutely Weather Tight 
@ Sash completely Pre-fitted 
@ Toxic Treated if Desired 


@ Completely Weather Stripped 





On merit, Dixon Weather-Lok is the best 


window unit for you to sell. Don't be sat- 


gives you. Contact your local jobber or 


write us for name of jobber near you. 


P. O. Box 2207, Spokane, Washington 


ELLIS GLAZING CO. 
Henryetta, Oklahoma 


JOHN H. MEARS, INC. 
Baltimore 30, Maryland 


EXCHANGE LUMBER & MFG. CO. 
Spokane, Washington 


= 








isfied with less than Dixon Weather-Lok | 


Western Pine Mfg. Co.,Ltd. 
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| ~~" FOLLOWING CONVENTIONS 
THIS YEAR 


Kentucky Lumber & Building 
Materials Show 
Brown Hotel 
Louisville, Kentucky 
January 14, 15, 16, 1952 


| LOUISVILLE 


CLEVELAND 
Building Materials 
and Equipment Exposition 
Cleveland Public Auditorium 
Cleveland, Ohio 
January 22, 23, 24, 1952 





MILWAUKEE 
Wisconsin Retail Lumber 
Association Convention 

Auditorium 
Milwaukee, Wisconsin 
January 29, 30, 31, 1952 




















LL BE AT THE 


GRAND RAPIDS 
Michigan Retail Lumber & 
Dealers Association Convention 
Civie Auditorium 
Grand Rapids, Michigan 
February 5, 6, 7, 1952 


CHICAGO 
Illinois Lumber & Material 
Dealers Exhibit 
Hotel Sherman 
Chicago, Illinois 
February 12, 13, 14, 1952 


INDIANAPOLIS 
Indiana Lumber and Builders’ 
Supply Association Convention 

Murat Temple 

Indianapolis, Indiana 
March 4, 5, 6, 1952 






MANUFACTURING CORP. 


Michigan City, Indiana 




















Yard & Store Equipment 


Materials Handling Guide 


Much of the mystery of analyz- 
ing materials handling problems 
can be removed by answering just 
28 simple questions. To back up 
that statement, the ‘Materials Han- 
dling Analysis Guide” has just been 
published by the Automatic Trans- 
portation Co., Chicago. The 16-page 
pocket-size booklet was prepared 
to assist the thousands of factories 
and warehouses where no full-time 
materials handling engineer is on 


the staff. The guide affords a meth- 
od of determining rapidly basic 
materials handling requirments of 
a business. Subjects the questions 
deal with, include the relationship 
of materials handling to produc- 
tion, costs, shipping, and packing. 
Included is a simple “scorekeeping” 
system that determines if a firm 
needs further help in investigating 
ways to eliminate its problems. For 
copy of the booklet, write Auto- 
matic Transportation Company, 149 
West 87th St., Chicago 20, IIl. 
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Distributed Through Lumber and Building Material Jobbers and Dealers 





For Remodeling OLD Homes 
For Finishing NEW Homes 


Alert dealers are now going after more 
remodeling business and the small economy 
home jobs. Wal-lite, the finest quality 
Baked Finish Tileboard, is the ideal wall 
panel material that you can easily sell on 8 out 









of 10 of those jobs. 


Just look around you and see the many old 


homes and business buildings that 


need modernizing. See the many small economy 
homes that can be made better by the use of 
Wal-lite in the kitchen and bath. Don’t - 


miss these two important markets. 


Make Wal-lite a part of your selling efforts. 


You'll profit by it. 


Nf 
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Versatile Display Island 


One of the most flexible island- 
display units available is Space- 
master No. 70 which permits in- 
creased selling area in the same 
amount of floor space and the dis- 
play of more merchandise at point 
of sale. Units may be placed side- 
by-side or used singly; shelf levels 
and sizes may be changed without 
rebuilding the unit. The unit is 
suitable for a great variety of mer- 
chandise. Write Reflector Hard- 
ware Corp., Western Ave. at 22nd 
Pl., Chicago 8, Ill. 





New Resaw 


The new Turner Model “E” | 
single band resaw has been de- 
signed with the operator and user 
in mind. The feed roll drive, in 
which a major adaptation of elec- 
tronics has been made, permits re- 
sawing any species of lumber in 
dimensions within the capacity of 
the various models. he feed range 
is from 10 to 300 feet per minute 
with instantaneous change from the 
slowest to the fastest rate, stop and 
start while the machine is in opera- 
tion. Other features include no 
wearing parts below the bedline; 
lubricated-for-life bearings in the 
feed works; adjustable feed rolls to 
permit the leading edge of the saw 
tooth to be positioned at the center 
of the two outfeed rolls, thus pre- 
venting any inaccuracies or “end 
sniping” in center sawing. Write 
Turner Machinery Co., Division of 
United Engineering Co., 100 Bran- 
nan St., San Francisco 7, Calif. 
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“HEY, DOC! THIS 
1S JUST WHAT | 
ey ORDERED!” 









INCREASE YOUR SALES 


onstruction, Remodeling Customers 


to New C 




















A NEW SINK CABINET 
WITH rae 





HUDEE EECH 


SINK FRAME SYSTEM 


pat. 2,440,741 


“AMWELD 


INTERIOR STEEL DOORS AND FRAMES 
AND SLIDING CLOSET DOOR UNITS 


Builders use AMWELD Building Products 


Yes, HUDEE is the answer to your customer's request for a 


because they are precision-made with uniform sink cabinet with a bowl that is 100% watertight and 100% 
quality and are easy and quick to install. Home sanitary. A sink _— without Cee, wee. 
. : ° seeping, vermin-breeding crevices, oes e kin 

owners like AMWELD Building Products of ty ie customers will appreciate. 
because their attractive modern flush design Hudee is just what you've always wanted, too! A sink 
matches all types of interior trim, they require frame easy to install—NO Rabbeting, NO Scribing, NO 
no maintenance from year to year, Special Tools—installed after all top-covering material 


has been applied. And the bowl can be removed at any 
time without damage to the top covering. You can confi- 

dently guarantee every installation when you use Hudee. 
YOUR CUSTOMERS — CAN SAVE Hudee Frames are available for all sizes of flat rim sinks 
FROM 18 TO 27 SQUARE FEET IN THE with round or square corners for use with any top-covering 
AVERAGE SMALL HOME WITH AMWELD material—linoleum, rubber, or plastic. 


SLIDING CLOSET DOORS. 


and the cost is low. 





Cross-section shows how the sink top 


MR. DEALER — AMWELD Building Products meet covering, sink frame, and sink bowl! 
every dealer requirement . . . high quality, low cost are efficiently combined to make a 
and a comfortable profit margin. The AMWELD Dealer self-sealing unit. Interlocking lug and 
Service Department will assist you with product pro- frame serve as sink hanger. Tighten- 
motion, literature, sales aids. If you are interested in ing screw forces bowl securely under 
establishing your company as an AMWELD dealer, the inside flange of frame and pulls 


outside flange tightly over the sink 
top covering. 


write for details. 





MAY WE TELL YOU HOW YOU CAN 
BECOME AN AMWELD DEALER? 


See us at the Builder’s Show Jan. 20-24 


Hotel Stevens — Booths 197 - 198 ily 
AMWELD BUILDING PRODUCTS omsox | 2468800 Sele arch Ger 


DISTRIBUTORS IN ALL TRADING AREAS 


For complete details see Sweets Architectural File, No. 24a-20 
or write today to 








THE AMERICAN WELDING & MANUFACTURING COMPANY MANUFACTURERS. ‘AND DISTRIBUTORS 
320 DIETZ ROAD ° WARREN, OHIO 225 WEST HUBBARD ST. . CHICAGO 10, ILLINOIS 
FOUNDED 1918 IN CANADA— WALTER E. SELCK AND CO. LTD. — TORONTO 


BuiILpING Propucts MERCHANDISER 151 


































Better Design 


makes the difference 
@ in easier handling 
@ faster sawing 


Model 160 
6'"' Saw 






“I : 


» eg 


Model 180 
8"' Saw 


Model 160—Straight cut: 2'' max.; %4" 
min. Bevel cut at 45°: I'4"' max.; 3%" 
min. Net weight: 10 Ibs. 8 oz. 


Model 180—Straight cut: 2 29/32'' max.; 
I'' min. Bevel cut at 45°: 21/16" max. 
Net weight: |7 Ibs. 8 oz. 


BRADFORD 


Bradford engineered design has 
taken the awkward “bulk” out of 
old-time, powered hand saws—and 
created a streamlined, precision tool 
that glides through the work with 
easy, effortless control. Only a 
Bradford has the fine balance that 
gives greater ease of handling in 
any working position. 


Bradford Saws are designed inside 
and out to take on the toughest saw- 
ing jobs. Ball bearings with perma- 
nent lubrication are used throughout. 
Heat-treated alloy steel helical gears 
give maximum driving power. A 
powerful, 110 volt AC/DC motor 
drives the blade with quiet, cool- 
running efficiency. 


Stock and sell Bradford Electric 
Saws. You'll profit by supplying the 
saw that’s first choice with craftsmen 
everywhere. Write today for com- 
plete details on the highly profitable 
Bradford-Dealer plan. 


THE BRADFORD MACHINE TOOL CO. 


670 Evans Street Cincinnati, Ohio 
Precision Since 1840 
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Spacemaster Display Frame 


The Spacemaster No. 70 Frame, 
is designed for the most flexible 


island display unit. It allows in- 
creased selling area in the same 
amount of floor space; permits the 
display of more merchandise at 
point of sale. For use, fasten to 
base, use metal-end braces or dress 
up with wood ends. Place two or 
more units side by side or use sin- 
gly. Set brackets to form shelving. 
Change shelf levels and sizes as 
desired without rebuilding unit. 
Said to be easy and economical to 
install, it is designed to combine all 
the latest in modern merchandis- 
ing techniques. Write Reflector- 
Hardware Corp., Western Avenue 
at 22nd Place, Chicago 8, IIl. 






6" Planer-Holder-Jointer 


Just the thing for on the job 
production is the new Darra-James 
7” Planer - Molder - Jointer. Model 
465 makes all kinds of moldings, 
or planes as it joints. It reportedly 
turns scrap lumber into finished 
moldings; planes lumber 414” thick 
and 11” wide with greatest speed 
and accuracy. Four precision 
ground -all-over alloy tool steel 
blades are self-aligning on care- 
fully machined cutter-head. Rigid 
open side construction allows accu- 
rate work on wide boards, panels, 
etc. Machined table surfaces, re- 
cessed straight edge, assure fast, 
exact work. Spring steel hold-downs 
with finger-tip controls hold wide, 
narrow or uneven stock to best 
advantage. Arbor rides on two 
factory sealed ball bearing units. 
Molding knives can be mounted in 





several positions, allowing greater 
versatility. Upper table is jointer 
attachment, has true right angle 
fence with two extension rods. 
Lower table is used under cutter- J 
head to plane or mold. Write Tool- 

— Corporation, Springfield 1, 

ass. 








Pallet Roll Dolly 

Here’s what is said to be cost- 
cutting, supplementary equipment 
that allows for complete utilization 
of fork trucks. Palletized loads can 
be pushed where fork trucks can- 
not safely operate, such as in nar- 
row aisles, across inadequately 
braced floors and on motor truck 
beds. Also ideal for mobile tem- 
porary storage, for keeping loads 
on the move when fork trucks are 
not available and for movement to 
and from higher levels not tra- 
versable by, fork trucks. Electri- 
cally-welded steel angle construc- 
tion; available with either four, six 
or eight 2% x 31%” ball bearing 
rollers. Write Nutting Truck and 
Caster Co., Inc., Faribault, Minn. 


Table Top for Radial Arm Saws 


A special table top which con- 
verts a standard DeWalt radial 
arm saw into a molding or shaping 
machine is now available for dis- 
tribution. Of 2” laminated maple, 
the table top has a spring hold 
down, and two hold ins. When used 
with the DeWalt Power Feed unit, 
the table permits an operator to 
run molding at speeds of 45 feet 
per minute. Because the material 
is always held firmly against the 
guide strip of the table top by the 
hold ins, the quality of the work — 
is said to be excellent. The table 
top can be removed if cross cutting 
and mitering operations are re- 
quired. Write DeWalt, Inc., Lan- 
caster, Pa. 
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HOW-ELL-DOR Sectional Upsweep 


Garage Doors are distributed 
exclusively through dealers, and are 
available in 36 stock sizes for 
residential, commercial and service 
station installation. Custom-built 
doors of unusual design or size 

are a specialty. 








1. 
Fullwian STREAMLINE Ser 
Steel reinforced’ are aan 


Service. With Senbeed ae daylight — mulls, 
i 









The universally known 
HOW-ELL-DOR Electric Operators 
for residential, commercial and 
industrial garage doors may be 
obtained with remote or at-door 
control stations. Available for 





2. THE RANCHER Re 
New low cost sectiona 
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Catalogs 


GOLDBLATT 


Mason Tools 

















Give You... 





~~ ONE SOURCE FOR 
—~—"" ALL NEEDS — Buy all your 
masonry tools from 
Goldblatt — one order, 

one shipment, one billing. 
Easy, convenient. 
ATTRACTIVE DEALER 
DISCOUNTS — Goldblatt sells 
a ; direct to dealers — is able to 
“ : a offer attractive dealer discounts. 









¢ Greater Profits °* Faster Turnover 


“<< ® Satisfied Customers ° Repeat Sales 















SEND TODAY FOR THE 1952 CATALOG — Write 
for your copy of Goldblatt’s illustrated catalog — ss 
describing the most complete line of the finest 
masonry tools and equipment. 


Goldblatt Tool Co. 


1924 Walnut St. Kansas City 8, Mo. 


a 






FIRST CHOICE OF THE TRADE FOR 65 YEARS 


‘ 
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PIRES NRE: 


DE LUXE TILEBOARD 


SURE OF PROFITS! 


Prestile provides you with a 
complete line. And Prestile is 
priced right, too... right for 


your.customers—right for you! 


SURE OF QUALITY! 


Prestile’s beauty is baked in. 
It's’ tough, durable, non-chip- 
ping—lasting beauty that cre- 
ates satisfied customers. 


SURE OF SERVICE! 


Complete stocks and prompt 
delivery enable you to fill 
Prestile orders in every size, 
pattern and color. 


From every standpoint, 


it pays to push Prestile! 





Dad aA E 


a 
“De Luxe Tileboard of Lasting Beauty” 










| Clip thishandy memo to your Jj 
| letterhead and mail today! | 
| Prestile Mfg. Co. © 5850 Ogden Ave. © Chicago 50 | 
| We are interested in: | 
D Prestile De Luxe Tileboard . 

| 0 Prestile Aluminum Mouldings | 
| Please send literature and samples. l 

1 
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Wagner Ladder Bracket 


Photo shows two average men, 
weighing possibly 165 lbs. each on 
a 2 x 10—14’ plank, supported by 
two No. 257 Ladder Brackets. One 
bracket is on the outside of the 
ladder, and the other on the inside. 
The plank lays against the outer 
edge of the bracket instead of 
against the ladder. This demon- 
stration overcomes the argument 
frequently used that the ladder 
will have a tendency to twist. Note 
that the painter has a pair of 
brackets on which he has placed a 
board or shelf to hold his bucket 
while at work. An electrician can 
use a bracket with a shelf attached 
for holding his blow torch and tools 
while at work, and at the same 
time have full use of the ladder. 
Write Wagner Manufacturing Com- 
pany, Cedar Falls, Ia. 





Roller Type Conveyor 


A new roller type Wilkie Con- 
veyor supplements the skate wheel 





type which is now widely used as a 
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time-saver throughout industry. 
Recommended especially for con- 
veying bundles and other objects 
not having a rigid, flat bottom, the 
roller type also carries a heavier 
load. Like the Wilkie Skate Wheel 
Conveyor, the roller type is tele- 
scopic, easily “pulled-out” or 
“pushed-in” to follow the load for 
quick pick-up and delivery. Mounted 
on heavy casters, the Wilkie is 
quickly and easily rolled from one 
job to another and instantly ready 
for action. Costly set-up time is 
eliminated and adjustable break- 
lock holds conveyor securely in po- 
sition. The roller type is supplied 
in 12 and 18 inch widths. Nine 
different lengths are _ available 
which extend to a maximum of 30 
feet. Wilkie Conveyors are all-steel, 
rugged and well made. When ex- 
tended, sections pull up even. Write 
The Wilkie Company, 5520 Arch 
St., Philadelphia 39, Pa. 








Spur Gear Hoist 


The Challenger, a spur-gear hoist 
incorporating new design innova- 
tions, is available in %4- and 1-ton 
capacities. The entire unit, includ- 
ing standard length of high- 
strength coil chain for an 8 ft. lift, 
weighs only 3914 lbs., thus is easily 
moved from one place to another. 
Strength and unusual resistance to 
shock-load breakage are said to be 
gained by the use of formed steel 
plate in the housing in place of the 
more common cast aluminum alloy. 
The back plate is laminated to give 
extra rigidity for supporting the 
hoist mechanism, This plate and 
all other load-holding parts are 
made of high-strength steel re- 
ported to hold five times the rated 
capacity of the hoist. The Chal- 
lenger is built so that it may be 
disassembled in a matter of minutes 
with simple tools. Another design 

















feature is that it hangs true 
whether or not it is supporting a 
load. The Challenger also is said 
to be sealed and running in lubri- 
cant to contribute to long life and 
high efficiency. Write Coffing Hoist 
Company, 800 Walter St., Danville, 
Ml. 


Hand Lift Pallet Truck 

Hand Lift pallet trucks from the 
Philadelphia Division, Yale & Towne 
Manufacturing Company, are now 
available with a dual-purpose super- 
structure that will enable them to 
handle 7” and 12” skids as well as 
single or double faced pallets. When 
the superstructure is in a raised po- 
sition, it is clamped vertically to pro- 
vide a backrest for the pallet load on 
the truck. When lowered, it is adjust- 
able to either 7” or 12” skid heights 
by a simple cam and slot arrange- 
ment. Yale feels that this truck will 
find application in those plants and 
business establishments where there 
is not sufficient volume of either 
skids or pallets to keep a specialized 
truck for each busy or where flexibil- 
ity is desired because of varying 
loads. The truck is available in either 
mechanical or hydraulic lifts. Plat- 
form trucks can be similarly 
equipped so that they can handle 
several sizes of skids. Write Yale & 
Towne Mfg. Co., 11,000 Roosevelt 
Blvd., Philadelphia, Pa. 





Two Saw Trimmer 


Recently introduced is the Whe- 
land 0-28 Iron and Steel Two Saw 
Trimmer, with electric shaft as op- 
tional equipment. The push-button 
control can be located to suit op- 
erator’s convenience. This new saw 
is designed for one-man operation. 
All controls are easily accessible. It 
has a welded structural steel frame 
in two sections, easily bolted to- 
gether in the center. The Wheland 
0-28 Two Saw Trimmer can be 
changed quickly without disturbing 
the bearing adjustment. Write The 
Wheland Co., Chattanooga, Tenn. 


Machinery 


The "Mighty Mouse" 


The Goldblatt Tool Company an- 
nounces it is now distributing the 
Mead “Mighty Mouse,” a baby bull- 
dozer-tractor for builders, farmers 
and municipalities. Officials of the 
firm feel that the machine, which 
has many unique features, fills a 
definite need for a small and ver- 





satile “cat.” Interchangeable at- 
tachments which can be fitted on 
the 900-pound tractor include a 
dozer blade, a rotary blade, a 
manure fork, low lift or high lift 
bucket with a blade or toothed 
biting edge and a cultivator. The 
machine sells for far less than any 
other “cat”? on the market. Infor- 
mation about the “Mighty Mouse” 
can be obtained by writing the 
Goldblatt Tool Company, 1924 Wal- 
nut St., Kansas City 8, Mo. 





— 
iiaaiaisias pa 


Automatic Barn Cleaner 


A long-needed device for the 
modern farm, to take over the daily 
back - breaking labor of cleaning 
barns, is the new Starline No. 2095 
Pitless Automatic Barn Cleaner. 
This new unit removes litter, liq- 
uids and solids, and discharges 
direct into the spreader. It is all- 








THE AIR with 


GIVE CONDENSATION 








The load on the man in- 
Stead of the truck. Extra 
handling, lower efficiency, 
soaring labor costs. 








“MIDGET LOUVERS” 


Efficient sidewall venti- 
lation for new or old 
structures! Helps prevent 
condensation and moisture 
blistering. Easy to install. 
2 styles—for indoor or 
outdoor use—both with 
built-in insect screens. All- 
aluminum. 5 sizes—1” to 4’. 










ai cienseret 


Use on sidewalls, flat roofs, 
eaves and soffits, gables, 
unexcavated areas, finished 


etc. Write for information. 


THE 


MIDGET LOUVER CO. 


6-8 WALL STREET © NORWALK, CONN, 
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basement walls, cupboards, closets, storm sash, 
















operated truck with the pat- 
ented, labor saving auxiliary 
frame. It lifts up to 1,200 Ibs. 
with tinger tip control, 








BRAINS 


Built to rigid specifica- 
tions, Twin-Tilt gives you 
money saving, time saving 
and product saving opera- 
tion. Palletized materials 
are moved in one easy 
operation. Write Twin-Tilt for literature 
describing-in detail how you can 
save labor costs whatever the 


size of your operation. 









TWIN-TILT TRUCK CO. 
DEPT. AL, P. O. BOX 11 
ST. BERNARD 











CINCINNATI 17, O 
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steel construction, and only one 
motor is required to operate. It is 
a time-saver and is easy to operate, 
and simple to install in new or old 
barns. No pit is required, and it 
pays for itself in the labor it saves. 
In use over 200 days a year, many 
more times than most farm imple- 
ments, a Starline Barn Cleaner is 
said to be able to save up to two 
hours a day. The cleaner has been 
developed for installation in any of 
16 typical barn layouts. A com- 
plete concrete kit includes templets, 
anchors, anchor bolts, brackets and 
necessary steel corner forms. The 
“back bone” or main support for 
the power unit and elevator is made 
of 4” pipe, twice as heavy as the 
steel columns ordinarily used for 
barn supports. Outgoing and re- 
turn troughs are 14-gauge steel. 
Elevator unit is supported on 
sturdy steel pipe legs. 

Write Starline, Inc., Harvard, IIl. 





Simplified Personnel Tests 


Employment selection and place- 
ment tests are now available that 
can be given, scored and interpreted 
by employers. These are described 
in the folder “Fit the Right Man to 
the Right Job.” Many of the tests 
are already in use by business firms 
who report a warm reception by 





their foremen, supervisors and per- 
sonnel departments. The Labora- 
tories are confident, based on their 
past 15 years of experience in test- 
ing, that the results from the tests 
when viewed with the application 
blank and personal interview and 
used with judgment and experience, 
will improve personnel selection and 
placement, reduce turn-over, and 
promote better employer - employe 
relations. Write Aptitude Testing 
Laboratories, 334 West 86th St., 
New York City. 








Portable Mixer 


A % bag plaster and mortar 
mixer is known as the “Mix Miser,” 
featuring easy portability. Of 3 cu. 
ft. capacity, it is designed for use 
on small jobs requiring a limited 
mix and for larger construction 
where it is desirable to keep the 
mixer close to the work, thus reduc- 
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FASTER 


Better Service 


from 


WISCONSIN'S 
Hardwood Forests 
to your 
Customers’ Floors 


Whether you need Northern Hard Maple, 


or Birch flooring, Yawkey-Bissell offers 


you these advantages: 

® Centralized plant location up here in North- 
ern Wisconsin, right where the hardwood 
timber grows, 


® Mill facilities that provide ample ca- 
pacity for large volume production of 
all types and sizes of hardwood flooring. 


® Well balanced inventories of finished 


flooring to take care of most orders promptly. 


® Mill work second to none, producing strip 
and block flooring that you will be proud to 
sell and your customers will be proud to Jay. 
Let us quote on your current and future floor- 
ing requirements, Remember, it’s Yawkey- 
Bissell for Faster, Better Service and Better 


Y 
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Flooring! 


1G COM 


A 






ran scion sat 








Fe, 
ere ee ee i 
Pe 


oe a | 


ing hodding costs. The over-all 
width of 2914” permits this No. 3 
mixer to be rolled through most 
standard doorways and it can be 
swung through windows with a 
light hoist. The weight is 5385 
pounds without engine. The manu- 
facturer points out the low charg- 
ing height of 3634”, and hinged 
protecting grid which permits safe 
charging without stopping the ma- 
chine. Design allows drum to be 
tipped past discharge position so 
it may be hosed out and cleaned 
thoroughly. Corrosion of bearings 
is said to be eliminated by “laby- 
rinth” packing glands which pro- 
tect drum bearings from seepage 
of lime and cement. Mixing shaft 
and drum are suspended on four 
self-aligning ball-bearing units for 
low fuel or power use. For low 
maintenance, replaceable blade and 
hoe assemblies are bolted, not 
welded, to shaft. Write The Knicker- 
bocker Company, 611 Liberty St., 
Jackson, Mich. 





Full-Revolving Derrick 


A new additoin to the Clyde 
Iron Works line of material han- 
dling equipment is a self-contained, 
full-revolving steel derrick. It is 
available with either gasoline or 
electric power and can be swung 
by hand or power. Having a short 
tail swing of but 5’6” and requir- 
ing no stiff-legs or guy lines, it 
occupies a minimum of ground 
space which permits it to be set 
up and operate in congested areas. 

The rotating structure which 
supports the boom and boom sup- 
porting members also supports the 
hoisting machinery. This helps 
provide counterweight for addi- 
tional stability when swinging 
loads. The complete rotating struc- 
ture is centered on a cast steel 
turntable by means of a bronze 
bushed center pin and is supported 
by 4 double tapered, anti-friction 
bearing rollers. Boom lengths of 
20, 30 or 40 feet are available with 
load capacities from 2000 Ibs. at 
40 foot radius to 10,000 lbs. at 10 
foot radius. Write Clyde Iron 
Works, Inc., Duluth 1, Minn. 
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1 Montgomery Street 
SAN FRANCISCO 4, CALIF. 
DOuglas 2-2060 + Teletype SF 531 
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How to turn a Headache into Money... 
with “chee Day PACKAGED TRIM 


How can you make any money on small trim orders? 
CUT 5 OPERATIONS TO 1 


Packaged John Day door and window trim cuts out any run- 
ning around. It eliminates cutting stools, aprons, stops, and 
mullion, head and side casings for a couple of openings. 


Every package is complete. You sell a wrapped, ready-to-sell 
unit, instead of pieces. 


That helps contractors, too. There’s no sorting, no hunting for 


' parts when an easy-to-handle John Day package is dropped 


at each door and window opening. 


Stays Clean e No Waste e Smooth, Even Grain ¢ Cuts Deco- 
rating Costs e Kiln Dried, Superior Grade “A” Ponderosa Pine 


Write for the name of your John Day distributor today. 
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P.O. Box 1731 
STOCKTON, CALIF. 
Stockton 4-8361 + Teletype SK 2 








157 











NAMES IN THE NEWS 











Canadian Firm to Manufacture Sargent Lock Line 


Forbes Sargent, president of Sargent 
& Company, announced that arrange- 
ments had been completed with E. H. 
Howson and Bob Maybee of the Peter- 
boro Lock Manufacturing Company, 
Ltd., of Peterboro, Canada, to permit 
the Canadian firm to manufacture the 
complete line of “4500” Locks in the 
Canadian plant. 

The “4500” Line Key in Knob Lock 
series was designed and engineered by 
Sargent & Company of New Haven 
and introduced to the American market 
two and one-half years ago. Demand 
for the “4500” Line has increased 


steadily and today it represents a sub- 
stantial portion of the company’s man- 
ufacturing output. When the tooling 
and necessary preparatory work to 
manufacturing are completed, the Pe- 
terboro Company will offer the “4500” 
Line, complete in all finish and func- 
tion, to the Canadian trade. Samples 
of the line will be on exhibit at the 
Canadian Hardware Show in Montreal 
and at the Retail Hardware Conven- 
tion in Toronto in February of this 
year. It is anticipated that Peterboro 
will be in full production on the line 
by midyear. 





Curtis Companies Purchases 
American Plywood Corporation 


George M. Curtis, president of Cur- 
tis Companies, Incorporated, Clinton, 
Iowa, has announced the purchase, as 
of December 21, 1951, of American 
Plywood Corporation of New London, 
Wis., and its wholly-owned subsidi- 
ary, American Veneer Corporation, 
Oconto, Wis. All capital stock of 
American Plywood has been _ pur- 
chased outright, including all real 
estate, equipment, timberlands, con- 
tracts for logs, patents, trade names 
and other assets, Mr. Curtis stated. 

The purchase augments the produc- 
tion facilities of Curtis Companies, 
Incorporated, now ending its 85th 
year as a leading manufacturer of 
woodwork, with a line of quality flush 
doors, plywood, veneer and fixtures. 
Brand names formerly used by Amer- 
ican Plywood, among which are New 
Londoner and Plyoneer, will be con- 
tinued with the addition of the pre- 
fix “Curtis.” No changes of present 
personnel are contemplated. 

In commenting on the acquisition 
of American Plywood Corporation, 
Mr. Curtis said, “the corporation was 
acquired in order that we might more 
completely serve present Curtis cus- 
tomers. We have recognized for some 
time that modern architectural trends 
demand interior and exterior fiush 
doors, as well as the popular panel 


158 





doors, but we have not been in a 
position to fill our dealers’ flush 
door requirements adequately. The 
demand has long exceeded the supply 
of quality flush doors, but until we 
could market doors which would 
match the high quality of other Cur- 
tis woodwork, we withheld expansion 
in this field. ; 
“Another primary reason for the 
purchase is to enlarge the scope of 
Curtis by entering and expanding 
the plywood, fixture and veneer busi- 
ness which has been so well handled 
in the past by American Plywood.” 


Yale & Towne to Intensify 
Builders’ Hardware Activities 


Yale & Towne’s Contract Builders’ 
Hardware Department, Stamford, 
Conn., will increase its services to 
distributors and dealers during 1952, 
according to A. Charles Amann, gen- 
eral sales manager of the Stamford 
Division. As part of the improved 
customer-service program, Yale 
Towne will expand its correspondence 
courses to train a greater number of 
“junior contract hardware consult- 
ants” for wholesale distributors and 
retail dealers throughout the United 
States, Mr. Amann explained. 

An additional feature of Yale & 
Towne’s expanded contract builders’ 
hardware program is the Stamford 
Division’s revised product listing, 








just being distributed to its custom- 
ers throughout the country, which 
shows how the production of Yale 
builders’ locks and other contract 
hardware has been adjusted to the 
Controlled Materials Plan restrictions 
of critical metals. While the Yale 
lines of contract builders’ hardware 
now in production contain less va- 
riety than before the Korean War, it 
was pointed out by Mr. Amann that 


there are enough products in the 
lines adequately to meet contract 
specifications “since they contain 


those contract items in greatest de- 
mand.” 

Also supporting Yale & Towne’s 
stepped-up contract builders’ hard- 
ware program for 1952 will be a 
two-pronged advertising campaign 
consisting of a regular series of adver- 
tisements in professional magazines 
dealing with Yale contract hardware 
for the heavy building industry as 
well as a parallel series of advertise- 
ments in other business magazines 
dealing with contract hardware for 
the mass building industry. 


Georgia-Pacific Plywood 
Adds 15-20 Yr. Timber Reserve 


The terms by which Georgia-Pa- 
cific Plywood Company will acquire 
the C. D: Johnson Lumber Corpora- 
tion, are outlined in a special report 
to Georgia-Pacific stockholders by 
Owen R. Cheatham, Georgia-Pacific 
President. 

The report states that the acquisi- 
tion will increase Georgia-Pacific’s 
timber reserves for its Western ply- 
wood mills by about 15 to 20 years’ 
supply on the basis of the company’s 
present plans for its use. A _ pro- 
forma tabulation of the nine months 
sales and earnings of Georgia-Pacific 
plus the sales and earnings of the 
Johnson Corp. for the 10 months end- 
ing September 30, 1951, is presented 
in the report, and shows a combined 
profit after taxes and minority of 
$4,818,000 for the partial period of 
the year. This contrasts to earnings 
after taxes of $2,621,000 for Georgia- 
Pacific alone for the same period. 
The report points out that the pro- 
forma statement, while covering nine 
months of Georgia-Pacific operations, 
includes 10 months of Johnson Cor- 
poration’s net due to the fact that 
Johnson has a November 30th fiscal 
year. 


Reelected to National 
Industrial Conference Board 


Arnold K. Brown, executive vice- 
president and director of American 
Machine and Foundry Company and 
president of AMF’s electronic subsidi- 


. ary the Transducer Corporation of 


Boston, has been reelected a board 
member of the National Industrial 
Conference Board. 

The Conference Board was founded 
in 1916 as a non-profit institution to 
gather, test, explain and distribute 
facts essential to the establishing of 
management, labor, governmental and 
economic policies that accelerate in- 
dustrial progress and promote the 
general prosperity of the American 
people. It is supported by more than 
3,100 companies, unions, universities, 
civic organizations and federal agen- 
cies. 
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Ozau 
METHODS 


MODERN 


Above shows how Ozan Pine Boards in the Prescott 
mill are automatically unstacked from dry kiln 
trucks and sent by conveyor to the planer. Ozan’s 
modern methods assure you and your customer well 
manufactured lumber — 100% kiln dried, edges 
straight and square. 


All Ozan Pine is stored and carefully loaded under 


cover. No wonder so many buyers prefer Ozan 
Pine. 


Sawing 
Wood 
Since 
1891 

















OAK « BEECH 
ASH + PECAN 


In straight or mixed cars with air 
dried Yellow Pine Boards and Dimen- 
sion. Excellent manufacture, and 
service. 


For prompt attention on your needs 
phone or write 


Miller & Company, Inc. 


Hardwood & Yellow Pine Lumber 
SELMA, ALA. and JACKSON, TENN. 


Selma LD 9910 — Phones — Jackson 23761 
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SMOOTH OPERATION 
WEATHER-TITE SEAL AND 
ATTRACTIVE EYE AP 





SALES FEATURES 





1 bi GALORE 
r "aane Built Into the Raynor 
eh, CS Complete Line of Wood 
ee ke a — Sectional Overhead 
 .... Doors 


WOULD YOU BELIEVE— 

One man with a minimum of tools can 
install this standard residential Raynor door 
in 6 hours! Special balanced springs, pre- 
cision construction (built as an individual 
unit to fit together easily and quickly) are 
important selling features of every Raynor 
door that reduce installation costs and 
eliminates repeated service calls. 








ILLUSTRATED. pa tarertone 


_ Step by Step 


Installation Sheets — 


















® EACH phase of 
the door installation 
is covered in detail . 
and the accompany- a 
ing illustrations completely eliminate any 
guesswork in the installation job. Ease of 
installation, plus the many advantages of- 
fered by Raynor Patented Graduated Seal, 
assures all Raynor dealers of a profitable 
and enjoyable selling job in his territory. 





















Raynor Mfg. Co.—"build- 
ers of a complete line of 
wood sectional overhead 
doors''—equipped with Pat- 
ented Graduated Seal—in- 
vites dealer inquiries. 


RAYNOR MANUFACTURING CO. 
DIXON, ILL. 





Knox Avenue e 








159 











A dependable 
source for 


SUPERIOR 
QUALITY 


BIRCH 


x *& * 
CARLOAD SHIPMENTS OF 


, BIRCH 
PLYWOOD 


_ STOCK PANELS 
Grades A-A, A-1, A-2, A-3, 1-1, 
1-2, 1-3, 2-2, 2-3, 3-3. All thick- 
nesses: 1%" to 34”. Complete stock 
sizes. ‘ 


BIRCH DOOR PANELS 


Grades available: A-3, 1-3, 2-3, 
3-3, in 1%” and 3%”. All panels are 
3-ply. 

All Birch plywood meets Bureau of 
Standards specifications. 


BIRCH VENEER 


Rotary and Sliced Cut Face Ve- 
neer. Standard Thicknesses, 
Lengths 30” to 100’. Backs, Cross 
Banding and No. 1 Sheet Stock. 


L.C.L. or CAR 
. SHIPMENTS 


now available from our new 


DETROIT WAREHOUSE 
including 
DOOR PANELS 
birch and gum \% and %%. 


STOCK PANELS 


birch and gum, all sizes 
SHEATHING 
fir and gum, all sizes 
Specify your Requirements 





* «+ ® 


w.R.BRAUND 


Company 


Room 214 Wabeek Building 
276 West Maple Avenue | 
Birmingham, Michigan 


Telephone— Midwest 4-3450-51-52-53 
Birmingham TWX 500 
Detroit Warehouse— 
Tel. TY 4-4095 





160 








‘s- 


On December 13 and 14, Rilco sales 
representatives, district managers and 
executives from the firm’s St. Paul 
office met at the Drake Hotel, Chicago, 
for their annual sales meeting. 

Packaging the sale of a building by 
assisting their lumber dealers in the 
quoting and selling of complete build- 
ings rather than its component parts 
was one of the important topics dis- 
cussed. Rilco’s engineering department 
presented the first several of a series 
of detailed working drawings and com- 
prehensive material lists for Rilco 
buildings which enable Rilco dealers to 
provide their customers with the infor- 
mation they seek—the total cost of 
their proposed building. It was gener- 
ally agreed that this represented a 
great stride forward in assisting Rilco 
dealers in effectively overcoming com- 
petition from building products gener- 
ally not sold through lumber dealers. 


4 


Importance of Package Selling Stressed at Rilco Sales Meeting 





4 


LeRoy Eastman, secretary of the 
Eastman Cartwright Lumber Co., Inc., 
Lancaster, Wis., recounted his firm’s 
successful experience in package sell- 
ing merchandising. Well known lum- 
berman, R. E. Saberson, also delivered 
an inspirational discourse on the sub- 
ject. 

Other guest speakers were: Prof. 
Henry Giese of Iowa State College who 
spoke on “Factors Contributing to the 
Farm Service Building Market”; Prof. 
Deane G, Carter of the University of 
Illinois who discussed “Trends in the 
Requirements and Design of Farm 
Service Buildings”; R. C. Ferguson of 
“Successful Farming” who told of the 
magnitude of the 1952 farm market; 
J. Leland Benson of “Sweet’s Catalog 
Service” presented “Architects Go 
Shopping” and E. J. Smith, N.P.A. 
analyst, reviewed National Production 
Authority regulations. 





Steel Kitchen Cabinet Mfrs. 
Complete Organization 


At its first annual meeting of the 
Cleveland Hotel, Cleveland, Ohio, on 
December 5, the steel kitchen cabinet 
manufacturers completed final organ- 
izational details of their national as- 
sociation, The Steel Kitchen Cabinet 
Manufacturers Association. Nineteen 
companies comprise the present mem- 
bership, with others considering mak- 
ing an affiliation. The member com- 
panies are: 

Acme Metal Products Corporation; 
American Central Division, Avco 
Mfg. Corp.; Berger Manufacturing 
Division, Republic Steel Corp.; Cros- 
ley Division, Avco Mfg. Corp.; Elgin 
Steel Kitchens; Geneva Modern Kitch- 
ens, Inc.; Harrison Steel Cabinet Co.; 
Hubeny Brothers, Inc.; Ing Rich 
Metal Products Co.; Lyon Metal 
Products, Inc.; Marvel Metal Prod- 
ucts Co.; Miller Metal Products, 
Inc.; Morton Manufacturing Co.; Mul- 
lins Manufacturing Corp.; Murray 
Corporation of America; Palley Man- 
ufacturing Co.; St. Charles Manufac- 
turing Co.; Shirley Corporation; 
Tracy Mfg. Co., Div. of Edgewater 
Steel Co. 

M. M. Miller, president, Miller 
Metal Products, Inc., is president; 
F. F. Duggan, general sales manager., 
American Central Div. of Avco Mfg. 
Corp., is Vice-President; and Arthur 
J. Tuscany of the Trade Association 
Management Firm, Arthur J. Tuscany 


Organization, is Executive Secretary 
and Treasurer. The directors of the 
Association, together with the Presi- 
dent and Vice-President are: 

Thos. W. Hardy, Murray Corpora- 
tion of America; Harry S. Lawrence, 
Capitol Kitchens; Robt. A. MacNeille, 
St. Charles Mfg. Co.; Chas. A. Mor- 
row, Mullins Manufacturing Corp.; 
C. S. Motter, Morton Manufacturing 
Co.; F. E. O’Connor, Geneva Modern 
Kitchens, Inc. 

It is competently estimated that the 
membership comprises about 95% of 
the manufacturing output of the in- 
dustry. 

Initial committees in the next step 
of the organization’s work, which will 
be appointed very soon,, are: Sales 
Promotional, Standard & Simplifica- 
tion, Trade Statistics, Packaging, 
Transportation and Traffic. The entire 
Board of Directors serves as a Com- 
mittee on Government Relations. 


Work Begun on Borden 
Research Laboratory 


Construction work on a new $365,- 
000 research laboratory has been be- 
gun by the Borden Company’s Chem- 
ical Division in Philadelphia, it was 
announced by William F. Leicester, 
president of the Division. The labora- 
tory, to be adjacent to the company’s 
Durite molding compounds and in- 
dustrial resins plant, is scheduled for 
completion by next June. Housed in 
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a one-story building made of steel, 
conerete and glass, the new building 
will have total floor space of ap- 
proximately 11,000 square feet. 

Research emphasis will be on de- 
velopment of new techniques and 
chemical products such as synthetic 
resins, coatings and binders, useful to 
contractors in making various items 
for the rearmament program, Mr. 
Leicester said. 

The Chemical Division at present 
has research laboratories at two other 
locations—at Bainbridge, N. Y., where 
its plants produce casein advesives 
and paints, and resins, and at Seattle, 
Wash., where research is primarily 
directed toward development work on 
adhesives and binders for plywood, 
hardboard and paper. 


Goldblatt Tool to 
Exhibit in Kansas City 


The Goldblatt Tool Company of Kan- 
sas City, Mo., will participate in the 
Western Retail Implement and Hard- 
ware Association 1952 Exposition, to 
be held January 14, 15 and 16 in Exhi- 
bition Hall of the Municipal Audito- 
rium, Kansas City. For the company’s 
initial showing at this annual exposi- 
tion, Goldblatt will have three booths. 

In addition to displaying items the 
company has manufactured and dis- 
tributed for years, the Goldblatt 
exhibit will introduce to the midwest 
territory the Mighty Mouse, baby bull- 
dozer-tractor for builders, farmers, 
contractors and municipalities. The 
Mighty Mouse is a small-sized cat 
which takes many different kinds of 
attachments, from farming imple- 
ments to a dozer blade. 

The entire executive staff of Gold- 
blatt Tool Company will be in attend- 
ance at the exhibit, located at Booths 
42, 43 and 44. 


Spruce Is Just Spruce So 
Company Faces Real Sales Job 


Pack River Sales Co., Spokane, 
Wash., which manages forest prod- 
ucts sales for Northwest Timber Co., 
Pack River Lumber Co., and Thomp- 
son Falls Lumber Co., recently em- 
barked on its new selling task—the 
job of education to overcome a 
prejudice which is said to have devel- 
oped in the trade against air-dried 
Canadian spruce. Since there has 
never been too much distinction made 
in the past, many retail lumbermen 
regard spruce as just spruce and are 
wary of stocking it. As part of a 
program to overcome this prejudice, 
Pack River Sales’ advertising in 
trade magazines is being devoted to 
pointing out (1) that there are three 
distinct varieties of spruce; (2) that 
North Idaho Englemann spruce is a 
superior spruce with many qualities 
that make it a worthy competitor of 
the better-known pines; and (3) that 
its manufacturing processes, particu- 
larly the kiln-drying practices of 
Pack River Lumber Co, result in a 
product superior in every way to air- 
dried spruce. 

Of special interest to the retail 
lumberman, Pack River points out, 
is that the forests of North Idaho 
can remain a continuing source of 
spruce selects for many years to 
come. 
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SEND FOR 
“PROFIT PLAN” 
BOOKLET 





MERICAN 


FLOOR MACHINES + PORTABLE TOOLS 


BOOST TRAFFIC... 
GUO PROFITS 


| SANDERS _ 
( FOR RENT 





Customers come flocking in—and YOU PROFIT 
—when you offer American Sanders to rent and pro- 
mote this service with the complete kit of merchandis- 
ing material that we furnish! American makes it easy 
for you to build business and profit—with counter 
signs, advertising pamphlets, window cards ‘and 
banners and other material. 

This rental plan helps dealers everywhere MAKE. 
MONEY! You profit through rental fees... extra sales 
of seals, paints, brushes, abrasives, etc....and cus- 
tomer goodwill! Paint sales have increased up to 20 % 
..-.and up to $12,000 more store volume for hard- 
ware, paint and lumber dealers from coast to coast! 

A 12-page booklet tells all about this highly suc- 
cessful American Sander Rental Plan and shows you 
how it can make money for 
you. Send for it, without 
obligation ... use coupon. 









The American Floor Surfacing Machine Co. 
$21 So. St. Clair St., Toledo 3, Ohio 


0 Send 12-page illustrated booklet showing how to make 
money in the floor sander rental business. 


O Send latest catalog on the following, without obligation. 
0 Floor Sanders 0 Floor Edgers 
0 Floor Maintenance Machine 





Name. 





Street. 





City. State 
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WESTERN WHOLESALERS 
ASSURE YOU 
“PLUS SERVICE" 


Their daily contacts with many mill sources 
along the coast keep them abreast of the 
production and shipping situation. Their in- 
timate knowledge of each mill’s specialties, 
resources and manufacturing facilities enables 
them to do a bang-up job for you. 

Take advantage of this “Plus Service.” Con- 
sult your Western Wholesalers today. Let 
them demonstrate how well they can serve 
you on your next requirements. 


MAUK SEATTLE LUMBER COMPANY 
3935 University Way, Seattle 5, Wash. 
WHSTEKRN LUMBER MERCHANTS 

Eastern Ofice 4 Warehouse: 

THE C. A. MAUK LBR. CO., TOLEDO, O 


Joseph A. Adair Lumber Co. 


520 $. W. Sixth Avenue 
Portland 4, Oregon 


Carl E. Soderberg Lumber Co., Inc. 


1120 Old Nat'l Bk. Bldg., SPOKANE 8, WASH 


PINE SPECIALISTS 
TEmple 1448 Teletype SP-175 


CURTIS LUMBER COMPANY 
613 PITTOCK BLOCK, PORTLAND 5, ORE. 
FOREST PRODUCTS 
Telephone: AT 6591 Teletype: PD572 


Duncan Lumber Co., Inc. 


818 Securities Bldg., Seattle |, Wash. 
Specializing in Fir Gutter, all sizes and patterns 


Morrill & Sturgeon 
Lumber Co. 


YEON BLDG., PORTLAND, ORE. 




















MORSTURG, 
Te: ee of Oe 





Pacific National Lumber Co. 
West Coast Lumber 


P. O. Box 1587, Tacoma 1, Wash. 
ALEXANDER LUMBER CO. 


435 Securities Bldg., Seattle 1, Wash. 
RAIL SHIPPERS @ WESTERN FOREST PRODUCTS 
Specializing In Western Red Cedar Siding 
Telephone MUTUAL 2606 TWX SE 532 


WALES LUMBER COMPANY 


OLD NATIONAL BANK BUILDING 
SPOKANE - - - WASHINGTON 


Our 32nd Year 





















San Francisco 4, Cai. 


564 Market St. 
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Marlite Used Throughout New Building of Marsh Wall 


Popular Marlite 
plastic-fin- 
ished wall and 
ceiling panels are 
prominent 
throughout the 
new office build- 
ing of Marsh 
Wall Products, 
Inc., Dover, Ohio. 
They provide an 
effective example 
of the product in 
use... displaying 
the versatility of 
the panels and the 
variety of colors 
and patterns in 
Marlite line. 

Office visitors 
are greeted by a 
smiling receptionist in a‘ distinctive 
lobby paneled in an authentic repro- 
duction of imported marble. Beyond 
the lobby, a large general office can 
be viewed. The lower walls of this 
general office are covered with gray 
Wood Pattern Marlite; the upper walls 
are white Marlite to bring illumina- 
tion to its peak efficiency. 

Gray and white panels, trimmed in 
blue, combine to provide a pleasant 
but conducive-to-work atmosphere in 
the accounting department. The office 
of the executive vice-president, V. R. 
Marsh, is paneled in Walnut Pattern, 
and mahogay finished walls add ele- 
gance to the office of J. J. Marsh, 
secretary and general sales manager 
of the company. Other private offices 
feature design treatments of Mahog- 
any, Natural, and Walnut Wood 
Patterns. 

Attractive pastel panels which are 
in demand for bathrooms and kitchen 
remodeling are used in the five rest 
rooms. Residential use of Marlite is 
demonstrated in a model kitchen and 
bathroom in the large display room 








THE OFFICE OF V. R. MARSH, ex- 
ecutive vice-president of the company, 
features plastic-finished panels in a 
dignified walnut pattern. 


which also serves as a meeting hall. 
The office of V. R. Marsh, executive 
vice-president of the company, fea- 
tures plastic-finished panels in a wal- 
nut pattern. Marble pattern was used 
in lobby shown above. 





Hachmeister Demonstration 
at Distributor Sales Meeting 


One hundred twenty-five dealers 
from Western Pennsylvania, part of 
West Virginia and Ohio attended a 
bang-up sales meeting held by their 
distributor, National Floors, Inc., of 
Pittsburgh in the Hotel Webster Hall, 
November 27. R. H. Tinder of Na- 
tional Floors planned the meeting so 
that several of the manufacturers of 
products distributed by National 
Floors had an opportunity to present 
1952 sales plans and programs on 
their products. 

Feature presentation on the pro- 
gram was a talk by H. A. Hach- 
meister, president of Hachmeister- 
Inc., and past president of the As- 
phalt Tile Institute, who said that 
Coronet Plastic Wall Tile is today 
the number one seller in the United 
States, and that Hako Asphalt Tile 
Flooring is coming up very fast, with 
a completely new and improved color 
line of Asphalt Tile Flooring. 


A large portion of the afternoon 
was taken up with a demonstration 
by Joe Rihn, installation demonstrator 
and specialist from Hachmeister, in 
a live installation demonstration of 
Coronet Plastic Wall Tile, featuring 
the new inside and outside corner 


strips. Mr. Rihn showed the dealers 
and the mechanics how the poly- 
styrene extruded plastic corner pieces 
make a much neater job and speed up 
installation. He also demonstrated the 
new mastic and mastic applicator 
comb. By extensive research and de- 
velopment, he said this new adhesive 
has now been so perfected as to in- 
sure perfect adhesion qualities and 
speed of installation. 


Elmer's Glue-All in One- 


and Five-Gallon Containers 


One-gallon and five-gallon contain- 
ers of Elmers Glue-All, a polyvinyl- 
resin glue formerly marketed under 
the brand name Cascorez, are again 
available. 

The company recommends Elmer’s 
Glue-All for light duty wood-to-wood 
applications. The product has a long 
storage life and is unharmed by 
freezing. The two large sizes are 
sold through plywood, lumber and 
similar industrial outlets. 

Building supply dealers handle the 
2-0z., 4-oz., pint and quart sizes. 
Dealers can obtain the name of the 
distributor nearest them by writing 
to Department Q, The Borden Com- 
pany’s Chemical Division, 350 Madi- 
son Ave., New York 17, N. Y. 
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Superior Features 


X-HALER 


(Trade Mark) 


Moisture 
Ventube 


Fireproof Aluminum 







tT ry ‘ie ' 
dre ventube 


ending 


Cannot plug up— 
solid end. 


%" diam. x 3!" long 


Experience-designed and Built 


Moisture vents on bottom 


The experience of Cornwall & Co. in pioneering the 
marketing of wall ventilating devices showed need 
for a vent to meet all conditions. 


Backed by Money-Back Guarantee to Users 
e 


WRITE for sample and full information, including 
money-back guarantee, trade discounts and dealer 
sales aids. 


CORNWALL & CO. 


1408 E. 222 St., Cleveland 17, Ohio 


X-Haler Exhales Wall Moisture—Saves Paint. 

















Selected Liinber 
from Selected Alils! 


ORTHO PEE NCTE p 
LUMBER CO. 


American Bank Bldg., Portland 5, Oregon — 
Phone AT 7245...Teletype PD 131 
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. ‘ OAK FLOORING 








co. 


68 YEARS OF MANUFACTURING YELLOW PINE AND HARDWOODS 


CHAPMAN, ALABAMA 
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Spraying by Plane 
Our Future Crop of Timber 


INSURANCE 

FOR YOUR FUTURE NEEDS OF 
@ HARDWOODS 
@ WHITE PINE 
@ HEMLOCK 


DEFEND YOUR TRADE with 


MENOMINEE INDIAN MILLS 





Neopit, Wisconsin 


Air-dried QUALITY LUMBER  Kiln-dried 
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Americas indastrial ferests, naw and forever. 


Weverhacuser. Timber Compans 


Weyerhaeuser to Tell of Tree 
Farms, Wood Utilization 


To better acquaint the American 
public with the steps being taken by 
the forest industry to assure the na- 
tion of a perpetual timber supply, 
Weyerhaeuser Timber Company, Ta- 
coma, Wash., will inaugurate a series 
of national magazine advertisements 
telling the story of tree farms and 
wood utilization. Starting with Jan- 
uary issues, Weyerhaeuser’s full-color 
page advertisements will appear 
monthly in the Saturday Evening 
Post, Farm Journal and U. S. News 
and World Report. 

In order to get the reader “into the 


woods” logically and quickly, the ad- 
vertisements picture the _ wildlife 
which abounds on the three farms of 
the Pacific Northwest. Illustrators 
are Fred Ludekens and Stan Galli, 
two of America’s outstanding artists, 
both of whom have lived in the state 
of Washington and have an apprecia- 
tion of the area’s forests and wildlife. 

The forthcoming national advertis- 
ing campaign is, in reality, an exten- 
sion of Weyerhaeuser Timber Com- 
pany’s Pacific Northwest public 
information program. For _ several 
years the company has made use of 
newspaper and radio advertising to 
explain its operating policies to the 
people of the Pacific Northwest, par- 
ticularly where Weyerhaeuser opera- 
tions have a direct effect on the eco- 
nomics of a community. 

Walter J. DeLong is the director of 
public information for Weyerhaeuser 
Timber Company. MacWilkins, Cole 
and Weber, which recently opened a 
Tacoma office, is the advertising 
agency. 


T. C. Blick Plywood 
Opens New Warehouse 


T. C. Blick Plywood Company, Inc., 
East Hartford, Conn., wholesale dis- 
tributors of plywood, announces the 
opening of its new warehouse and of- 
fice at 249 Park Ave., East Hartford. 
Mr. Blick states “our new larger 
warehouse will enable us to carry a 
larger and more complete stock of 
hardwood and _ softwood plywoods, 
flush doors and allied products for our 
customers who are located throughout 
Connecticut and Massachusetts.” 





New Mill for Cutting Veneers 
Opened by Roddis Plywood 


Roddis Plywood Corporation, one 
of the nation’s leading manufacturers 
and wholesale distributors of plywood, 
doors and allied products, recently an- 
nounced the January 2nd opening of 
a new mill for the cutting of veneers 
at Sault Ste. Marie, Ontario. Com- 
pletion of the veneer unit is another 
step in the company’s program of 
utilizing its extensive Canadian tim- 
ber reserves as its timber stands in 
Wisconsin and Michigan approach de- 
pletion. 

Located immediately adjacent to the 
Canadian reserves, the new operation 
will serve principally as a feeder 
plant for the hardwood plywood and 
door factory at Marshfield, Wis. Cut- 
ting will be confined largely to Birch, 
although some Maple and other na- 
tive woods will be processed. 

Equipment includes one 64” and 
two 110” rotary lathes and two Coe 
Dryers, giving the mill a capacity of 
20,000 feet of logs per day. At pres- 
ent there are about thirty employes, 
but it is expected that this number 
will eventually be increased to 50. 

In 1947 the Company completed a 
sawmill at the same location and 
now operates, in addition, a complete- 
ly equipped planing mill and dry kilns. 
The new veneer mill brings to eight 
the number of manufacturing facili- 
ties operated by the company, includ- 
ing a plywood and door plant at 
Marshfield, Wis., a plywood plant at 
Areata, Calif., and sawmills at Iron- 
wood, Mich., Park Falls and Marsh- 
field, Wis., and Maple Creek, Calif. 

Distribution of products manufac- 








CONVEY IT... | 


FOR FASTER LOWER COST HANDLING 








No. AL-12 


STANDARD CONVEYOR CO. 
General Offices: 
North St. Paul, Minnesota 


Sales and Service in 


Principal Cities 





Move flooring, laths, shingles, any building ma- 
terial with a smooth riding surface, to and from 
saws, lathes, in and out of storage and shipping — 
fast, and at lowest cost, with Standard Conveyors. 
Get complete information — write for Bulletin 


Se 





ting edges. 





RAVITY & POWER 
CONVEYORS 
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«+. assures day-in, day-out dependability 
of “Greenlee 22” Solid-Center Auger Bits 


You can always depend on a ‘GREENLEE 22’’. 
For each of these fine Solid-Center Auger 
Bits is given special care by craftsmen 
through every step of manufacture. 

Each is Induction Heat-Treated so it 
takes and Ao/ds uniformly sharp cut- 
And each is Plastic- 
Sealed with a heavy protective coat- 
ing to make sure it reaches you 
and the user “‘factory 
Stocked by leading who 


erfect’’. 
salers. 


FREE HAND TOOL QUICK REFERENCE FILE 
Facts on the complete line of GREENLEE hand tools: 
Auger Bits, Chisels, Gouges, Spiral Screw Drivers and many more. 

Write Greenlee Tool Co., 2261 Twelfth St., Rockford, Ill. 
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HILL- .BEHAN 


LUMBER CO. 


5601 Elston Avenue 


CHICAGO 30, ILLINOIS 
ROdney 3-4168 o Teletype CE-1464 


6515 Page Avenue 


ST. LOUIS 14, MISSOURI * 
DElmar 1111 





HOLT HARDWOOD (0. 


Manufacturers of 


MAPLE @ BIRCH @ BEECH © OAK 
STRIP @ BLOCK 
and 
HERRINGBONE 
FLOORING 


* 
BROOM HANDLES 
GRADED SAWDUST 


* 
High Grade Northern Hardwoods 
x 
Custom Kiln Drying 


Members: M. F. M. A. WN. HL. A. ON. HW. HOM. A. 


OCONTO, WISCONSIN 
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WOOD KNOBS 





Sizes up to 4 inch 


A COMPLETE SELECTION OF 
WOOD KNOBS AND PULLS FOR 
DRAWERS, CLOSETS, CUPBOARDS, 
ETC. 


ASK YOUR JOBBER OR WRITE 


WADDELL MFG. CO. 


1117 Taylor Ave., N.W. Grand Rapids 2, Mich. 





WOOD PULLS 


























WHATEVER your 1952 floor work—mod. 
ernization, industrial plants, defense and low-cost housing, 
residences, schools, military construction—Northern Hard 
Maple stands ready to serve to everyone’s satisfaction. 
MFMA First Grade for “thigh style’—Second for utility and 
appearance—Third for utmost value with economy. Combi- 
nations, too—Second-and-Better, Third-and-Better. For 
MFMA Grading Rules and technical data, write today to 
MAPLE FLOORING MANUFACTURERS ASSOCIATION, Suite 584, 
Pure Oil Building, Chicago 1, linois. 


FLOOR WITH poste HARD MAPLE 


Oe zZ0H ANDO E1KRCH 
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tured in these locations, plus a diver- 
sified list of allied lines including 
General Electric Textolite Reg. U. S. 
Pat. Off.), insulating materials, hard- 
board, pine and gum plywood, spe- 
cialty paneling, softwood doors, over- 
head garage doors, tite-joint 
fasteners and adhesives, is carried on 
through 18 Roddiscraft warehouses 
located in key marketing areas 
throughout the country. 


Long-Bell Lumber Announces 
Plywood Production 


“Plywood production from one of 
the most modern plywood mills on the 
Pacific Coast,’”’ was announced in De- 
cember by The Long-Bell Lumber 
Company. The new mill, located at 
Gardiner, Ore., will be operated un- 
der the name of The Gardiner Lum- 
ber Company, a Long-Bell subsidiary. 
Douglas Fir interior and exterior 
types of plywood will be the prin- 
cipal products of the new plant. 

Peeling of the first logs in the new 
operation took place on December 3, 
and first shipments from the plant 
were made late in the month. Logs 
for the new plywood mill will come 
from company timber lands which 
are being managed on a perpetual 
yield basis. 

The plant with a capacity of four 
and a half million square feet of % 
inch basis per month, is located on a 
site adjoining the sawmill of the Gard- 
iner Lumber Company. A railroad 
spur connecting with Coos Bay Branch 
of the Southern Pacific at East Gard- 
iner, Ore., has recently been complet- 
ed to make shipments from the plant. 





Mauk Seattle Lumber 


Moves to Own Building 

The Mauk Seattle (Wash.) Lumber 
Company has moved its offices to the 
company’s own building at 3925 Uni- 
versity Way, Seattle 5, Wash. The 
company purchased this office build- 
ing in a suburban business district 
about four miles from city center. It 
is an attractive one-story structure of 
Greek architecture. The office of John 
S. Mauk, president, is in natural ro- 
tary-cut Philippine Mahogany panels. 
A private parking lot will accommo- 


Tom Cutler and 
Mrs. Cutler show 
how they demon- 
strate a Ceco 
combination 
screen and storm 
window in their 
store in Chicago. 
The firm, The 
Caldwell Com- 
pany, employs 
seven men to as- 
semble windows 
and screens and 
make service 
calls. 


date employes’ and visitors’ cars. 

Most recent member to join the 
Mauk-Seattle Lumber staff is Charles 
B. Hurley, formerly of Tacoma and 
for many years, sales manager of the 
Pacific-National Lumber Co., well- 
known fir-manufacturing concern with 
mills at National, Wash. 

C. A. Mauk II, joined the Seattle 
staff several months ago. He is the 
grandson of the late C. A. Mauk, who 
founded the C. A. Mauk Lumber Com- 
pany of Toledo, Ohio. His father, 
Stanley Mauk, is president of the C. 
A. Mauk Lumber Co., Toledo. 
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Manufacturers of Highest 
Quality Forest Products 


J.NEILS LUMBER COMPANY 


IDAHO WHITE PINE * PONDEROSA PINE 
ENGELMANN SPRUCE * LARCH * DOUGLAS FIR 


MILLS: Libby, Montana and Klickitat, Washington 


SALES OFFICES: Minneapolis, Minnesota; Chicago, 
Illinois; New York City, W. Y. 








TWIN HARBORS LUMBER COMPANY 


Aberdeen, Washington 


Manufacturers and Distributors of all 


WEST COAST WOODS AND SHINGLES 
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ANACONDA 
COPPER 


MINING COMPANY 


Lumber Department 


BONNER 
MONTANA 
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The Door of 








RIVERSIDE 





Seven lovely 
patterns. 
Add dignity 
and beauty 
to any home. 

















paint. 





IMPERIAL 




















Distinction — 
Sells on Sight 


Write today 4 folders & price 
$s . 


Patent Nos. 160501, 160508, 162324 
Copyright 1950, other patents pending 
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Precision made. Can't sag. Glass storm 
or screen panel is snugly mounted in 
separate frame on inside of door. Grill 
protects screen and glass. Kiln dried, 
dimensionally stable wood — ready to 
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MAYFAIR: 
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want to buy 
or sell? 


Let American Lumberman help you to buy 
or sell through its Classified Advertising 
section. 


American Lumberman can represent you 
nationwide to some 25,000 prospective buy- 
ers! Classified Advertising can handle most 
anything, if it is Machinery or Lumber, 
Businesses For Sale or Business Opportuni- 
ties, Situation Wanted or Help Wanted, or 
whatever else it may be. 


And we do all the work for you! Just send 
us your ad and if you wish we'll keep every- 
thing confidential by using a box number. 
Check the classified pages for rates or 
write us. 
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Northern White Pine 


Norway Pine 


RAINY LAKE LUMBER CO. Ltd. 


Sales Office: 


2020 Chicago Title & Trust Bldg., CHICAGO 2, ILL. 
Selling the Products of J. A. Mathicu, Ltd., Rainy Lake, Ont. 
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annular-threaded 
linoleum underlay 
(rive screws 


#4 







<n] 


To make your linoleum underlays hold 
tightly and lie flat permanently, secure 
them with Hassall annular-threaded 
linoleum underlay drive screws. They 
are cement-coated for maximum grip- 
ping power. Heads are flat countersunk 
type. Size: 1%” x #3 gauge. State 
quantity when writing for prices to: 


JOHN HASSALL, INC. 


152 Clay Street 
Brooklyn 22, N. Y. B 


y 


Established 1850 Uteeexeue 





MIXES IN COLD WATER! 


CONSUMERS 
PATCHING 
PLASTER 


--- for cracks, holes 
and general repair 





Famous for 
QUICK SALES 
because it... 
Needs no sizing. 

Mixes white in cold water. 
Knits quickly to old plaster. 
. Will not check or shrink. 

. Does not peel or crack. 


Ak Wr > 


@ Available in 1, 2% and 5 lb. cartons; 


2, 5, 10, 15 and 50 Ib. paper bags; 100 
and 300 Ib. drums. 
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LEFT TO RIGHT: Earl S. Wasser, Rainier Mill Co., Rainier, Ore. (vice-president, 
Red Cedar Shingle Bureau); R. H. Farrington, Super Mill Co., Everett, Wash. 
(chairman of Bureau’s Public Relations Committee); Paul R. Smith, M. R. Smith 
Lbr. & Shingle Co., Seattle (chairman of Bureau’s Trade Promotion & Advertising 
Committee); H. E. Holman, deputy director, Lumber & Wood Products Division, 
National Production Authority, Washington, D. C.; W. H. McLallen, Capilano 
Timber Co. Ltd., Vancouver, B. C. (president of Red Cedar Shingle Bureau). 
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ORDER FROM YOUR WHOLESALER 
OR DIRECT FROM US 


CONSUMERS GLUE CO. 


1515 N. HADLEY ST $T. LOUIS 6. MO. 
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LEFT TO RIGHT: W. W. Woodbridge, sec-megr., 





omen 


Red Cedar Shingle Bureau, 


Seattle; E. G. Gavin, editor, American Builder, Chicago; Chas. Plant, MacMillan 
& Bloedel Ltd., Vancouver, B. C. (chairman of Bureau’s Membership, Grades & 
Inspection Committee); J. A. McCrory, Seattle Cedar Lumber Mfg. Co., Seattle 
(chairman of Bureau’s Finance Committee); Virgil G. Peterson, treasurer, Red 


Cedar Shingle Bureau, Seattle. 


Red Cedar Shingle Bureau 
Holds 35th Annual Meeting 


The 35th annual meeting of the Red 
Cedar Shingle Bureau, December 7, 
at the Olympic Hotel, Seattle, Wash., 
was one of those traditional interna- 
tional gatherings of shingle manu- 
facturers and guests. They met for 
luncheon and continued from there 
on. Presiding was W. H. McLallen, 
Vancouver, B. C. He and all other 
officers, including Earl S. Wasser, 
Rainier, Ore., vice-president, W. W. 
Woodbridge, secretary, and Virgil G. 
Peterson were re-elected, as was the 
entire board of trustees. 

Highlight of the program was the 
frank and straight-from-the shoulder 
analysis of industry conditions and 
ways and means to meet the problems 
of the industry, delivered by W. W. 
Woodbridge, Jr., account executive of 
the Botsford, Constantine & Gardner 
advertising agency, advertising coun- 
sel for the organization. 

With graphic charts and figures, 
Mr. Woodbridge outlined building 
trends and uses of building materials, 
advertising of competing materials in 
comparison with cedar shingles. He 
also emphasized the many points in 
favor of cedar shingles such as 
beauty, long life and low-maintenance 
costs. He urged education of the pub- 
lic to the fact that cedar shingle roofs 
are cheaper than they look—one rea- 
son being that they may be applied 
with spaced sheathing. 

President Bill McLallen paid trib- 
ute to Bill Woodbridge, secretary 
manager of the Bureau, and Charlie 
Constantine, pioneer advertising coun- 
sel of the Bureau, who, he said, had 
inspired this keen analysis. 

The Bureau has always shown an 
appreciation of its faithful employes, 


and at this meeting, the Veteran Fred 
Monte, chief inspector, who has been 
looking after inspections for 30 years, 
was called to his feet to receive the 
plaudits of the membership. 

There were two guest speakers. 
First was E. G. Gavin, Editor of The 
American Builder, Chicago, Ill. Mr. 
Gavin’s subject was: “The Housing 
Outlook for 1952.” 

Briefly, Mr. Gavin stated the build- 
ing outlook for 1952 is good. He said 
the dammed up demand for good 
homes of the middle class raised the 
housing program in 1951 to approxi- 
mately one million. He forecast plenty 
of building materials to produce a 
million homes in 1952. ‘Also, he said 
more mortgage money is presently 
available at reasonable rates of in- 
terest. He stated there will be no un- 
employment in the building trades on 
a basis of 900,000 houses for 1952. He 
also is of the opinion that the political 
situation will lend itself to good busi- 
ness for the last half of 1952. 

The second guest speaker was H. E. 
Holman, deputy director, lumber and 
wood products division, NPA, Wash- 
ington, D. C. 

Mr. Holman, who has a background 
of lumber and shingle manufacturing, 
told of the part his division has in 
the national production picture, and 
its cooperative attitude toward this 
industry. 

Other speakers included committee 
chairmen, Charles Plant, Vancouver, 
B. C., who for the membership, 
grades and inspection committee, re- 
ported a nice gain in membership dur- 
ing the past year. R. H. Farrington, 
Everett, Wash., reported for the Pub- 
lic Relations Committee; J. A. Mc- 
Crory, Seattle, for the finance commit- 
tee; and Paul R. Smith, Seattle for 
the Trade Promotion and Advertis- 
ing Committee. 
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Met-Cro Specialties Co., Inc. 


87-31 78th Street, 
WOODHAYVEN 21, L. I... NEW YORK 





Reduce Delivery Costs 
and Speed up Deliveries 


SINCE 1918 


Unioad a Load 
at a time 


Two Hours 


Complete Beds Shipped KD 
Easy Assembly & Mounting 


Write, wire or phone for Catalog ond Prices 


The R-B COMPANY 


1921 Guinotte 
KANSAS CITY 1, MO. 





BumtpING Propucts MERCHANDISER 





HARDWARE MEN 


Send for 
catalog and 
price list. 





“READING” Liquid Door Closers and “NOT-A-SLAM” 
Pneumatic Door Closers are efficient—sturdy—and de- 
pendable. 


Government Approved. 


Manufactured by 


HARDWARE PRODUCTS, INC. 


Reading, Pa. 














THE ECONOMICAL 
ANSWER TO BUILDERS’ 
WINDOW PROBLEMS 






Sash balances for double- 
hung windows... Schools, 
hospitals and industrial, 
commercial, residential 
construction. 


With Pullman Sash Balances builders can use 
prefabricated windows made without allowance 
for weight boxes or special type-balances. In- 
stallation is quick. On-the-job carpentry work a 
minimum. Thus labor costs are low. Offer pre- 
fabricated windows with genuine Pullman Bal- 
ances — or install Pullman Balances in stock 
frames in your own shop. 


THE BALANCE WITH 
A LIFETIME GUARANTEE 


Guaranteed against imperfect workmanship 
or materials for the lifetime of the building in 
which they are installed. 


WRITE FOR LITERATURE 
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California Redwood Assn. 
Moves Main Office 


The California Redwood Associa- 
tion has moved its main office, in San 
Francisco, to 576 Sacramento St. The 
move from 405 Montgomery St., 
where the Association had maintained 
a suite of offices for 20 years, was 
necessitated by a sizable increase in 
personnel, recently engaged to help 
carry out plans for a stepped-up pro- 
gram. 

The Redwood Region Conservation 
Council, which shares office space with 
the California Redwood Association, 
has also moved to 576 Sacramento 
St. The telephone number is EXbrook 
2-7880. 


Annual Meeting—Stained 
Shingle & Shake Assn. 


At the annual meetinng of the 
Stained Shingle & Shake Association, 
Seattle, Wash., the members were 
given a short, but splendid address by 
E. G. Gavin, American Builder, and a 
very comprehensive review of the 
1951 advertising campaign by Nick 
Woodbridge, the account executive for 
Botsford, Constantine & Gardner. It 
was brought out that the sales of pre- 
stained processed shakes by members 
in 1948—the first year the Associa- 
tion was in operation, but without 
much advertising, amounted to 1.9% 
of the new residential starts, which 
increased in 1949 to 2.85%, followed 
by 3.86% in 1950, the largest such 
building year in the history of the 


country. 1951 has not been consid- 
ered a “good year” but, while the to- 
tal sales of processed shakes have, of 
course, shown a decline from last 
year, the percentage of sales to new 
residential starts increased to 4.2%, 
based upon the first eight months and 
will doubtless be relatively the same 
for the balance of the year. 

At this general meeting the mem- 
bership elected the following as trus- 
tees for the ensuing year: W. H. Mc- 
Lallen, Capilano Timber Co., Ltd.; 
Jack LaFever, The Perma Products 
Co. (Cleveland, Ohio); P. R. Smith, 
M. R. Smith Lbr. & Shgl. Co.; H. V. 
Whittall, Canadian Forest Products 
— R. N. Miller, Wood Beautifiers 
ne. 

R. N. Miller, president; H. V. Whit- 
tall, vice-president; R. Smith, 
treasurer; R. R. Byers, secretary. 


C. J. Wiegand, President 
Luhring Lumber Co. 


Clarence J. Wiegand was elected 
president of the Luhring Lumber Co., 
Inc., Evansville, Ind., at a meeting of 
the board of directors. He takes the 
place of the late Elmer D. Luhring, 
the founder of the company. Mrs. 
Luhring continues as vice-president 
of the company. Miss Esther Metz, 
who has been with the firm for the 
past 25 years, was made a director to 
fill the vacancy caused by Mr. Luhr- 
ing’s death. She also was elected sec- 
retary-treasurer of the firm, succeed- 
ing Mr. Wiegand. 

Mr. Wiegand has been with the 


company since 1923 and was secre- 
tary-treasurer from 1934. He served 
as general manager during the long 
illness of Mr. Luhring. 

Mr. Wiegand is a director of the 
Indiana Lumber and Building Supply 
Association. 


Brown Named Top Sales 
Executive for National Gypsum 


In a move to strengthen its sales 
organization, National Gypsum Com- 
pany announced that General Sales 
Manager John W. Brown has been 
made a top sales executive, reporting 
directly to the president. To assist 
him, the position of Assistant Gen- 
eral Sales Manager was created and 
Wade W. Hildinger was named to the 
post. General Commodity Manager 
David G. Stenberg will retain his 
present duties, handling the routine 
of day-to-day operations. Vice-Presi- 
dent Dean D. Crandell, previously in 
charge of General Sales, will now de- 
vote full time to Export, Industrial 
and Contract Sales, including the de- 
velopment of more products and wider 
markets. 

The move, described as essential 
due to the expanded nature of Na- 
tional Gypsum’s business, thus creates 
two major sales executives, Mr. Brown 
in charge’ of all Dealer Sales and Mr. 
Crandell in charge of all other sales 
activities. Vice-President Crandell 
will relieve Vice-President John C. 
Best of all sales duties, leaving Mr. 
Best free to devote all of his time to 
development studies for top manage- 
ment. 








PROFITABLE FOR YOU 


and your customers, too! 













REFLECTIVE INSULATION 


SISALKRAFT . . . profitable to SELL, profitable to USE... 
saves money, time and labor in its many protective uses in con- 
struction and on the farm. Preferred by contractors and farm- 
ers for its strength and dependable protection against weather. 


all year ’round, 


SISAL-REINFORCED 
PROTECTIVE PAPERS 










FOR MANY CONSTRUCTION and FARM USES 


SISALATION ... effective insulation and vapor-barrier com- 
bined . . . low in cost, economical to apply ...a “best seller” 


For free display posters, folders and sales aids, write Dept. AL-1. 









THE SISALKRAFT CO., 205 W. Wacker Dr., Chicago 6, Ill. 
New York 17, N. Y. 
MANUFACTURERS OF SISALKRAFT, SISALATION, COPPER ARMORED SISALKRAFT 


e San Francisco 5, Calif. 





TRADE MARK 








PONDEROSA PINE 


High Altitude, Soft Textured Growth 


Manufacturer and Distributor 


PAUL BUNYAN LUMBER CO. 


SUSANVILLE 





CALIFORNIA 
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SOU N DBI L INTERIOR 
DOUGLAS FIR PLYWOOD 











SOUNDLY MANUFACTURED HOT PRESS PLYWOOD 


The illustration shows workers loading the hot press in the 
Puget Sound plant. Moisture-resistant “hot press" Exterior 
Douglas Fir Plywood is a specialty with us. 


"Soundbilt" Plywood is as carefully manufactured as any ply- 
wood can be. Every step in the manufacturing process is in 
accordance with the latest accepted principles. Supervision is 
close and systematic. 


Make “Soundbilt" your standard in buying Douglas Fir Ply- 
wood. Consult us on your requirements today. 


Pucet Sounp Prywoop, [Nc. 


Tacoma 2, Washington 


r ' “e y = 7. ne ye 3 
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~ URANIA °* 


@ Southern Pine 
@ Oak Flooring 
@ Southern Hardwoods 
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Quality Lumber Products 
saw logs, with its newly modernized 
With its 130,000 acre tree-farm 
assuring a continuous supply of 
plant and mechanical handling 





























facilities, Urania is better equipped 
than ever to meet your lumber and 


flooring needs. 











Mixed Cars a Specialty, 
Including Urania Hardwood Flooring. 
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EXTERIOR and 





Manufacturers of Band Sawn 
@ NORTH CAROLINA PINE 
@ SOUTHERN HARDWOODS 
@ CYPRESS 


@ END-MATCHED 
PINE, OAK, MAPLE and GUM 
FLOORING 





Mixed cars 
mouldings. 
flooring. base. 
board casing, 
finish stock, 
sheatbing, 
boards. dimen- 
sion. etc 











MELEY, 
ONE OF THE OUTSTANDING OPERATIONS OF THE SOUTH 


SOUTH CAROLINA 








Facilities to Serve You 


DRY KILNS—20 Tracks of Latest Moore De- 
sign. Capacity 1 million feet per 
charge. . 


DRY SHEDS—Ample Storage Adjacent to Car- 
line Means Dry Lumber for you. 


DRY LOADING DOCK—-Can Load 19 Cars 


Under Roof. Assures you quick 
Shipment Regardless of Weather. 








THERE IS NEVER A LET DOWN 
IN OUR QUALITY- 
PRECISION MANUFACTURE 


ry The Ralph L. 


ANG 
“SMITH 


Lember Compeny 


)) CALIF. 


Mills at Anderson & Canby, California 
Sales Office: Anderson, California 
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( Here's the one that ) 
WON'T SHRINK 


This modern plastic in 
powder form makes 
lasting repairs in tile, 
wood or plaster. Pays 
dealers a bigger profit. 
SELLS BETTER because 
it WORKS BETTER. 


WILL NOT SHRINK 
7 


STICKS AND STAYS pijy 
a| 













Most dealers report: 
“Our sales of Dur- 
ham’s Rock - Hard 
Water Putty keep 
doubling, year after 

ear.” What’s more, 

urham’s Rock- 
Hard Water Putty 

ives you by far the 

st profit-margin on. 
any product of this = 
nature. Use it yourself, and you'll quickly 
see why it sells so fast, and repeats so regu- 
larly. Many patching materials may shrink, 
fall out or chip off. Durham’s Rock-Hard 
Water Putty does not shrink. Absolutely 
not. It sticks and stays put. You can saw or 
chisel it, paint or polish it to a velvet smooth 
finish. Easy to use. Keeps indefinitely. So 
economical. Just mix with water as 
needed. « Packed twelve 1-lb. cans or six 
4-1b. cans to case. Keep some of each on dis- 
play. Available in 25, 50, 100-lb. drums for 
industrial users. Order from your jobber. 


The PLASTIC Repair Material 
in POWDER Form 





} DONALD 
DURHAM 
af COMPANY 
44 Des Moines 4 
s lowa 
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|B). You Sell More 
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when you sell 


EZ-WAY 


FOLDING STAIRWAYS 








Get your share of the remodeling market! 
Builders and home owners alike find EZ-WAY 
Folding Stairways the practical way to con- 
vert waste space into attractive dens, play- 
rooms, bedrooms and storerooms . . . the 

rfect answer to more room for living! 

Z-WAY Folding Stairways come completely 
assembled, jamb included, panel attached for 
easy installation. 


WRITE FOR NAME OF NEAREST DISTRIBUTOR! 


EZ-WAY SALES, Inc. 


SOR t00, OEPT. ST. PAUL PARK, MINNESOTA 
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Max Banzhaf 


Max Banzhaf Heads 
Armstrong Cork Advertising 


The resignation of E. Cameron 
Hawley as director of advertising and 
promotion of the Armstrong Cork 
Company and the appointment of 
Max Banzhaf to succeed him was an- 
nounced by C. J. Backstrand, Arm- 
strong president. The change became 
effective January 1. 

Mr. Banzhaf joined the’ Armstrong 
organization in 1988 as a salesman in 
the Building Materials Division. In 
1944 he was transferred to the adver- 
tising and promotion department to 
head the Building Materials Section 
of the department. On May 1, 1951, 
he was named assistant director of 
advertising and promotion and on 
July 1, when Mr. Hawley began an 
extended leave of absence, he was ap- 
pointed acting director. 

Mr. Hawley, who is well known as 
a writer, joined Armstrong in 1927 as 
a member of the advertising and pro- 
motion department. He became in 
succession assistant sales manager of 
what was then known as the Cork 
Division, assistant to the vice-presi- 
dent in charge of sales, and director of 
the company’s bureau of merchandis- 
ing. In 1948 he became director of 
advertising and promotion. 

Mr. Hawley plans to devote his time 
to writing and to the operation of his 
Lancaster county farm. 





Arthur Temple, Jr. W. Temple Webber 


Newly Elected Officers 
of Two Lumber Firms 


Arthur Temple, Jr., was _ elected 
president of Southern Pine Lumber 
Company to succeed his father, and 
executive vice-president of Temple 
Lumber Company, in board meetings 
of the two companies December 12, 
in Diboll, Tex. 

Elected to the presidency of Tem- 
ple Lumber Company, to succeed the 
late Arthur Temple, Sr., who died 
last month, was W. Temple Webber 
of Texarkana; Mr. Webber was also 
named executive vice-president of 
Southern Pine Lumber Company. 

Arthur Temple, Jr., the only son 
of the late Arthur Temple, has been 
very active in business and indus- 
trial affairs of Texas. Three years 
ago he was selected as one of the 
most outstanding young men in 


Texas by the Texas Junior Chamber 
of Commerce. 

The new president of Temple Lum- 
ber Company, W. Temple Webber. 
become assistant sales manager in 
1931, and in 1986, general sales 
manager. He was elected vice-presi- 
dent and sales manager of Southern 
Pine Lumber Company in 1948. 

In addition to his other activities, 
Mr. Webber is also a member of the 
board of directors of the Texas Lum- 
ber Manufacturing Association, has 
served on various committees of the 
Southern Pine Lumber Association, 
and is a member of the Southern 
Pine Industry Committee and _ the 
Southern Softwood Advisory Com- 
mittee to O.P.S. 


O-C Executive 
Changes Made 


Harold Boeschenstein, president of 
Owens-Corning Fiberglas Corp., an- 
nounced the creation of a new sales 
executive post and changes of assign- 
ment of two vice-presidents at the 
opening of a 2-day sales conference 
of branch managers. 

Edward J. Detgen was named sales 
manager of the general products di- 
vision, located in the Owens-Corning 
general offices in the Nicholas Bldg. 

Ben S. Wright, vice-president since 
1949 and general sales manager since 
1947, was reassigned as vice-president 
in charge of purchasing and trade re- 
lations. 

E. W. (Pat) Smith, who was ap- 
pointed vice-president and director of 
merchandising last May, was reas- 
signed as vice-president in charge of 
sales and training programs. 

Mr. Wright is in charge of the ses- 
sions, devoted to outlining 1952 sales 
plans. 


General Building Materials 
Changes, Promotions 


In line with an expansion program 
of the company to take place within 
the next few years, the board of di- 
rectors of General Building Materials, 
Inc., South Bend, Ind., announce the 
following changes and promotions 

J. F. Donahue, who has been presi- 
dent of the company since its incep- 
tion, becomes chairman of the board 
and general manager. 

J. I. Pavey, who has been vice-pres- 
ident, becomes president and director 
of purchases. Both serve on the board 
of directors with J. F. Dillon. 

These changes and the following 
promotions are for General Building 
Materials, Inc., and its operating di- 
visions, South Bend Lumber Company, 
Sound Bend Box Company and Great 
Lakes Distributing Corp., a wholly- 
owned subsidiary. 

J. F. Dillon, for the past few years 
manager of the South Bend Box Com- 
pany, becomes secretary-treasurer of 
General Building Materials, Inc., and 
will also retain his managership of 
the South Bend Box Company. 

R. W. Stone, who has been with the 
Great Lakes Distributing Corporation 
for the past nine years has served as 
Fort Wayne manager and during the 
last two years as general sales man- 
ager, becomes vice-president and gen- 
eral manager of Great Lakes Distrib- 
uting Corp. 

J. R. Abernethy, has been connected 
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WESTERN 


SOUTHERN 


FOREST 
PRODUCTS 


DEPENDABLE 
SERVICE 
SINCE 1928 








WHOLESALE LUMBER 
1791 HOWARD STREET — CHICAGO 26, ILL. 
TELEPHONES: ROGERS PARK 4-7148 & 4-7149 

















CIRCULAR SAWS 
REPAIRED 


Worn out Inserted Tooth Saws retoothed like new 
to slightly less in diameter. 


Only genuine Simonds Bits and Shanks used. 


Over 50 years’ experience 
J. H. MINER SAW MFG. COMPANY 
Meridian, Miss. 
The original Miner Service 


Write for free Lumber & Log Scale — Dept. A 

















Judge Robin Hood Brand 
Oak Flooring on its merits. 
Produced from fine, soft- 
textured, kiln dried Oak 
stock. Manufactured and 
graded to NOFMA well-known standards. Center support for 
a smooth, even floor. Nail groove for quick, easy laying. You 
simply can’t beat Robin Hood for value. 


We are also wholesalers of Southern Yellow Pine, Hardwoods 
and Tidewater Red Cypress. Consult us en your requirements. 





Sole Distributors of Robin Hood Brand Oak Flooring 
Summerville, South Carolina 
Phone 8212-3 P. ©. Box 903 
Manufactured by Meridian Wood Products 


Corp., Meridian, Miss. Carolina Hardwood 
Flooring Corp., Summerville, South Carolina 





23® ROBIN HOOD BRAND DAK FLOORING 


weese wane 











AUTOMATIC 
GA UGE 


TANNEWITZ 


for Swing Saws 
PD oe totes ane sncce 


30 Days Free Trial 


ce. te)? Me lek, Mee, Beli leme te. | 
CIRCULAR 


TANNEWITZ WORKS 


GRAND EAPIDS 
MICHIGAN 
OrPYT «4 








read ji! “ag 
Sore 








—L. HLL. 


Lumber Corp., Carlton, Ore. 


Manufacturers 


Douglas Fir 


A Sustained Yield Operation 


E. J. Linke, Pres. Guy Haynes, V. P. 
Graham Griswold, Secy. & Treas. 





=~ 








STRAIGHT CARS 
MIXED CARS 


including 
lumber, plywood, doors 


DOUGLAS FIR 
WEST COAST HEMLOCK 


ie 


re THE GRISWOLD LUMBER Go. ,, 


Manufacturers and Wholesale Distributors 


FAILING BUILDING ‘ PORTLAND 4, OREGON 
Telephone ATWATER 8319 


Prompt 


Shipment a. 


Values 





AFFILIATED 











Buitpinc Propucts MERCHANDISER 





Carlton Manufacturing Co. L. HM. L. Lumber Corp. 
CARLTON, OREGON CARLTON, OREGON 
15 Million Feet Annvel Cot 45 Mifhen Feet Annvel Cu 


\ au INTERESTS: 
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with the retail devision for the past 
five years and now becomes vice- 
president in charge of retailing and 
general manager of the South Bend 
Lumber Company. 

Lena de Vleeschower, who has been 
sales manager of South Bend Lumber 
Company becomes assistant manager 
of the South Bend Lumber Company. 

R. A. Brucker, who has been in 
charge of auditing for General Build- 
ing Materials, Inc., for the past year 
now becomes vice-president in charge 
of accounting. 

H. T. Badger, who has been credit 
manager for General Building Ma- 
terials, Inc., now becomes vice-presi- 
dent in charge of credits and finance. 

J. P. Tierney, for the last two years 
has been assistant sales manager to 
Mr. Stone and now becomes manager 
of the South Bend Branch of Great 
Lakes Distributing Corp. 


COMPANIES ANNOUNCE 


C. Hager & Sons Hinge Manufac- 
turing Company, St. Louis, has named 
George Halvorsen as its new Los An- 


United States Plywood Corporation Iowa, died December 28. His name 
announced the appointment of George was synonymous with Eclipse. 
W. Allen as manager of the company’s was born in Minneapolis, Minn., May 
17, 1905, when the company was one 
Calif. The local branch is at 2990 year old. He attended St. James school 
Butler Ave., Fresno. Before taking and Shadduck Military Academy 
over his new assignment following the Fairbault, Minn., University of South! 
untimely death of the former man- ern California, and Babson Institute, 
ager, John D. Patriquin, Mr. Allen Boston, Mass. 
was a member of the sales force of vice-president and director of Eclipse 

oe ‘+ * Lumber Company, he was officer and 
branch. He joined the company in director of the R. J. Hurley Lumber 
Company, Kansas City, Mo. 
lany had served on the board of di- 
rectors of the Iowa Lumbermens As- 


sales and distribution unit in Fresno, 


U. S. Plywood’s Oakland, Calif., 


1938 and served at branches in San 
Francisco, Los Angeles, Oakland, and 
now Fresno. 


Youngstown Kitchens has announced sociation, the Jane Lamb Hospital 
the appointment of three new dis- Board of Directors, and as Police and 
tributors, according to D. F. Rucks, Fire Commissioner. 


Jr., sales manager for Youngstown 
Kitchens by Mullins Manufacturing 
Corporation, Warren, Ohio. Distribu- 


lotte, N. C., and Charleston, S. C. 
John B. Dewey has been appointed 


In addition to being 


WILLARD H. KINDER, 
tors are Herbert H. Horn, Inc., Los buyer and resident of Grand Rapids, 
Angeles; Distributors, Inc., San Di- Mich., 
ego; Southern Appliances, Inc., Char- He was 76. “Bill,” as he was so widely 
and familiarly known throughout the 
trade, had been a lumber buyer for 
assistant sales manager of Wheeling the Grand Rapids Store Equipment 
Corrugating Company’s Minneapolis Company for 


died suddenly of a heart attack. 


considerably 































x ERROR I RR BERN BN OIE AE ANY Ss * »” Aci 
2 aA OES Sages oor ao 3 : — ‘ + 







geles sales representative. Mr. Hal- Warehouse, according to an announce- years. He traveled extensively at 

vorsen, a native Californian and ment by E. B. Carter, vice-president times through the south and as far P 

builder’s hardware man, is well-known in charge of sales of the Wheeling, as Guatemala. During the war years 

to the Southern California Building W. Va., concern. Mr. Dewey is being he was able to procure lumber suff- 

and Hardware Industry. Mr. Halvor- transferred from the Columbus, Ohio, cient for the company’s operations in 

sen’s offices will be at 633 South La- | Warehouse. E. A. Johnson is man- spite of shortages and other complica- 

Grea Ave., Los Angeles, Calif. ager of the Wheeling Corrugating tions. He had a great host of loyal 
Company Warehouse located at Min- friends in the industry who in their 


Andrew TenEyck, sales manager of neapolis. 


Soss Manufacturing Co., has an- 
OBITUARIES 


nounced the appointment of John P. 







expressions of sympathy stated that 
both the industry and the Grand 





Cleveland, New Castle, Ind., as sales 
representative for Soss_ Invisible 
Hinges in the State of Indiana. 


G. .WM. DULANY, vice-president have lost a very valuable and inm- 
of Eclipse Lumber Company, Clinton, portant person. 







Rapids Store Equipment Company 





— 


BRIGHT 


Pecan « Oak 





MAKE MONEY! 


YOU CAN SAVE your ad- 
vertising dollars by using 
"'Timber-r-r'' cartoons in your 
own newspaper ads. These 
S cartoons were prepared 
especially for Lumber Yard 
advertising. Mats of 104 car- 
toons in both | and 2 column 
sizes now ready. Also 350 
copy suggestions. Write to 


LIL-AD FEATURES, 
RFD 3, Santa Ana, Calif. 








































e substantial cash dividends 
e trained engineers 


e more than 80 branch claim offices 
in U.S. and Canada 


Lumbermens «40 c45ui7 cay 


Operating in New York state as (A Mutual Casualty Company of Illinois 
James S. Kemper, chairman H.G. Kemper, phe 0 @ Mutual Insurance Building, Chicago 40 
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